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Allan Temko, 1990 Pulitzer Prize Winner for Criticism 


The architecture critic 
who has become a landmark. 


1990 Pulitzer Prize winner Allan Temko’s three and a half decades as a 
scholar, teacher, historian, author and reporter have earned him international 
recognition as one of the world’s most respected authorities on urban 
environment. And as architecture critic for the San Francisco Chronicle, he not 
only covers the architectural scene, he also profoundly affects it. 

His Chronicle reports have helped shape higher environmental standards 
throughout the Bay Area. His critical insight has influenced the design of dozens 
of San Francisco landmarks — from St. Mary’s Cathedral to the Levi Strauss 
corporate headquarters. 

In a city known for its landmarks, our readers are glad that one of them 
happens to write for The Chronicle. 


San Francisco Chronicle 
Great people make a great paper. 
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LARGEST METROPOLITAN DAILY IN THE NATION 
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WHEN @he Chronicle 
Publishing Company 
NEEDED THE LATEST TECHNOLOGY 


“We chose the GMA SLS-1000! Why? Because of GMA’s commitment 
to engineering and technical innovation for the newspaper mailroom.” 





* The High Speed SLS-1000® and SLS-40® Inserters - from two to forty hoppers and speeds from 25,000 to 40,000 cph 


* GMA Package Monitoring System™ (PMS) and Missed Insert Repair System™ (MIRS)—provides 1000 zone capability, 100% product repair 
and is the most advanced and proven Management and Production Control Reporting System available to the newspaper industry. 


@ NEWS-GRIP™ Single Gripper Conveyor—Single copy control from press 
folder to the SLS 1000® or SLS 40® and Counter Stacker, at speeds up to 
80,000 copies per hour. 


© Press-to-Pocket™ (PTP) On-Line System—Main jackets up to 160 
pages delivered from the press to the pocket of the High speed 
SLS-1000® or SLS-40° at press speeds. 


e GMA Line Storage System—Interfaces directly with the 
< S§LS-1000°® or SLS-40® and provides insert storage and retrieval 
and automatic buffering and overflow capability. 


*# GMA Automatic Hopper Loaders—provides automatic 
jacket and inserting feeding of SLS-1000® and SLS-40® 
inserting systems. 

















4 Ways to Increase 
Revenue in 1996 
Through Selling Against 
the Yellow Pages 


e Retailer/Merchant Workshops 


Allows our trainer to do the selling for you 
in a group workshop for business people. 


e Professional Service Workshops 


Pioneer business from categories that spend 
most of their budget on yellow pages. 


e Field Selling/Training 


Produces revenue immediately and sells 
your staff on how well the concept works. 


e Videotape Package 


The same technique-oriented training we 
provide on a live basis for a small fraction 
of the price. 


American 
Consulting 
Services 


1-800-255-9784 


Outside USA call 
(206) 254-5600 


A Division of Wasserood, Inc. 
11818 SE Mill Plain Blvd. Ste 410 Vancouver, WA 98684 
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MAY 
29—ANPA Foundation NIE International Day Conference, Hilton Hotel 

and Towers at Rockefeller Center, New York City. 

30-6/1—Newspaper in Education Conference, New York Hilton. 

30-6/1—ANPA Foundation NIE Conference, Hilton Hotel and Towers at 
Rockefeller Center, New York City. 

30-6/2—Advertising Checking Bureau, National Cooperative Advertising 
Conference, Scottsdale Princess Resort Hotel, Scottsdale, Arizona. 


JUNE 
1-2—Freedom of Information Conference, Freedom of Information Found- 
ation, Dallas; Hyatt Regency at Reunion. 
6-8—Canadian Managing Editors Conference, Kingston, Ont. 
7-10—Iinvestigative Reporter and Editors Inc., National Conference, 
Adam's Mark Hotel, Charlotte, N.C. 
8-10—Foundation for American Communications, Economics of the lilegal 
Drug Trade, Ramada Renaissance Techworld, Washington, D.C. 
8-10—Wisconsin Newspaper Association, Annual Convention, Telemark 
Lodge, Cable, Wis. 
11-12—Children’s Express Symposium, Children and Society at Risk, New 
York Hilton, New York City. 
10-13—Newspaper Personnel Relations Association, Annual Conference, 
Hotel Ei Dorado, Santa Fe. 
13-15—Suburban Newspapers Management Conference, San Antonio. 
13-16—Association of Free Community Newspapers, Annual Convention, 
Tropicana Resort & Casino, Las Vegas. 
13-17—National Federation of Press Women, Communications Conference, 
Mariott Hotel, Albuquerque. 
14-16—Florida Press Association, Annual Convention, Fort Lauderdale. 
16-20—ANPA/TEC Conference, Las Vegas. 
17-21—ANCAM Conference, Skyline Hotel, Calgary, Alberta, Canada. 
21-23—Tennesee Press Association, Anniversary Convention, Peabody 
Hotel, Memphis. 
24-27—iCMA Sales Conference, Hyatt Regency Embarcadero, San Fran- 
cisco. 
27-7/1—Associated Press Sports Editors, Convention, Westin Hotel, Boston. 


JULY 
11-15—International Society of Weekly Newspaper Editors, Conference, 
Albright College, Reading, Pa. 
15-18—International Newspaper Advertising and Marketing Executives, 
Opryland Hotel, Nashville. 
26-29—North Carolina Press Association, 117th Annual Convention, Kiawah 
Island Resort, Charleston, S.C. 


Seminars/Workshops/Clinics 


JUNE 
3-6—SNPA Foundation Seminar, Telemarketing and Circulation, Okla- 
homa City. 
6—PNPA Foundation Seminar, Improving Sports Sections, Pennsylva- 
nia Press Institute, Harrisburg. 
6—NENA Newswriting Workshop, Westborough Marriott Hotel, West- 
borough, Mass. 
3-8—The Poynter Institute for Media Studies, Writing: Teaching Fellow- 
ship in Newswriting, St. Petersburg. 
8—PNPA Foundation, Improving News Reporting for Daily & Weekly 
Newspapers, Pennsylvania Press Institute, Harrisburg. 
9—PNPA Foundation Seminar, Improving News Reporting for Daily & 
Weekly Newspapers, Pennsylvania Press Institute, Harrisburg. 
8-10—Mid America Press Institute Seminar, Better Newspaper Writing, 
Clarion Hotel, St. Louis. 
8-13—-Stan Kalish Picture Editing Workshop, Administered by the National 
Press Photographers Foundation, Marquette University, Milwaukee. 
10-13—American Press Institute, Environmental Reporting Seminar, Wind- 
sor Locks, Conn. 
10-15—The Poynter Institute for Media Studies, Teaching Fellowships for 
College Newspaper Advisers; and Graphics: Newspaper Design & 
Typography for College Seniors and Graduate Students, St. Peters- 
burg. 
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Rob Doherty: 
Another reason to subscribe to Reuters. 


Rob Doherty doesn’t miss an 
event in Washington. And neither 
do Reuter subscribers. 

That's because he’s launched 
two major Washington-based 
services for Reuters: the Reuter 
Washington Report, a service pro- 
viding detailed calendars of daily, 
weekly and monthly events, and 
the Reuter Transcript Report, 
timely and complete texts of 
major speeches, interviews, press 
conferences and briefings. 

“Our goal is to make our prod- 
ucts the best in the business. And 
no one will outwork us in pursuit 
of that goal. 

“Our Daybook and Transcript 
subscribers require thoroughness, 
accuracy and speed. Our chal- 
lenge each day, particularly on the 
busiest of days, is to make sure 
subscribers get what they want” 

A journalism graduate of the 
University of Maryland and 
Columbia University, Rob has 
spent nine years as a reporter and 
editor in Washington. “I think I 
havea pretty good idea of what our 
subscribers want and the experi- 
ence to respond quickly to those 
needs. 

“Tm quite proud of having 
played a major role in launching 
two new quality products that 
have found a good market and 
which add to Reuters success in 
North America. We're looking 
forward to duplicating that suc- 
cess with new products in the 
future” 

Rob Doherty is one more exam- 
ple of the Reuter commitment to 
excellence in news gathering and 
reporting. He’s also another good 
reason to subscribe to Reuters. 

For more information about 
Reuter news services, call (202) 
898-8400. And put all the Reuter 
journalists to work for you. 
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In News. a Leaps gene gee, 


The 4th Estate 


About Awards 





By Doug Borgstedt 
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About Awards 


INMA/E&P Best in Show. The Best in Show Award in 
the 55th annual International Newspaper Marketing Asso- 
ciation/Editor & Publisher promotion awards competition 
was presented to the Nottingham Evening Post of 
England. 

The Excellence in Copywriting award was presented to 
Newsday, and the winner for Excellence in Graphic 
Design was the San Francisco Examiner. 

For a complete list of INMA/E&P winners, announced 
prior to the annual INMA convention, see last week’s E&P. 

















Raymond Clapper Memorial Award. St. Louis Post-Dis- 
patch correspondent-columnist Bill Lambrecht is the win- 
ner of the 46th annual Raymond Clapper Memorial Award 
for his series on the export of U.S. garbage. 

The Clapper award was established in 1944 to recognize 
a Washington-based newspaper writer whose work “most 
clearly approximated the ideals of fair and painstaking 
reporting and good craftsmanship that were characteristic 
of Raymond Clapper.” 

Clapper was a Washington correspondent and colum- 
nist for Scripps Howard Newspapers who was killed in an 
airplane crash while covering the invasion of the Marshall 
Islands during World War II. 

John Hall of Media General was the second place win- 
ner for his series on the Navy’s investigation of the explo- 
sion of the battleship Jowa. 

Lambrecht received a $1,500 cash prize. Hall was 
awarded $500. 

The awards were presented at the recent White House 
Correspondents Association dinner. 
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OPC winners. The Overseas Press Club award winners 
were recently announced. They include: 

Hal Boyle Award for newspaper or news service 
reporting — Mort Rosenblum, Associated Press, for his 
reporting from Romania, China and Iran; and Nicholas 
Kristof and Sheryl WuDunn of the New York Times for 
China coverage. 

Bob Considine Award for newspaper or news service 
interpretation — Jackson Diehl of the Washington Post 
for articles on Eastern Europe. Claudia Rosset of the Wall 
Street Journal received a citation for her reporting on 
China. 

Robert Capa Gold Medal for photo reporting or inter- 
pretation requiring exceptional courage or enterprise — 
David Turnley of the Detroit Free Press for his photos 
from China and Romania. Citations went to Jeff Widener 
of the Associated Press and Christopher Morris of Black 
Star for Time magazine. 

Oliver Rebbot Award for photo reporting — Peter 
Turnley of Newsweek for the fall of Romanian President 
Nicolai Ceausecu. Citations went to Bill Gentile for his 
book Nicaragua and James Nachtwey of Life magazine. 

Best newspaper or news service photo reporting — 
Associated Press anonymous photographer. A citation 
went to Ron Jacques Haviv of Agence France-Presse. 

Best Cartoon — Mike Luckovitch of the Atlanta Jour- 
nal and Constitution. A citation went to Dana Summers of 
the Orlando (Fla.) Sentinel. 

Forbes Magazine Award for newspaper or news service 
business or economic reporting — Paul Gumbel of the 
Wall Street Journal for reporting on reform in the Soviet 
Union. A citation went to Ruth Youngblood of United 
Press International. 

Eric and Amy Burger Award for reporting on human 
rights — Katherine Ellison of the San Jose (Calif.) Mer- 
cury News. 

Madeline Dane Ross Award for foreign correspondent 
showing concern for the human condition — Jeremy 
Iggers of the Star Tribune of the Twin Cities, Minneapo- 
lis/St. Paul, for “Feeding A Hungry Planet.” A citation 
went to Michael Hiltzik of the Los Angeles Times for 
articles on East Africa. 

Other awards were presented in radio, television and 
magazine categories. 


Hearst winners. Hearst Foundation officials have 
announced the winners of the Journalism Awards Pro- 
gram’s Intercollegiate Competitions in Writing, Photo- 
journalism and Broadcast News. 

The cash prize winners in the 1989-1990 Intercollegiate 
Competitions: 

Writing: $10,000, first place, Arizona State University; 
$5,000, second place, Northwestern University; $1,250, 
third place-tie, Louisiana State University; $1,250, third 
place-tie, University of Missouri. 

Photojournalism: $10,000, first place, Western Ken- 
tucky University; $5,000, second place, Ohio University; 
$2,500, third place, California State University, Fullerton. 

Broadcast news: $10,000, first place, University of 
Florida; $5,000, second place, Temple University; $1,250, 
third place-tie, University of Colorado; $1,250, third 
place-tie, lowa State University. 

A special plaque goes to R. Neale Copple, retiring dean 
of the University of Nebraska College of Journalism, who 
has served 22 years and is the longtime chair of the Associ- 
ation of Schools of Journalism and Mass Communication 
steering committee which guides the program. 
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We're helping NIE 
a Johnny a one reason to read. 


Why Johnny can’t read could be because he thinks 
he’s got better things to view. 


The good news is we can draw the video generation 
back to the power of the printed word through 
sponsorship of Newspaper in Education programs. 


That’s why Kruger is underwriting a significant 
portion of the NIE campaign with donations to 
schools through customers who offer these programs. 


The newspaper medium bridges the gap between 
textbook learning and the real world. The practical 
literacy newspapers provide also offers young 
minds the opportunity to develop a lasting sense 
of social and civic responsibility. 


Take advantage of this opportunity to spread 
the good word on the printed page. Call your 
Kruger sales representative for all the facts. 
Together we can reach a generation of Johnnys. 


& Kruger 


We're making news in newsprint technology. 





Editor & Publisher 


THE FOURTH ESTATE 


Robert U. Brown, President 


James Wright Brown 
Ferdinand C. Teubner, Publisher 


Publisher, Chairman of the Board, 1912-1959 





Blaming the messenger 


Newspapers and television stations are being blamed for inciting 
the racial tensions that have plagued New York City during the last 
few weeks. There may have been some inflammatory headlines and 
broadcasts but mainly the media have been manipulated by small 
pressure groups on both sides who learned long ago how to organize a 
“march” and get press coverage. 

The charge of “racism” comes from both sides but the calm re- 
sponse of most New Yorkers to Mayor Dinkin’s efforts to ease the 
tensions indicates the conflicts are being fomented by demagogues 
heading small groups and are not representative of the city at large. 

Blaming the press for these conflicts is like blaming the messenger 
for bringing bad news. When a rabble rouser like the Rev. Al Sharp- 
ton, who heads a small but very vocal constituency, threatens the city 
will burn unless a jury brings in the verdict he wants, is the press 
supposed to ignore it, play it down, cool it? Was that an idle threat to 
be ignored? Should the press take that chance? Certainly New York- 
ers are used to Sharpton’s crowd manipulations. They are entitled to 
be warned of what might come next. That is just one example of how 
the press has been used. 

The attack on newspaper and television photographers is a prime 
example of how these small groups blame the press for showing these 
racists on both sides as they really are. 


Contributions or lobbying 


We have advocated for a long time that newspaper groups should 
be more active in lobbying for their positions in legislative groups, 
particularly in Washington. And, they have done so. But we don’t 
believe that financial contributions to legislators should be a part of 
that effort. 

The dictionary definition of lobbying is “engaging in personal con- 
tacts or the dissemination of information with the objective of in- 
fluencing public officials and especially members of a legislative body 
with regard to legislation and other policy decisions.” When money, 
no matter how little, changes hands in this effort the word “influence” 
takes on another meaning. It’s not just lobbying any more no matter 
how benign and small the contributions to political fund raising may 
be. 


Optimism about pessimism 


From the recent meeting of the Newspapers Purchasing Managers 
Association (E&P, May 19, Page 11) in Orlando our reporter wrote 
that many purchasing executives were optimistic about the effects of 
the industry’s current pessimism. 

What that meant was that purchasing managers are becoming 
more and more important in achieving savings as their contribution 
tn the bottom line. 

As one put it: The slumping economy is one more nudge in the 
direction of respectability for purchasing managers. 

We’re glad that the slumping economy is helping someone who is 
happy about it. There aren’t many who can make that claim. 





Charter Member 


The Audit Bureau 
ky Audit of Circulations ABP 
Bureau Member 
American Newspaper ANPA 
Publishers Association 
6 mo. avg. circulation Dec., 1988—27,785 





The Oldest Publishers and Advertisers 
Newspaper in America 
With which have been merged: The Journalist established 
March 22, 1884; Newspaperdom established March, 1892; 
the Fourth Estate, March 1, 1894; Editor & Publisher, June 
29, 1901; Advertising, January 22, 1925. 
Editor 


Robert U. Brown 


Managing Editor 
John P. Consoli 


Associate Editors 
David Astor, George Garneau, 
James Rosenberg, Lenora Williamson 


Midwest Editor 
Mark Fitzgerald 


Washington Editor 
Debra Gersh 


West Coast Editor 
M. L. Stein 


Copy Editor 
George W. Anderson 


nto pp ene 
Steven A. Townsley 


Sales Representatives 
Stephanie T. Cooper, Robert N. Glassman, 
Richard H. Henrichs, Robert J. Mathes 
Janell C. Teubner 
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Gerianne M. Smith 
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641-0043. Mark Fitzgerald, Editor; Richard H. 
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Washington, D.C.: National Press Building, Suite 
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shall—Scott, Marshall & McGinley, Advg. Reps. 
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Letters to the Editor 








You see what you want to see 


If, as Pamela Newkirk writes (Shop 
Talk at Thirty, May 5)“. . . the story 
of apartheid continues, as does the 
need for objective, analytical and, at 
times, compassionate reporting . . .” 
I hope our reporting depends more on 
facts than on “.. . eyes mirroring 
horror and hope. . .” 

To a poet with a valid literary 
license, eyes can mirror horror and 
hope, pain and sorrow, hate and love 
but, for us, life doesn’t rhyme and it 
doesn’t come in pentameters. 

For us, eyes are eyes. They are 
either open or closed or halfway up or 
down. Realistically they “tell” us 
nothing and “mirror” nothing. What 
a reporter or photographer “sees” in 
a person’s eyes is what he wants to 
see. To report such baseless observa- 
tions as fact is to insult the intelli- 
gence of our readers and to dishonor 
our profession. 

Faces, too, are open to interpreta- 
tion. Is that a grin or a grimace on the 
president’s face, or are we going to 
make that determination based on the 





NEWSPAPERDOM® 
50 years ago... 


Despite a 40% reduction in the 
world supply of newsprint because of 
the war in Europe, Canadian news- 
print manufacturers assured U.S. 
publishers they would have a steady 
supply and a stable market. 

* * * 

The first newsprint mill to use 
Southern pine, as opposed to Cana- 
dian spruce, near Lufkin, Texas, was 
declared a success after four months 
of operation. It was built by funds 
raised by members of the Southern 
Newspaper Publishers Association 
who discussed plans at their meeting 
in Mineral Wells, Texas, to double the 
capacity of the mill and construct a 
chemical pulp plant. 

* * * 

The War Department asked news- 
papers through the Inland Daily Press 
Association to help the defense effort 
through its recruiting campaign. 


ee + 

An AP survey shows that the “total 
war” in Europe had boosted street 
sales of newspapers by as much as 
94% in Albuquerque, N.M. The aver- 

age increase was 13%. 
From Editor & Publisher 
May 25, 1940 
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lead of the story? Does the picture ofa 
public official with his forefinger and 
thumb gripping the bridge of his nose 
show “the strain of his office” or is he 
suffering from sinus congestion? 
Does the ballplayer whose face is hid- 
den by a towel really show “frustra- 
tion” or is he simply drying off? 

The reporting of emotions is a pho- 
tographic minefield. The best but by 
no means the only example is what 
the Boston Herald headlined as “The 
Picture That Fooled the World.” It 
showed what was first described as 
the grief of Christa McAuliffe’s 
parents and sister after the Challenger 
blew up. Actually, the picture was 
taken before the explosion and what 
looked like grief was joy. 

In journalism, the camera has its 
limitations as a reporting tool. Words 
are its equal partner. The camera 
never lies. The words that go along 
with the picture lie. 

The Japanese have made fantastic 
innovations in photographic technol- 
ogy. What they have not invented yet 
is a lens that will tell us what people 
are thinking and how they feel. 

I agree: “The media have changed 
the world by bringing the world snap- 
shots of war, famine and oppres- 
sion.” These changes have been 
brought about by being credible and 
allowing the intelligent human beings 
who read what we write and take pic- 
tures of to think for themselves. 





I suggest we leave the interpreta- 
tion of towels, eyes and various body 
parts to locker room attendants, 
opthalmologists, shrinks and other 
members of the medical profession 
and, of course, poets. 


EDWARD HART 


(Hart is a picture editor in UPI’s 
New York Bureau and teaches photo- 
journalism at the School of Visual 
Arts.) 


Don’t forget 
Samuel Johnson 


B.G. Ellis’ splendid put-down of 
the bloodless pedagogues (E&P, 
April 14) will be cheered by any jour- 
nalist who has ever endured the barbs 
of a mail-order Ph.D. who couldn’t 
write a coherent news brief on pain of 
death. 

However, she neglected the great- 
est journalist-turned-literary immor- 
tal of all — Samuel Johnson. Before 
he undertook the dictionary that 
made him famous, Johnson covered 
the proceedings of Parliament (when 
it was against the law) and almost 
starved to death on Grub Street (when 
reporters’ wages were even worse 
than they are now). 


RICHARD T. STARNES 


(Starnes is editor of The Journal 
Newspapers, Springfield, Va.) 








We Live in New York, 


Work in Washington 


... at the Bremerton Sun, Everett Herald, Olympian, 
Seattle P-I, Seattle Times, Spokane Spokesman Review & Chronicle, 
Tacoma News Tribune, Tri-City Herald, Bellevue Journal-American ... 
and more than 600 papers of all sizes in the U.S. and abroad. 


We're AMERICA'S Newsroom 





Che New ork Gimes 
News Service 





Edited to Fit Your Needs 


For details, call John Brewer at 212-556-1927. 








—— “What do you know 
about New England?” 


“Well | hear a lot of things —____ 
these days . . . but | know 

that New England has the 

highest per capita personal 
income in the United States.*” 


BD Aci, 708 


Yes! New England has the highest per capita 
personal income of any region 


in the United States! 


*Source: U.S. Department of Commerce, Bureau of Economic Analysis, Regional Economic Informations Systems for year ending December, 1989. Data released April 19, 1990. 


Increase your company’s per capita income with your ads in these New England Newspapers 


MAINE 


Bangor Daily News (M) 
Maine Weekend 

Sun-Journal (M) 

Sunday Sun-Journal (S) 
Maine Sunday Telegram (S) 
Portland Press Herald (M) 
Portland Evening Express (E) 


NEW HAMPSHIRE 


Concord Monitor (E) 

Union Leader (M) 

Nashua Telegraph (E&S) 

New Hampshire Sunday News (S) 


MASSACHUSETTS 


Boston Globe (M&S) 

Boston Herald (M&S) 

Cape Cod Times (Hyannis) (M&S) 

The Enterprise (Brockton) (E&S) 

The Daily Transcript (Dedham) (E) 
Gardner News (E) 

The Sun (Lowell) (E&S) 

Daily Evening Item (Lynn) (E) 

The Middlesex News (E&S) 

Milford Daily News (E) 

The Standard Times (New Bedford) (E&S) 
The Patriot Ledger (Quincy) (E) 

Salem Evening News (E) 

Union-News (Springfield) (AD) 
Republican (Springfield) (S) 

The News Tribune (Waltham) (E) 

Daily Times and Chronicle (Woburn) (E) 
Telegram & Gazette (Worcester) (ME&S) 


CONNECTICUT RHODE ISLAND 
The Advocate (Stamford) (AD&S) 
The Bridgeport Post (M&S) 

The Day (New London) (M&S) 
Greenwich Time (AD&S) 

Hartford Courant (M&S) 

The Hour (Norwalk) (E) 

Manchester Journal Inquirer (E) 
Record-Journal (Meriden) (M&S) 
Middletown Press (E) 

New Britain Herald (E) 

New Haven Register (M&S) 
Waterbury Republican-American (M) 
The Sunday Republican (S) 


VERMONT 


The Newport Daily News (E) 
Providence Journal-Bulletin (M/E) 
The Providence Sunday Journal (S) 
The Westerly Sun (E) 
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The Times-Argus (Barre-Montpelier) (E&S) 4 - pe 
The Burlington Free Press (M&S) NEws? 


Rutland Herald (M&S) 
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Bottom-line journalism 


Eschewing high profits, longtime editor urges investment in 
quality as best way to assure success in this ‘age of greed’ 


Among the threats to newspapers, 
according to former newspaper editor 
Robert P. Clark, is “bottom-line jour- 
nalism,” which concentrates more on 
profits than on good journalism. 

“Too many newspaper owners, I 
fear, believe that shorting the readers 
on quality is the road to a nice bottom 
line,” he said recently at Slippery 
Rock University, in Slippery Rock, 
Pa. 

It is a message that several newspa- 
per executives have offered over the 
past few years. 

Newspapers, which obviously 
must remain profitable to stay in busi- 
ness, are unlike most businesses in 
that their mission of informing the 
public in a democracy is protected by 
the U.S. Constitution. 

“But where is it said that a newspa- 
per should at the same time make a 
profit of 40% a year?” asked Clark, a 
retired vice president for news at 
Harte-Hanks Newspapers and former 
executive editor at the Louisville 
(Ky.) Courier-Journal and Florida 
Times-Union in Jacksonville. 





Robert Clark 


improve the bottom line can have a 
marked effect on a newspaper’s qual- 
ity,” he said. 

Achieving higher profits can 
involve cost-cutting moves such as 





Another aspect is the growth of advertorials, 
advertising sections that look like news. Too much 
emphasis on ads can give readers a message that 
money counts more than they do, he said. 





Some newspapers earn pretax 
profits of 40%, but the average of 
about 20% is still “handsome,” he 
said. It is in fact nearly double the 
average rate of U.S. manufacturing 
profits. 

However, emphasizing profits over 
quality may be self-defeating in the 
long run, especially since the propor- 
tion of people who read newspapers is 
falling steadily — by about 30% in 21 
years — Clark added. 

“The pressure to maintain or 





shrinking the news hole or eliminating 
staffers who write local editorials or 
cover the statehouse. 

One way newspapers keep profits 
up is by keeping salaries down, he 
said, calling newspaper salaries in 
general “pretty disgraceful,” with 
starting pay at small papers under 
$14,000. 

“Think how many more bright 
young people we could attract, and 
keep, if we paid decent salaries, 
and how much better our newspapers 





would be,” he said. 
Bottom-line newspapering car- 


ries other troubling characteris- 
tics. 


One is the invasion by wealthy 
investors who know little about news- 
papers. Texas investor Robert Bass’ 
ongoing attempt to take over the St. 
Petersburg (Fla.) Times is an exam- 
ple. 

Another aspect is the growth of 
advertorials, advertising sections that 
look like news. Too much emphasis 
on ads can give readers a message that 
money counts more than they do, he 
said. 

Trivializing the news — sensa- 
tional headlines about Donald Trump’s 
love life, for example — in conscious 
efforts to sell more newspapers ranks 
as “trash newspapering,” another as- 
pect of bottom-line journalism, he 
said. 

The answer, Clark said, is for news- 
paper owners to realize the les- 
sons learned the hard way by Amer- 
ican carmakers and others: Quality 
pays. 

The nation’s most prodigious Pulit- 
zer Prize-winning newspapers, he 
points out, are also highly profitable 
businesses, including but not limited 
to the Washington Post, New York 
Times and Wall Street Journal. 

Ina study he did two years ago of 28 
successful papers, all showed dra- 
matically improved circulation 
over five years, demonstrating that 
success and quality go hand in 
hand. 

While Clark acknowledged that 
poor quality can succeed, citing 
supermarket tabloids as an example, 
he said, “If newspaper publishers will 
invest in their products, will look to 
the salaries of their employees, will 
give their readers more and better 
news, not less, I am convinced they 
will enhance their chances for a suc- 
cessful bottom line.” 

















Reuters ordered to continue pact with UPI 


By Debra Gersh 


The United States Court of Appeals 
has reversed a lower court ruling and 
will allow a preliminary injunction 
preventing Reuters from stopping its 
foreign photo service to United Press 
International pending the outcome of 
a trial. 

UPI and Reuters have been at log- 
gerheads since Reuters announced in 
February it was terminating its agree- 
ment with UPI to provide the U.S. 
wire service with newspictures from 
abroad. 

The UPI-Reuters agreement called 
for Reuters to supply UP! with for- 
eign photo service, while UPI would 
provide Reuters with domestic 
photos for Reuters clients outside the 
United States. 

Reuters quit the deal abruptly after 
complaining UPI’s photos were 
inadequate. 

In mid-March, a federal judge 
granted a temporary restraining order 
to UPI, requiring Reuters to continue 
its service pending a hearing on the 
preliminary injunction. 

The district court denied UPI’s 
request for the preliminary injunc- 
tion, ruling that the wire service failed 
to show it would suffer irreparable 
harm from discontinuation of the 





agreement with Reuters. 

The district court specifically noted 
UPI’s agreement with Agence 
France-Presse, which called for the 
French news service to provide UPI 
with news photos for three months in 
the event Reuters stopped its service. 





cially as “history-making events 
occur as quickly as a blink of the 
public’s eye,” and interruption of a 
newspaper’s coverage can lead to loss 
of readership. 

Thus, the court found, although 
there was no reason to believe AFP 





“Reuters need do only what it has done for the past 
five years — provide UPI with newspictures.” 





The appeals court, however, found 
that the district court did not discuss 
the argument that “terminating the 
delivery of a unique product to a dis- 
tributor whose customers expect and 
rely on the distributor for a continu- 
ous supply of that product almost 
inevitably creates irreparable damage 
to the good will of the distributor . . . 

“This is particularly evident when 
many of the distributor’s customers 
have indicated not only a strong pref- 
erence for the terminated product, 
but also have threatened to stop deal- 
ing with the distributor if it cannot 
continue to supply that product.” 

Further, the appeals court noted 
that newspapers are dependent on the 
reliability of their wire services, espe- 





would not extend its three-month deal 
with UPI, there also was no guarantee 
it would. 

The three-judge appeals panel con- 
cluded that “certainly UPI’s irrepa- 
rable harm. . . outweighs any harm 
that Reuters might suffer as a result of 
a preliminary injunction issuing 
against it. Reuters need do only what 
it has done for the past five years — 
provide UPI with newspictures. The 
hardship, if any, for Reuters that may 
result from continuing its relationship 
under the agreement pending the out- 
come of the litigation is, on the basis 
of the record, insignificant in com- 
parison to the hardships that UPI 
faces absent a preliminary injunc- 
tion.” 





No blame for leak, but two officials reassigned 


By Debra Gersh 


A solicitor general’s report has not 
found evidence that the source of the 
original leak to CBS News of a story 
about a Justice Department investiga- 
tion came from officials within the 
department. 

The report followed news accounts 
of a Justice Department investigation 
into the office of Rep. William H. 
Gray (D-Pa.) that apparently had 
leaked from someone familiar with 
the inquiry. 

Much of Thornburgh’s stewardship 
has been marked by repeated vows to 
prosecute staffers found guilty of 
leaking information on pending inves- 
tigations. 

David Runkel — Thornburgh’s 
former press secretary, who recently 
was reassigned as director of commu- 
nications, where he will oversee day- 
to-day operations and work on long- 
term projects but have no personal 
involvement with the press — is 





likely the possible “confirming 
source” for the story, which does not 
qualify as misconduct since he was 
following instructions not to mislead 
the media. 

Runkel defended the attorney gen- 
eral’s policies against what had been 
mounting media criticism of the 
department’s inaccessibility in an 
Editor & Publisher “Viewpoint” col- 
umn Feb. 17. 

He wrote, in part, “... When 
charges are filed, it is not fair to those 
individuals or firms which have been 
indicted for information not con- 
tained in the indictment brought by a 
grand jury to be ‘leaked’ to the 


” 


press... 


Runkel also defended the policy 
against speaking “on background” 
and commented, “In the long run, an 
attorney general’s record is written 
by the legal historians and is based 
upon the actions he takes, not the 
stories he does or does not leak.” 





Runkel was one of “several indivi- 
duals [who] experienced difficulties 
on some aspects of their polygraph 
examinations” conducted to deter- 
mine the source of the leak to CBS 
News correspondent Rita Braver. 


The solicitor general’s report, 
which agreed with an investigation by 
the criminal division of the Justice 
Department, found that, despite the 
polygraph results, there was “no evi- 
dence that any official of Main Justice 
or any United States attorney’s office 
was the source of the original unau- 
thorized disclosure.” 


Thornburgh’s executive assistant 
Robert S. Ross Jr. also was reas- 
signed the same day as Runkel. Ross, 
who also had failed the lie-detector 
test, but denied he lied to examiners, 
will help set up an office of internal 
affairs and then reportedly return to 
private practice. 


A Washington Post account of a 
(Continued on page 62) 
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A health group that was challenged 
about its newspaper ad chiding 
McDonald’s for serving fatty burgers 
and fries has counterattacked by 
defending the ad. 

The food fight between McDon- 
ald’s and National Heart Savers 
Association threatened to turn into a 
court fight when McDonald’s warned 
newspapers against carrying the ad, 
calling it “an outrageous lie that no 
responsible newspaper should have 
published” and “recklessly and mali- 
ciously calculated to inflict the great- 
est possible injury on McDonald’s.” 

That caveat from McDonald’s 
attorney Joseph Califano prompted 
newspapers that ran the April 4 “Poi- 
soning of America” ad to ask for ver- 
ification of claims that McDonald’s 
hamburgers contained 21% fat and 
that it fried potatoes in beef tallow. 

Omaha businessman and heart 
attack victim Phil Sokolof, who has 
spent more than $2 million of his own 
money on ads warning of the health 
effects of fatty foods, responded in 
letters to New York Times publisher 
Arthur Ochs Sulzberger and others by 
supporting the ads’ claims. 

Sokolof said tests done for the 


A Florida-based group opposed to 
legalized abortion picketed newspa- 
pers around the country in a 
“National Day of Truth” May 20. 

Pickets appeared at numerous 
papers, including the New York 
Times; Long Island Newsday; 
Atlanta Journal and Constitution; 
Chicago Tribune; Chicago Sun- 
Times; Des Moines Register; Cincin- 
nati Enquirer and The Record in 








Arthur Sulzberger 


Asks for verification of informa- 
tion in Heart Savers’ ad that ran in 
the Times 


Times confirmed that McDonald’s 
burgers had over 20% fat after cook- 
ing, compared with the company’s 
claims of 19% before cooking, and 
what McDonald’s said was a blend of 
animal and vegetebale oils for cook- 
ing fries was in fact 90% animal fat, 
comapared with 100% vegetable oil 


Bergen County, N.J. 

In Florida, 11 daily papers were 
picketed, according to John Beasley, 
director of the Port Charlette Pro-Life 
Council. 

“We were bringing to public at- 
tention the censorship and distortion 
that has crept into pro-life cover- 
age,” Beasley said in a telephone 
interview. 

“We wanted to spark an internal 








Anti-McDonald’s advertiser defends ads 
New York Times, other newspapers seek verification of claims 


used by two other fast-food chains. 

At last look, the fat feud was in a 
lull. 

The Times has made no decision on 
whether it would run the ad again 
since no orders are pending. 

“We would like to see them run 
because newspapers should be a 
forum for opposing viewpoints,” said 
Times spokesman Bill Adler. “Our 
feeling is that there is a lot of 
debate between the experts and it’s 
hard for newspapers to make an ab- 
solute scientific decision on these 
issues.” 

One of about five papers to refuse 
the ad was the Los Angeles Times. 

“We didn’t think the ad was legal, 
really,” said Frank O‘Toole, director 
of display advertising, citing a lack of 
information. The decision by a com- 
mittee was worth more than $30,000. 

The Wall Street Journal, one of 
about 10 papers to run the ad, earned 
about $99,000 in the process, the 
cost of a full page in its national 
edition. 

Were it to run again, Journal 
spokesman Roger May said, it would 
be reviewed like any other ad and 
might be questioned for accuracy. 


‘Pro-life’ group pickets newspapers nationwide 


dialogue within the media industry. 
Our belief is that, at heart, those in the 
media do not believe in censorship or 
distortion but, partly because the pro- 
life movement has allowed it, they 
have fallen into sloppy habits,” he 
said. 

News organizations — most, but 
not all, were daily newspapers — 
were selected by groups in each state, 
Beasley said. 





Developers of new housing on 
Pennsylvania Avenue in Washington, 
D.C., figured a good way to advertise 
their units would be to highlight the 
“kinder, gentler” neighbors who live 
in the only other housing on the 
street — George and Barbara Bush. 

In an ad in the Washington Post and 
a few local magazines, the Sigal/ 


president and first lady with their dog. 
Millie, over the headline, “Move to a 
neighborhood where the residents are 





Zuckerman Co. ran a photo of the: 





kinder and gentler.” 

Ellen Sigal, a partner in the firm, 
noted that the ads, which are legal, 
were not meant to “commercialize or 
trivialize” the first family, but rather 
were done lightheartedly as part of a 
series promoting the development. 

Other ads for the housing from 
Sigal/Zuckerman include one that 
shows the National Gallery of Art 
with copy about moving to a neigh- 
borhood where your neighbors are 
“exhibitionists,” and another show- 





White House complaint halts ads 


ing the Mall and its series of monu- 
ments as the “local mall.” 

Sigal said the company stopped its 
Bush ad once the White House 
expressed its displeasure. 

“We are a little upset that we were 
asked to pull it,” Sigal said of the ad, 
noting the irony of the Pennsylvania 
Avenue Development Corporation, 
which is mandated to develop housing 
along the street, and its connection to 
the White House as a quasi-govern- 
ment agency. 
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By George Garneau 


Racial discord erupted into unprec- 
edented violence against New York 
newspaper photographers and televi- 
sion news crews after juries reached 
verdicts in two trials in the racially 
motivated killing of a black youth in 
Bensonhurst, Brooklyn. 

The verdicts against two white 
youths, one guilty and one acquitted 
of murder charges, set off different 
reactions May 17 and 18. 

Several photographers were 
assaulted and hospitalized for minor 
injuries after they were attacked by 
whites after Joseph Fama, who is 
white, was convicted of murder in the 
shooting death of Yusuf Hawkins. 

The next night, five television vans 
were attacked by crowds of blacks 
after another jury cleared another 
white youth, Keith Mondello, of mur- 
der charges. Battered by bricks and 
bottles, one van tore down power 
lines while trying to escape with its 
uplink antennae raised. Another lost 
control in the melee that broke a 
cameraman’s finger and a reporter’s 
nose. 

Short of getting shot at by the Hai- 
tian security police, New York Daily 
News photographer John Roca, in 19 
years covering the city, has seen 
nothing like these attacks against 
journalists. 





(Following the sequenced photos from left to right, across th 





oF 


After Fama’s conviction, Roca was 
among several photographers taking 
pictures of Fama’s father leaving the 
courthouse in Brooklyn when young 
men accompanying him attacked the 
photographers. 

Roca was knocked unconscious 
from a punch from behind. New York 
Times photographer Michelle Agins, 
assaulted by at least two men, was 





e top and then across the bottom) An unidentified tv camerman 


is shoved while New York Daily News photographer John Roca, dark jacket, center in photos, fends off one assailant from 
the front as another readies a blow from the rear, sending the photographer to the pavement unconscious. 

The incident took place outside a Brooklyn courthouse where a jury had just convicted Joseph Fama in the racially inspired 
murder of Yusuf Hawkins. Journalists were photographing Fama’s father when family members and friends turned on them. 


Photos courtesy of WWOR-TV 


Journalists assaulted following N.Y. trial verdicts 


punched several times in the chest, 
slapped and yanked by her camera 
strap. She was hospitalized for cuts 
and bruises and missed work for days 
with breathing problems. New York 
Newsday photographer Phillip 
Davies was knocked to the ground, 
landing on his elbow and breaking his 
flash. 
(Continued on page 50) 


New York Times photographer Michelle Agins recoils under assault by a 
supporter of convicted killer Joseph Fama. She was hospitalized after 
being punched several times but was not seriously injured. 


New York Post, Robin Graubard photo 
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The Hearst Corporation and Izves- 
tia, the newspaper of the Supreme 
Soviet and Congress of People’s 
Deputies, have agreed to jointly 
explore the feasibility of publishing an 
uncensored weekly Soviet-American 
newspaper that would be distributed 
in both countries in their respective 
languages. 

The prototype test issue of the 
newspaper will be called We/MbI. 
MbIl is the Russian word for “we” and 
is pronounced “mwee.” 

The prototype is being prepared in 
Hearst’s Washington, D.C., news 
bureau and will be published on 
July 4. 

The prototype will be jointly edited 
by Soviet and U.S. journalists and 
25,000 copies will be distributed to 
key government, business and educa- 
tion leaders in Moscow, Leningrad, 
Kiev, plus Washington, D.C., and 
other U.S. cities. 

We/MbI will be published in a stan- 
dard size, broadsheet format with 
full-color availability. 

The newspaper’s editors are plan- 
ning coverage of political, economic 
and social issues and trends and will 
address U.S.-Soviet fashion, sports, 
arts and entertainment. Editorial fea- 
tures being considered include an 
English-language pullout tourist 
guide to Moscow and a guide for Rus- 
sians in Washington, D.C., and New 
York City. 

“During the past few years, 
sweeping and dramatic changes in the 
Soviet Union have created a climate 
that makes this type of joint publish- 

















Prototype front page of We/Mbl 


ing venture an idea worth pursuing,” 
said Frank Bennack Jr., president and 
chief executive officer of the Hearst 
Corporation. 

“Many details remain to be 
resolved before a regular publishing 
schedule can be set but the fact that 
such a newspaper could contribute 
significantly to mutual understanding 
and help foster democratic ideals 
makes this undertaking well worth the 
effort.” 

“Today there is no widespread, 
direct access to the Russian people 





Soviet-American newspaper planned 


Hearst and Izvestia to publish test issue on July 4 that 
will be distributed both in the U.S. and in the Soviet Union 


through any independent Western 
publication,” said John Wallach, for- 
eign editor of Hearst Newspapers. 
“That is our audience.” 

“Glasnost has opened tremendous 
opportunities and new opportunities 
demand new journalism,” said Vladi- 
mir Nadeine, Washington correspon- 
dent for Izvestia. “With this issue of 
We/MbI, we have started to push glas- 
nost further and further — to the 
plain and simple press freedom we 
need.” 

Sergei Dardykin, deputy foreign 
editor of Izvestia, added, “I suppose 
this is the firs. time in the histo- 
ry of mass media when, together, we 
have the opportunity to publish a 
newspaper that we hope will be trust- 
ed by both American and Soviet read- 
ers.” 

We/MbI’s founding editors include: 
Wallach; Nadeine; Dardykin; Jerrold 
Schecter, former Tokyo and Moscow 
bureau chief, White House corre- 
spondent and diplomatic editor for 
Time magazine; and Anatoly 
Druzenko, deputy editor in chief of 
Izvestia. 

Hearst publishes 12 daily and three 
non-daily newspapers, 14 consumer 
magazines and numerous business 
publications. It also operates seven 
radio and six tv stations, King Fea- 
tures Syndicate, produces and 
distributes tv programming and is a 
partner in Lifetime and Arts & Enter- 
tainment cable networks. Hearst also 
publishes nine magazines in the 
United Kingdom through a wholly 
owned subsidiary. 





Newspaper Ad 


By Debra Gersh 


The Newspaper Advertising 
Bureau is planning major changes in 
the face of increased demands for 
accountability from its members. 

About a year-and-a-half ago, the 
Ad Bureau began a review, looking at 
both its external and internal opera- 
tions, according to Bureau executive 
vice president Len Forman. 

The Bureau has been under pres- 
sure from its members to justify the 








dues they pay, Forman said, noting 
that members have told the Bureau it 
is not doing enough, nor is it produc- 
ing timely or relevant materials. 

Included in the review is a look at 
Ad Bureau personnel, Forman told 
the annual meeting of the Interna- 
tional Newspaper Marketing Associ- 
ation in New Orleans. 

“Sometimes the right people for 
one mission are not the right people 
for another mission,” he said. 

Speaking after his presentation, 





Bureau to undergo some changes 


Forman said there were no firings 
planned. However, there is a group of 
staffers at the Bureau who are close to 
retirement. Some have already left, 
while others have been asked to 
leave. 

. “We can’t carry people who have 
not been productive,” he com- 
mented. 

Among the other changes being 
implemented at the Ad Bureau in an 
effort to make it more responsive to 

(Continued on page 57) 
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By Mark Fitzgerald 


Crime victims say if they have one 
message for the news media, it is this: 
Don’t revictimize us by taking away 
the control of our lives. 

This is how a Virginia housewife 
described suddenly seeing herself 
named in a Virginian-Pilot and Led- 
ger-Star of Norfolk newspaper 
account: “I wasn’t hiding, I was tell- 
ing my story [to family and friends] 
but, when I saw the Sunday paper, I 
thought I was a pawn. The power was 
in the hands of the person who 
decided to print my name in the 
paper. The power was no longer with 
me,” MaryAnn Joseph said. 

Joseph was one of several crime 
| victims and crime victims-rights 
advocates who talk about the press at 
the recent Organization of News 
Ombudsmen convention in Williams- 
burg, Va. 

Again and again, they recounted 
how crimes, especially violent 
crimes, rob their victims of the feeling 
that they have control of their lives. 

The press, they said, can do the 
same thing — by publishing their 
names or addresses against their will, 
for example, or invading their grief 
and privacy. 

News organizations, they said, need 
to be aware that recent victims have 
fears that are no less terrifying for 
their irrationality. 

Acommon fear, for instance, is that 
criminals will return to wreak even 





more damage on a victim. That is a big 
reason that victims are so skittish 
about having their address, or even 
name, published. 

“That [phenomenon] is really true. 
I was absolutely convinced this guy 
was going to come back and find 
me — and kill me,” said Karen 
Jurgensen, a senior editor of USA 
Today. 

In the days after rape victim Nancy 
Ziegenmayer went public with her 
story in a Des Moines Register 
account, Jurgensen wrote in a USA 
Today column about her own rape 
while a Charlotte (N.C.) News edito- 
rial page reporter 15 years ago. 

Jurgensen, too, said the press must 
give rape victims control over whether 
their names should become public. 

“IT don’t think that papers can 
unilaterally decide to print a rape vic- 
tim’s name because there still is that 
stigma,” she said. 

However, she added, “My own 
feeling is that rape victims should 
come forward and stop keeping it a 
dirty little secret. Speaking out is a 
way of coping.” 

Two crime victims on the ONO said 
they were positively glad their case 
got extensive press coverage. 

Belinda Williams was stabbed 22 
times by her estranged husband on 
her own front lawn. 

“I guess you could say I was 
blessed in a way because the newspa- 
per article helped,” Williams told the 
ombudsmen. 





Covering crime 


Victims tell ombudsman group there needs to be more sensitivity 


A story in the Virginian-Pilot and 
Ledger-Star of Norfolk focused pub- 
lic outrage on the fact that her hus- 
band-assailant was arrested at 2 
o’clock in the afternoon and was back 
on the street by 7 p.m. A judge later 
revoked bond. 

“To me, that article put [my 
husband] in jail. I want to thank you 
for that article, because I felt at that 
point it had saved my life,” she said. 

Similarly, Muhammed Sharif Hafiz 
credits press coverage, including a 
Virginian-Pilot story, with keeping 
his assailant in jail. Hafiz was robbed, 


‘abducted, gagged and bound by wires 


from a ceiling for about 30 hours. 

“The story needs to be told so peo- 
ple can take precautions and assail- 
ants, too, should know what can hap- 
pen,” he said. 

MaryAnn Joseph, too, said she 
believes her story — about an 
attempted abduction at a shopping 
mall — needed to be told. She just 
didn’t want it told, with her name, 
before she was ready. 

“T have four young children. The 
mall is two blocks from my house. As 
a result of that article in a Sunday 
paper, I was forced to prepare my 
children for the questions they would 
get on the school bus, at school, in the 
playground... from well-inten- 
tioned people,” Joseph said. 

Speaking to about 50 ombuds- 
men from the U.S. and other coun- 
tries, Joseph gave mixed reviews 
to the Virginian-Pilot’s public edi- 





The following is a list of the most 
objectionable press coverage prac- 
tices related to crime victims, as out- 
lined by Anne K. Seymour, director 
of public affairs for the National Vic- 
tim Center: 

@ Interviewing at inappropriate 
times. 

© Coverage of funerals. | 

“If you want to cover a funeral, ask 


mour said. 
@ Filming bodies or body bags. 





permission and — if [victims’ families] | 
say don’t go — then don’t go,” Sey-_ 





homicide, 


WY Comer wsihaitor hii. 

“It bothers me that 10 years Ben 
now, everyone is going to remember 
the Pinas 4 Murder’ 
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National Victim Center’s press no-nos 


“Victim families tell us that in 


of survivors’ grief. 


“It seems the Pulitzer Prize [photo] 


| winners are always about survivors’ 


wien 


intrusive to families.” 


grief. I understand your reasons for 
these photos, but it’s very 


@ Selective crime coverage — 
such as basing coverage depth on race. 
@ Interviewing, naming or photo- 
child victims. 
ae interviewing or photographing 


S = victims, no oe no talk- 
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tor, Kerry W. Sipe. 

“Regardless of the fact that [the 
Virginan-Pilot editor] was apologetic, 
I think Kerry stood up for his pa- 
per more than he should have. I 
acknowledge that I was emotional. 
I wanted someone to say ‘yes,’ to 
listen.” 

However, when Sipe recounted 
Joseph’s complaint in a later column, 
“it did a lot for helping me cope with 
this,” she said. 

In general, the two advocates for 
crime victims also told the ombuds- 
men that news organizations, espe- 
cially print media, do a good job cov- 
ering crime victims. 

“Frankly and honestly, the major- 





ity of journalists are responsible and 
sensitive,” said Anne K. Seymour, 
public affairs director of the Fort 
Worth, Texas-based National Victim 
Center. 


Many times, Seymour added, the 
press has been “a godsend” in help- 


| ing victims or preventing crimes. For 
| example, newspapers that published 


a composite sketch of the so-called 





A common fear, for instance, is that criminals will 
return to wreak even more damage on a victim. That 
is a big reason that victims are so skittish about 
having their address — or even name — published. 





“The fewest complaints we’ve had 
have been about print journalism. 
You guys get off easy.” 


“Night Stalker” serial killer in Los 
Angeles led directly to his capture, 
she said. 


Professor: journalism schools should restructure 


By Maury M. Breecher 


Lockstep, sequenced journalism, 
public relations and advertising 
courses in universities are ill-serving 
the needs of students and the media 
which hire them, according to Robert 
O. Blanchard, chairman and profes- 
sor of the department of communica- 
tion at Trinity University, San Anto- 
nio, Texas. 

“Distinctions are blurring between 
print and electronic, impersonal and 
mass, entertainment and interpreta- 
tion, marketing and news and other 
old mass communication catego- 
ries,” Blanchard said. 

In response to these changes, col- 
leges and universities should consider 
a “major restructuring — perestroi- 
ka — of our relations with the media 
practitioners,” he continued. “We 
journalism-mass communication edu- 
cators need to rededicate ourselves to 
the university tradition and eliminate 
the excesses of the professional — or 
occupational —spirit which has 
dominated our curriculum for so 
long.” 

Blanchard scorned the views of 
many editors and media managers: 
“We are being told our job is to 
attract, weed out, and train young 
men and women for low-paying, 
entry-level jobs . . . to provide reme- 
dial education in basic skills — most 
skills students should have learned in 
high school — and, under the guise of 
‘understanding the realities of the 
business,’ media spokespersons con- 
sider it our job to transmit the ethos, 
the belief system, the marketing 
ideology of the occupational culture. 

“We need to say what we know to 





(Breecher operates Feature Enter- 
prises, Birmingham, Ala.) 








be the truth, namely that screening 
and narrow certification courses and 
programs do not nurture self-direc- 
tion and the distinctive behavior of 
the intelligent mind. They are anti- 
intellectual and probably screen out 
the more independent, brighter stu- 
dents.” 

“Instead of an emphasis on occu- 
pational courses such as Newswriting 
I and II and Feature Writing I and II, 
Blanchard and ‘other educators are 
calling for a more “liberal education” 
of students who plan to become media 
professionals. 





procedure.” 

Reforms in university mass com- 
munications curriculums, Blanchard 
believes, “would eliminate or dilute 
occupation-specific programs which 
limit students’ perspectives and 
options. Sequence programs teach 
specific skills and knowledge that 
may or may not be transferable to 
other fields. They don’t teach media 
management: they teach newspaper 
management, or public relations man- 
agement, or radio management. They 
don’t teach media writing: they teach 
writing for public relations, for radio, 





“It is up to educators to exchange this broken LP 
record for some new kind of CD.” 





“What is a liberally educated pro- 
fessional? I would advance two over- 
lapping attributes . . . self-direction 
and a high degree of control over 
one’s field . . . reformers would add 
two more attributes of the liberally 
educated professional: one is dedica- 
tion to public service, and the other is 
an ethical commitment. 

“The professional communicator 
should have the ability to reason inde- 
pendently. He or she should possess a 
heightened consciousness and aware- 
ness of media folklore and myths. He 
or she should have the capacity for 
what Professor Clifford Christians 
[research professor of communica- 
tions at the University of Illinois- 
Urbana] calls “moral imagination” to 
get around major constraints and act 
on principle rather than rely unthink- 
ingly on occupational, company or 
market censorship disguised as con- 
ventional practice, policy or rules of 





for television, film or newspapers. 
They don’t teach communication law 
or history ... In such narrow sys- 
tems as the ‘sequence’ major, stu- 
dents are not aware of a variety of 
options in information work . . . they 
are not alert to the commonalities of 
skills and concepts which thread 
throughout the industry.” 

When these commonalities are not 
spelled out to students, universities 
and colleges are failing them. 

“Sadly, they will find that out for 
themselves — two to five years out of 
college. At that point, most seek other 
jobs or careers because they find 
themselves plateaued in their entry- 
level job. Media companies are infa- 
mous for taking entry-level employ- 
ees and spitting them out in a few 
years. When the former journalism 
graduate moves on to graduate school 
or some other form of retraining dis- 

(Continued on page 62) 
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By Debra Gersh 


It is no secret that more than a 
handful of journalists enjoy good 
beer, but Stephen K. Hindy has taken 
his love of beer from a home brewing 
hobby to siarting the Brooklyn 
Brewery in New York. 

Hindy, a former Associated Press 
correspondent and Newsday assis- 
tant foreign editor, began the Brook- 
lyn Brewery with his neighbor, 
banker Tom Potter, in the New York 
City borough in 1987. The brewery’s 
main product, Brooklyn Lager, is 
sold in the New York area and 
selected pockets in seven U.S. states, 
as well as in Japan. 


Hindy got his first taste of home- 
brewed beer while assigned to the 
otherwise dry Middle East, where the 
best way to get beer was to make it 
yourself. 

“I worked for AP in the Middle 
East in Beirut and Cairo for six 
years,” Hindy said. “While I was 
there, actually in Cairo, I met a group 
of diplomats, American diplomats, 
who had served in Saudi Arabia and 
Kuwait, where they couldn’t buy any 
kind of alcoholic beverages. They 
were home brewers. They made their 
own beer at home. 





Steve Hindy 


there, but I had their beer and sort of 
got bit by the bug of home brewing.” 


Home brewing, however, is only a 
small part of Hindy’s Middle East 
experience — although he did drink 
beer in Teheran during the hostage 
crisis before all the American jour- 
nalists were expelled,-not for drinking 
beer, though. 


“I covered the Iran-Iraq war and 
the Israeli invasion of Lebanon. I saw 
Sadat get shot; I was sitting behind 
him in the grandstands,” Hindy 
recalled. “I covered a lot of great 





Hindy got his first taste of home-brewed beer while 
assigned to the otherwise dry Middle East, where the 
best way to get beer was to make it yourself. 





“They did this illicitly in Saudi 
Arabia and Kuwait,” he explained. 
“They got the ingredients through the 
diplomatic pouch, and they made 
beer, and, to my surprise, it was really 
good beer. 

“If anyone had been caught in 
Saudi Arabia, it could have been a 
very dire penalty. They could have 
been flogged — that has happened in 
Saudi Arabia — or at the very least 
expelled. 

“But they did it at home 
and... they’re all upstanding guys, 
so it’s not like they were sponsoring 
private clubs or anything like that. It 
was just a hobby. I think it was, if not 
tolerated, there was sort of a wink and 
they were left alone. 

“TI never could make it while I was 








stories while I was over there. 

“The connection to home brewing 
is really a small part of my experience 
over there. I mean, I never imagined 
that I’d be starting a brewery five 
years later, and I’m sure a lot of my 
colleagues are very surprised when 
they read about what I’m doing.” 

Hindy knew Terry Anderson, AP 
chief Middle East correspondent who 
has been held hostage in Lebanon for 
over five years, very well, and Hindy 
himself was kidnapped in 1980. 

“I was kidnapped in 1980, briefly, 
by a militia in South Lebanon,” 
Hindy said. “It was a very nasty situ- 
ation; Sept. 18, 1980. They tortured 
and killed two other people who were 
with me, and they released me and a 
couple of other people. It’s a very 





Ex-journalist is brewing 
Former Associated Press correspondent now owns a Brooklyn brewery 


crazy place.” 

His abduction had nothing to do 
with his decision to leave the Middle 
East in 1984 and return to the United 
States to take a job as assistant for- 
eign editor at Newsday, Hindy said. 

“We had our first kid in Bei- 
rut... and after we had the baby it 
was nerve-racking,” he said. “It 
was one thing for us to be there and to 
know our way around and, when 
there’s fighting, what to do, but when 
we’re both out working and the 
baby’s at home with a baby sit- 
ter... it really drove us nuts. So 
that’s the reason we left Lebanon.” 

From Lebanon Hindy and his wife 
went to Cairo, which she disliked 
more than Lebanon. 

“It may surprise you, my wife liked 
Lebanon a lot more than Cairo. 
Cairo’s... really a filthy, Third 
World city, a very difficult place to 
live, and the men don’t treat Western 
women too well.” 

So Hindy’s wife essentially told 
him she had had enough and was 
returning to the United States and she 
hoped he would join her. He did. 

Since leaving Newsday, however, 
Hindy said he has not had time to miss 
being a journalist. 

“This is so exciting, and I really 
enjoy what I’m doing,” he noted. 
“It’s also very stressful. In its own 
way, this is more scary than any of the 
stuff I did in the Middle East because 
it’s my creation. It’s my baby. 

“The idea of screwing it up is very 
powerful. I mean, it really drives you 
to make it succeed. Starting in busi- 
ness is a very, very scary kind of thing 
to do. One mistake and it could put 
you out of business, unless you’re 
extremely wealthy, which we 
aren’t.” 

Living in Brooklyn, Hindy would 
make beer at home and serve it to his 
neighbors and friends. 

Although the first attempt was not 
very good, “the next weekend I made 
another batch that worked out well,” 
he said. “I was determined. I knew 
you could do it because I tasted these 
great beers that these guys made [in 
the Middle East], so I just stuck with 
it and started making good beer.” 

Hindy would serve his beer to his 
neighbors, to his friends, “practically 
anyone who walked down the street 
got a taste of my home brew.” 

One of Hindy’s neighbors was Tom 
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Potter, a banker, who used to sit in the 
backyard with Hindy and drink home 
brew while they watched their kids on 
the weekends. 

“He had always wanted to start a 
company,” Hindy said of Potter. “He 
originally thought my idea about 
starting-a brewery was pretty crazy, 
romantic. It’s a nice hobby, but is it a 
business?” 

Doing a bit of research at the News- 
day library to make his case for start- 
ing a brewery, Hindy found that while 
overall beer consumption was declin- 
ing, the microbrewery segment of the 
business was expanding. 

The two eventually quit their jobs, 
raised $500,000 through a limited 
partnership — which includes 
renowned designer Milton Glazer, 
who created the beer’s packaging in 
return for a stake in the venture —and 
hired a fourth-generation brewmas- 
ter, William Moeller, whose grand- 
father brewed beer in Brooklyn 
around the turn of the century. In 
fact, the recipe for Brooklyn Lager 
came from Moeller’s grandfather’s 
notebooks. 

“This beer is made the way beer 
was made in Brooklyn before Prohibi- 
tion,” Hindy explained. “We call it 
‘The pre-Prohibition beer.’ It’s stron- 
ger, it’s got a lot more flavor, it’s got 
more in common with German beer. 

“T think there’s a great tradition of 
brewing in Brooklyn, and we were 
able to tap into that in putting together 
the recipe for the beer.” 

The beer is currently brewed in 
upstate Utica, N.Y., under contract 
with the F.X. Matt Brewing Co., but 
within the next few years, Hindy said, 
the company would like to build its 
own brewery in Brooklyn. 

Hindy’s experience as a journalist 
helped the brewery build a good story 
for itself and develop its own word-of- 
mouth campaign, since they had no 
money to spend on advertising. 

“We've got a great story here,” he 
said. “From the beginning, every- 
thing we’ve done we’ ve tried to angle 
toward a good story, a good presenta- 
tion, because, not only with the press 
but with Joe Consumer, they want to 
know about the beer they’re drinking. 
Maybe they’ll pick it up because the 
name is Brooklyn, but it’s got to be a 
great beer; there’s got to be some- 
thing more to it than just the name 
Brooklyn. So we’ve tried to build a 
story at every turn... 

“We don’t send out a million news 
releases. I don’t call old friends at 
newspapers and ask them for favors 
or anything like that. People hear 
about this and they want to know 
more, and, when they ask us, they find 
that it’s a good story. It kind of stands 
on its own, because we kind of 





focused the whole thing that way from 
the beginning.” 

In addition, Hindy said he is both 
comfortable with reporters and he 
knows “enough not to feed them a 
bunch of baloney or try to keep them 
out of some, any, part of the business 
they want to know about. 





the community who knows what’s 
going on and where the skeletons are 
buried. I think that really helps,” he 
said. 

“Even though I never covered 
Brooklyn before . . . | covered a lot 
of community affairs kinds of beats. 
So I know how to link up with people 





“1 wouldn’t have quit journalism to make computer 
chips or something like that, but beer is something | 
can put my heart into and we have a good time at it, 


too.” 





“It’s funny,” he added. “So many 
people in the beer business in New 
York say, ‘How do you get this press? 
I see you’ve been written up.’ | tell 
them, ‘Well, you know, it’s a good 
story we’ ve got here. People are inter- 
ested in this kind of story. It’s a good 
human-interest story, and it works 
well, that’s all.” They all think that 
because I used to be a reporter and an 
editor that I have all these tremen- 
dous contacts or something.” 

Part of Brooklyn Brewery’s 
strategy has been to become involved 
in the community, largely through 
sponsoring local events and donating 
beer for community causes — again, 
an area where Hindy’s journalism 
experience has helped. 

“I think also the reporter’s role is 
kind of a gadfly, sort of someone in 





in the community who are going to 
help, who are going to say good things 
about Brooklyn Brewery, and that’s 
really helped us a lot.” 


Last winter Brooklyn Brewery 
came out with a second product, 
Brooklyn Brown Ale, which sold out 
of its roughly 5,000 cases (one brew) 
in about two months. Hindy said the 
brewery plans to reintroduce it in the 
fall as an item. The company also has 
been working on a Brooklyn Blonde 
Pilsner. 


“It is fun,” he said, “and, you 
know, | always considered journalism 
fun, too. I wouldn’t have quit jour- 
nalism to make computer chips or 
something like that, but beer is some- 
thing I can put my heart into and we 
have a good time at it, too.” 








IN BRIEF 











Tv networks 
protest cuts 
at White House 


Protesting what they called an 
“unacceptable arrangement,” three 
television networks boycotted meet- 
ings with President Bush after cuts in 
the number of camera crews at White 
House sessions were announced. 


According to published reports, the 
cuts were said to be part of an experi- 
ment aimed at reducing the problem 
of “too many bodies in the Oval 
Office.” 


“We have voted unanimously not 
to cover these events rather than 
agree to this unacceptable arrange- 
ment,” stated a letter from Barbara 
Cohen, CBS News Washington 
bureau chief and chair of the network 
pool committee, which includes 
ABC, CBS, CNN and NBC. 

Bush has complained in the past 





about tv technicians scratching an- 
tique furniture with equipment and 
White house guests being bumped as 
photographers and cameramen jock- 
eyed for position. 

The White House has proposed 
having only two cameras, one for 
head-on shots and another for cut- 
aways. 


Kansas State gets 
new accreditation 


Kansas State University’s A.Q. 
Miller School of Journalism and Mass 
Communications has been re-accre- 
dited by the Accrediting Council on 
Education in Journalism and Mass 
Communications. 

Critical to the $2-million rebuilding 
of the journalism program, turning it 
from a department to a school, were a 
$1-million gift from Carl and Ruth 
Miller and one for $750,000 from Ross 
and Marianna Beach. 
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Ownership changes 








A wholly owned subsidiary of 
Toronto-based Hollinger Inc. has 
completed the acquisition of the 
22,000-circulation daily Meridian 
(Miss.) Star. 

The acquisition brings the total 
number of U.S. dailies in the Hollin- 
ger Group to 64 and weeklies to 118 
with a total circulation of 1.58 million. 


* * * 

The Southam Newspaper Group 
announced its intention to acquire the 
Wiarton Echo Group of weekly news- 
papers from the Wyonch family of 
Wiarton, Ontario. 

Four weekly newspapers are 
involved in the transaction: the Wiar- 
ton Echo (circulation 4,800); the Port 
Eigin Beacon-Times (5,700); and the 
Paisley Tara Advocator-Leader and 
Chesley Enterprise (combined circula- 
tion of 3,500). The newspapers are 
located in the Grey-Bruce region of 
southern Ontario. 

According to a statement by 
Southam, the Wiarton newspapers 
generate revenue of about $1.5 mil- 
lion per year and are profitable. Clos- 
ing is anticipated sometime this 
month. 


* %* * 

The Mound City (Mo.) News-Inde- 
pendent has been sold by Roy Sims to 
Chris and Linda Boultinghouse of 
Winsted, Conn. 

Roy Sims was publisher of the 
News-Independent for 31 years. He 
plans to retire and continue living in 
Mound City. 

Boultinghouse was employed for 
five years by the Hartford (Conn.) 
Courant. Prior to that, he was 
employed in the newspaper business 
in Wisconsin. 

Sale of the News-Independent was 
handled by John E. van der Linden, 
newspaper broker at Spirit Lake, 
Iowa. 


* * * 

The Shopper News in Haddam, 
Conn., has been sold by Robert and 
Mary Anne Prchal to Shore Line 
Newspapers, a subsidiary of Capital 
Cities/ABC. 

The Shopper News is a 17,000-free- 
circulation newspaper distributed by 
mail in the Middletown, Conn., area. 
The Prchals have owned the newspa- 
per for 20 years. Mary Ann Prchal will 
continue to manage The Shopper 
News under Shore Line Newspapers 
ownership. 

The transaction was initiated and 
negotiated by John T. Cribb, Cribb 
Media Service, Townsend, Mont. 





American City Business Journals 
Inc. has acquired two Florida weekly 
business newspapers — Tampa Bay 
Business and Orlando Business Jour- 
nal. 

The publications were purchased 
from the Richard N. Hoerner Jr. fam- 
ily trust. 

Purchase of the two papers brings 
to 25 the number of weekly business 
newspapers owned by American 
City. Ray Shaw is chairman of the 
Charlotte-based company. 

Milton Beckerman of Beckerman 
Associates Inc. Madeira Beach, Fla., 
represented ACBJ in the acquisition. 

* %* * 


Agriculture, a weekly newspaper 
for farmers and other agricultural pro- 
fessionals, has been sold to its editor. 

AgriData sold the publication to 
Lodestar Publications of Cedarburg, 
Wis., in which the editor, David Sko- 
loda, is a majority owner with his 
wife, Gretchen. 

The paper will continue to be 
printed at Wisconsin NewsPress, 
Inc., in Plymouth, Wis. 

The Skolodas operated a weekly 
newspaper in Lodi, Wis., prior to 
moving to the Milwaukee area. 

* * * 


Republic Newspapers Inc., a Far- 
ragut, Tenn.-based newspaper com- 
pany, has purchased the Jessamine 
Journal in Nicholasville, Ky., 
the West Side Story in Knoxville, 
Tenn., and the Highlander in Marble 
Falls, Texas. 

The Journal, owned and operated 
by Ed Easterly III for the past 33 
years, is a 5,100-paid-circulation 
weekly. 

The West Side Story, a 3,000-paid- 
circulation suburban weekly tabloid, 
and its companion free distribution 
West Side Volunteer, were purchased 
from Stauffer Communications Inc., 
of Topeka, Kan. 

The Highlander, a 6,000-paid-cir- 
culation weekly, located 50 miles 
north of Austin, was acquired from 
Bill Bray. 

The Republic owns nine other 
weekly papers in Tennessee, North 
Carolina, Florida and Texas. 

* * * 


Rhonda and Edward E. Luster, 
founders and publishers of Courier- 
Life Publications, Brooklyn, N.Y., 
have acquired The Newspaper, a 10- 
year-old weekly which serves eight 
communities in the northern section 


of the borough. It is the sixth newspa- 
per in the chain and the seventh oper- 
ated by Courier-Life Inc. 


* * * 


Western World, an 83-year-old 
weekly with a circulation of 3,400, has 
been sold by Susan Price and Melody 
Gillard-Juarez to Bill and Betty Kets- 
dever of Atwater, Calif. 

Bill Ketsdever, who served as edi- 
tor and general manager for two 
newspapers in the Lesher Newspa- 
pers Inc. group, will serve as presi- 
dent of Western World Publishing Co. 

John Fournier Jr. of Fournier 
Media Services, Bend, Ore., repre- 
sented the sellers in the sale. 

* * * 


The Spencer Magnet, a 2,300-cir- 
culation weekly newspaper in Tay- 
lorsville, Ky., has been sold by Laura 
(Dolly) Brock to Landmark Commu- 
nity Newspapers Inc. 

LCNI has been the printer of the 
newspaper since 1973. LCNI now 
owns 16 newspapers in Kentucky. 
LCNI is a division of Landmark Com- 
munications Inc., Norfolk, Va. 

* * * 


Territorial Newspapers has been 
purchased by Wick Communications 
of Sierra Vista, Ariz., from the Jewett 
family. Included in the sale is the 
Daily Territorial, the Weekly Terri- 
torial and the Oro Valley Territorial, 
all printing-related equipment and 
printing contracts. No real estate was 
included in the transaction. 

E.D. Jewett will serve as publisher 
emeritus and Jill Jewett Riggs and 
Stephen Jewett will remain with the 
company. 

* * * 


An agreement on the sale of the 
Lexington Twin Weeklies to Western 
Publishing Co. of North Platte, Ky., 
was announced. 

The newspapers involved in the 
sale are the Dawson County Herald 
and the Lexington Clipper. 

Assisting the buyer was Robert 
Bolitho, Bolitho-Sterling Newspaper 
Services of Kansas City, Mo. 

* * * 


In the recent sale of The Leader, a 
weekly newspaper published in 
Lucerne Valley, Calif., to San Diego 
County-based Brehm Communica- 
tions, the sellers were represented by 
Karl Wray, newspaper broker, based 
in San Ciemente, Calif. 
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A U.S. District Court judge in 
Texas has granted summary judgment 
to Gannett Co. Inc., USA Today and 
other defendants in a defamation suit 
brought against them by the pro- 
atheism Society of Separationists and 
its founder, Madalyn Murray O’ Hair. 

O’Hair, who bills herself as “the 
leading proponent of Atheism in the 
world,” and the society filed suit 
after an article from Gannett Co.’s 
USA Today — about the 25th 
anniversary of O’Hair’s school- 
prayer victory before the U.S. 
Supreme Court — was reprinted in 
advertisements and mass mailings 
from the National Legal Foundation 
opposing O’ Hair’s suggestion that the 
statement “In God We Trust” be 
removed from U.S. currency. 

The NLF and its executive director 
and general counsel Robert Skolrood 
also were named as defendants in the 
original suit. 

In addition, the Concerned Women 
for America, which produced a sepa- 
rate mailing to the same effect, and its 
director, Beverly LaHaye, were 
named as defendants. 

In his ruling, Judge Walter S. Smith 
Jr. noted that O’ Hair and the society 
failed to respond to the defendants’ 
motion for summary judgment, as 
required by the courts, “and has, 
therefore, failed to raise any issue of 
material fact which would require a 
trial of any of the matters asserted.” 

In addition, he wrote, “The sum- 
mary judgment proof presented by 
defendants, and the plaintiff's lack of 
response to the motions for summary 
judgment, has persuaded the court 
that each of the plaintiff’ s claims lacks 
merit.” 

Smith noted that, while O’Hair 
alleged conspiracy between the de- 
fendents, she presented no facts to 
support those allegations. 

Further, since O’Hair is a a public 
figure, her claims of defamation 
would have to show that the defen- 
dants’ statements were made with a 
reckless disregard for the truth, or 
actual malice, which the court deter- 
mined was not shown. 

The matters written about were of 
public concern, Smith ruled, and 
were “no more than protected 
expressions of opinion as to impor- 
tant public issues rather than asser- 
tions of fact, which have been 
afforded constitutional protection.” 

O’Hair’s claim of misappropriation 
of name also was found by the court to 








be without merit, as misappropriation 
does not occur simply by referring to 
someone when discussing his public 
activities. 

The plaintiff must show that her 
personal identity was appropriated 
for some advantage, usually commer- 
cial, Smith wrote, and O’Hair did not 
show how using her name benefited 
the defendants. 





Judge throws out defamation suit against Gannett, others 


The NLF and the CWA are non- 
profit organizations and no profit or 
benefit was directly received by 
them, Smith ruled. 

The ad, which was published in 
USA Today, was found to be pro- 
tected speech, and it was “therefore 
immaterial that it was a ‘commercial’ 
advertisement that generated revenue 
for these defendants.” 


Court reinstates libel case against paper 


A libel case stemming from a Pulit- 
zer Prize-winning series on impro- 
prieties in college athletics was rein- 
stated recently against the Lexington 
(Ky.) Herald-Leader by the Ken- 
tucky Supreme Court. 

The court ruled that Reggie War- 
ford, a former assistant basketball 
coach at the University of Pittsburgh, 
was not a public figure and did not 
have to prove the newspaper printed 
the story maliciously. 

Warford was accused in the articles 
of offering money to arecruit, and has 
been out of coaching since the series 
was pubished, his lawyer said. 

Herald-Leader editor John Carroll 
said he disagreed with the court’s 
ruling and feared it would have a 
chilling effect on freedom of speech in 
Kentucky. Carroll said the newspa- 
per will likely appeal the ruling. 

The newspaper reported that War- 
ford offered to split an expected raise 
with Steve Miller, a highly sought 
high school player in Lexington, if 
Miller would attend Pittsburgh. Miller 
enrolled at Western Kentucky Uni- 
versity. 

The allegation was first published 
in the fall of 1985 and again in 1986 ina 
special edition entitled “1985: A Year 
of Crisis in College Athletics.” It is 
the reprint of the original series, 
which was sent to all NCAA members 
schools and coaches, that is at the 
heart of the libel action. 

Miller retracted his statement after 
the first pubication, but the retraction 
was not included in the reprint, the 
court ruling said. 

The court’s opinion by Justice 
Joseph Lambert said conclusive evi- 
dence was offered during the first trial 
that little attempt was made to verify 
Miller’s story. 

The opinion noted that the report- 
ers knew of the allegation for months 
but did not contact Warford until just 
before the first publication. 





“From the foregoing, a jury could 
reasonably believe that [they] were 
committed to running the story with- 
out regard to its truth or falsity,” 
Lambert wrote. 

The newspaper won in a judge’s 
directed verdict when the case went 
to trial, on the basis that Warford had 
been a public figure. 

During Warford’s appeal, the 
newspaper said there was an ongoing 
public debate about recruiting viola- 
tions in college athletics. Warford’s 
position as an assistant coach and 
recruiter made him a public figure, 
which would require him to meet a 
higher standard of proof that he was 
defamed, the newspaper’s argument 
said. 

But the high court said there was no 
particular controversy at Pittsburgh 
at the time that would have thrust 
Warford into the public spotlight. 

“We agree .. . that the heart of the 
issue before us is whether [Warford’s] 
employment was such that he 
accepted or assumed the risk of public 
scrutiny. We conclude that he did 
not,” Lambert wrote. 

— AP 





Philip Morris ads 
hype Bill of Rights 


Philip Morris Companies Inc. has 
launched the second part of its print 
ad campaign to promote the 200th 
anniversary of the Bill of Rights. 

Featuring such familiar names as 
actor Charlton Heston and National 
Association for the Advancement of 
Colored People director Benjamin L. 
Hooks, the campaign will run in 
and business magazines, with some to 
run in USA Today and the Wall Street 
Journal. Previous spots have gener- 
ated 2 million requests for replicas of 
the Bill of Rights. 
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Editor wins 
settlement 
with the city 


A former Indiana news editor for 
Associated Press will receive $17,500 
in a settlement of a lawsuit stemming 
from his arrest at the Indianapolis 
Motor Speedway in 1986. 

The city agreed to pay that amount 
to Lindel Hutson and $2,500 to former 
AP newswoman Fran Richardson, 
who was cut by glass after police 
broke the windshield of Hutson’s car. 

In their lawsuit, Hutson said he was 
falsely arrested and Richardson said 
she suffered mental anguish. Hutson 
had originally sought $425,580 from 
the city and three Indianapolis police 
officers. Richardson had sought 
$60,000 from the city and policeman 
Terry Kennard. 

The lawsuit arose from a May 25, 
1986, incident involving Hutson, now 
chief of the AP’s Oklahoma City 
bureau, and Richardson,.now a Hoo- 
sier Lottery spokesperson, as they 
tried to enter the Speedway to cover 
the Indianapolis 500. 

Police said Hutson was improperly 
attempting to enter the track’s main 
gate and ignored their instructions. 
Hutson was arrested and charged 
with criminal recklessness. He was 


jailed for more than four hours. A | 


jury acquitted him on charges of bat- 
tery and disorderly conduct. 

At the trial, a policeman testified he 
was struck twice by Hutson’s car, but 
other witnesses testified that they 
didn’t see the car strike anyone and 
that they saw officers strike Hutson 
and pound his car with nightsticks, 
smashing the windshield. 

Kennard was later suspended for 
three days without pay for his role. 

“It’s been a long time,” said Hut- 
son. “I’m just glad it’s all over.” 

— AP 


Texas official sues, 
claims quotes cast 
him in “false light” 


Texas pesticide regulator Othal 
Brand is suing the Fort Worth (Texas) 
Star-Telegram in a $10-million libel 
suit claiming its reporting of his state- 
ments cast him “in a false light.” 

At a meeting of the state pesticide 
regulatory board, Brand called for 
more study before further restricting 
the termite pesticide chlordane, 
which has been banned by Texas and 





federal laws but was allowed in lim- 
ited cases in Texas. 

Brand was quoted as saying “sure 
it’s going to kill a lot of people, but 
they may be dying of something else 
anyway.” 

He originally denied making the 
statement, which had been tape- 
recorded by the paper and the state. 

At a press conference announcing 
the suit, he said, “That one sentence, 
standing alone, and the way in which 
it was reported, created a completely 
false impression of my views on the 
responsible use of pesticides, and my 
feeling about the value of human 
life.” 

— AP 


Newspaper 
ordered to 
publish ad 


The weekly Calhoun (W.Va.) 
Chronicle was ordered to publish a 
paid political ad urging the defeat of a 
$5.3-million school bond issue it had 
supported. 

The newspaper had earlier rejected 
the ad. 

Judge Charles McCarty ordered it 
published a few days before the vote 
on the bond issue. 

The case stemmed from an appeal 
by Citizen Awareness Regarding 
Education, which opposed the bond 
issue designed to raise funds for a 
combined middle school-high school. 

Carl Morris, the newspaper’s 
owner, refused to accept the ad, say- 
ing supporters of the bond issue 
would not have time to respond to it. 
The newspaper had previously pub- 
lished two of the group’s ads. 

The judge’s ruling said, “By refus- 
ing to publish the advertisement, the 
Calhoun Chronicle is depriving the 
plaintiff of the only legitimate forum 
available to reach citizens of the 
county.” 

“I see this as a critical assertion of 
the essential right of free speech,” 
said Loren Howley, an attorney for 
the bond issue opponents. “If there 
were a competing newspaper, it 
would be a different situation.” 

Bill Childress, executive director of 
the West Virginia Press Association, 
said the ruling disregarded the First 
Amendment. 

“The judge made a serious error in 
departing from what has been the 
standard legal position that a newspa- 
per has the right to refuse any adver- 
tising it chooses to refuse, political or 
non-political,” Childress said. AP 





Politicians must 
pay $25,000 
to newspaper 


A county commissioner and a for- 
mer candidate for sheriff were 
ordered to pay more than $25,000 to 
the Brownsville (Texas) Herald aftera 
judge found no merit to libel suits they 
filed against the newspaper. 

Cameron County Commissioner 
Lucino Rosenbaum Jr. was ordered 
to pay $13,500 and Art Ramirez, a 
losing candidate for sheriff, $12,357, 
in connection with libel suits they 
filed separately on April 11, 1988. All 
but $5,000 from each man was to go to 
attorneys’ fees and court costs. 

Their cases were dismissed last 
year and the Herald countersued, 
claiming the lawsuits were frivolous. 

Rosenbaum and Ramirez filed suit 
in connection with political advertise- 
ments the newspaper ran when 
Rosenbaum was running for the 
County Commission in 1988. 

The men, who also sued Rosen- 
baum’s opponent, Ray Ramon, 
claimed that the Herald and Ramon 
conspired to run a political ad in 
which Ramirez endorsed Ramon for 
county commissioner. 

According to the lawsuits, the Her- 
ald published the ad while knowing 
the information to be false. 

After the suits were dismissed, the 
newspaper filed and won the coun- 
terclaim against Rosenbaum and 
Ramirez. 

State District Judge Robert Barnes 
said in his ruling that the complaints 
were “totally without merit.” 

“It’s our intent to countersue for 
damages and attorneys’ fees any time 
we're faced with this kind of legal 
action,” said Doug Hardie, Herald 
publisher. 

— AP 


Las Vegas data 
to be kept secret 


Attorney General Richard Thorn- 
burgh recently reversed himself and 
will keep confidential the financial 
data of a newspaper seeking approval 
of joint operations with a competitor 
in Nevada. 

The attorney general signed an 
order reversing his decision of Febru- 
ary 16 requiring the Las Vegas 
Review-Journal to disclose circula- 
tion and advertising revenue. 

(Continued on page 62) 
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THE OPERATIONS 
BOTTLENECK 


In our opinion, newspapers that zone will run headlong 
into an operations bottleneck. Before publishers decide to 
zone or to add more zones, they must answer a key question: 
Do current operations provide the means and the produc- 
tion capacity necessary to seize the competitive advantage of 
zoning? This is the operations challenge. 

In any newspaper operation, there is a pool of man- 
hours available to perform the necessary work. This pool rep- 
resents the capacity of a newspaper's operations. It limits the 
volume of products, pages, advertisements, and news that 
newspapers can produce. 

As a newspaper begins producing zoned products with its 
current operations, it will reach its first operational challenge: 
Its pool of available man-hours will be rapidly consumed. 

According to a Special Report in presstime, the journal 
of the American Newspaper Publishers Association (March 
1990), more and more newspapers are zoning. In fact, "the 
practice of zoning became pervasive, at least among large 
and medium-size papers, in the 1980s.” Furthermore, the 
report goes on to say that many newspapers "are looking to 
expand their zoning.” 

One newspaper cited in the presstime report, The Tampa 
Tribune, produces 79 zoned products a week covering 169 
communities. The St. Petersburg Times meets its rival’s com- 
petition by producing 14 zoned products each week. These 
newspapers produce a large number of pages each week — 
and the numbers are growing. 

Add another factor to the equation: Zoning results in a 
disproportionate explosion in the volume of publication-pro- 
duced, or pub-set, display ads. This occurs because zoning is 
targeted at smaller, part-run retail advertisers that rely primar- 
ily on the newspapers to create their advertising material. 

According to the presstime report, 40 percent of the ad- 
vertising linage in the Los Angeles Times is part-run. The 
Times currently produces four regionally zoned editions 
each day, in addition to five zoned sections that run less fre- 
quently each week. 

Because of the rapid increase in the number of pages 
and pub-set ads produced each week, the pool of available 
man-hours quickly disappears; newspaper operations become 
hard-pressed to provide the additional capacity required to 
meet these increased volumes. 

And, what happens when executive man- 
agement sees that zoning is succeeding? They 
will ask for more. 
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PUBLISHING SYSTEMS 


For example, The Patriot Ledger of Quincy, Mass., a 
zoning pioneer, typically produces four zones six days a 
week, or approximately 192 zoned pages per week. 

What happens if management decides to add just two 
more zones? The resulting zoned products would now total 
288 pages per week. The result? Page production volume in- 
creases by 96 pages per week. Production volume of pub-set 
ads will increase significantly as well. 

In this example, the volume of work may now overtake 
the operational capacity required to produce the increased 
number of pages. 

How is a production manager going to cope with this 
page count explosion? Some are increasing efficiency by cross- 
training personnel and by preparing or printing sections in ad- 
vance. Some are boosting capacity through use of overtime. 

Once these alternatives have been exhausted, however, 
newspaper production reaches the upper limit of capacity. 
Production efficiency and the use of overtime have already 
been maximized. 

e How do these operations proceed to the next level? 

e How do they add even more zoned products? 

e What alternatives are available to operations? 

There are only two alternatives: Hire more people . . . or 
employ electronic pagination. 

We believe that hiring more workers is not the long- 
term solution. One reason that newspapers originally pur- 
chased front-end systems was to reduce their expensive 
labor forces. Hiring more people to support zoning, there- 
fore, is a step backward. 

Additionally, the physical operation itself — a composing 
room the size of a city block, as cited in the presstime report 
— becomes the bottleneck. Throwing more bodies at the 
problem will only make matters worse. 

Finally, the more newspapers zone, the more complex 
their operations will become. The complexity of managing 
and tracking news and advertising copy and layouts across 
multiple zones and editions, while taking color and other 
production considerations into account, becomes the pro- 
verbial straw that breaks the camel’s back. This issue is so 
important that we will devote our next installment of "In Our 
Opinion” exclusively to the nightmare of complexity in 
zoning. 

In our opinion, there is only one long-term 
solution to the operations challenge: cost- 
effective electronic pagination systems. 




















By John Zingaro 


The Pittsburgh (Pa.) Press “was 
not a terrific newspaper as recently as 
eight years ago,” remarked managing 
editor Madelyn Ross recently. 

Among sweeping changes by new 
management [the paper has since won 
two Pulitzer Prizes] was religion cov- 
erage. 

“The first decision,” Ross 
recalled, “was to do away with the 
page.” 

Far from lessening coverage, how- 
ever, the Press made what Ross has 
characterized as “a quantum leap.” 

Religion news was put into the 
mainstream. Coverage was done not 
by a former general-assignment 
reporter but by a newly hired special- 
ist, and the paper made a radical shift 
in what was being covered. 

The new management believed that 
“across the country [religion 
coverage] is generally pretty bad,” 
Ross said. “It’s not what’s written; 
it’s what’s not written. Most newspa- 
pers cover new bishops coming to 
town and press conferences and a fire 
at a church. What’s important to peo- 
ple is not necessarily the fire in the 
church but the fire in the soul. I don’t 
think newspapers do that well at all.” 

“Religion,” observed the Press’ 
seminary-educated writer, Ann Rod- 
gers-Melnick, “gets at people's 
hopes, their fears, their motivations, 
at virtually every ethical issue.” 

Pollster George Gallup, speaking at 
an Episcopal seminary near Pitts- 
burgh earlier this year, pointed out 
that “The religious dynamic in 
American life often has more to do 
with what people believe and how 
they behave than traditional socio- 
logical measures such as age, sex and 
race.” 

The Los Angeles Times’ John Dart, 
first vice president of the Religion 
Newswriters Association, whose 150 
members write for the secular press, 
agrees. 

“People increasingly acknowledge 
that religious beliefs tend to have an 
influence on people’s behavior. 
Those things need explaining.” 

Explaining, however, is indeed the 





(Zingaro is a free-lance writer.) 








problem — double problem. For one, 
covering religion is “a technical sub- 
ject like covering science,” Rodgers- 
Melnick has noted. “It not only has 
its own vocabulary, but that vocabu- 
lary has numerous dialects. The word 
‘prophetic’ means vastly different 
things to someone in the Assembly of 
God versus a feminist theologian in 
the United Church of Christ. You 
have to be able to translate that into 
basic, common-denominator English 
for the public.” 

Let alone “prophetic,” how about 
a word as basic as “church,” which 
can mean, in one instance, a building; 
in another instance, the entire fellow- 
ship of Christians around the world? 





Relating to religion coverage 


The Pittsburgh (Pa.) Press has put religion news into the 
mainstream of the paper and it’s paying off with big dividends 


answers, but then he said, ‘There is 
sometimes a problem with reporters 
in that they really don’t understand 
what we’re talking about.’ ” 

Reporter Rodgers-Melnick remem- 
bered her first meeting with the 
bishop. 

“I told him I would be covering the 
bishops’ conference, and he told me it 
wouldn’t be very interesting, it was 
just church stuff. Then I said, ‘But 
isn’t that where they’re going to be 
discussing the Vatican paper on The 
Theological and Juridical Status of 
Episcopal Conferences?’ His jaw 
dropped. He exclaimed, ‘You know 
about that?’ ” 

“It all turned around,” managing 





“When a priest tells me that good liturgy is the 
heart of renewal in his church, | know what he is 
talking about. | can speak these people’s language.” 





Thus there is Problem No. 2: Some 
reporters are suspected by the reli- 
gious community to be unable to 
handle the beat. 

“So often we hear that stories on 
religion are misrepresented in the 
newspaper,” remarked the spokes- 
man for the huge Pittsburgh Catholic 
Diocese, Father Ron Lengwin. “I 
believe that is because those who are 
writing the stories often fail to under- 
stand the theological concepts that 
are sometimes very important distinc- 
tions in the issue reported. 

“Just mention the name Jesus 
Christ,” he added. “Different reli- 
gions are going to respond to it in 
different ways.” 

The very word “Christian” is also 
defined differently among Christians, 
Lengwin noted. “You can just deal 
with those basic words without get- 
ting into the fine distinctions.” 

“When [Catholic] Bishop Wuerl 
arrived in Pittsburgh,” Ross said, 
“we invited him to meet with our 
editorial board, as we always do with 
leaders in the community. This was 
before Ann was hired. We asked him 
how accessible to reporters did he 
intend to be. He gave all the right 





editor Ross stated, “and he’s just 
wonderfully accessible. That’s the 
same reaction she gets from church 
leaders of all denominations. She 
truly can speak their language.” 

Rodgers-Melnick herself felt 
inadequate to write about religious 
matters at one time. 

“When I was in journalism school 
my junior year, it seemed like there 
were a lot of religion stories that were 
hot at the time. Jimmy Carter was 
running for president, and it seemed 
that a lot of reporters were scrambling 
around trying to find out what it 
means to be born-again. I was not 
impressed with the quality of the sto- 
ries. You could tell the person who 
wrote them just didn’t know what to 
write about. I decided that I needed to 
know and to get the background to 
ask intelligent questions. I wanted to 
have enough grasp of the issues.” 

Upon graduating from Northwest- 
ern University, Rodgers-Melnick, a 
Palo Alto native, enrolled at Gordon- 
Conwell Theological Seminary near 
Boston. She graduated in 1980 with a 
master of theological studies. 

The Pittsburgh Press is Rodgers- 

(Continued on page 31) 
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The LNA Newspaper database. 
Without it, you’re in the dark. 


Nobody wants to stay in the dark. But, if 
your newspaper isn’t part of the LNA database, 
you're just not seeing the light. 

Even worse, top companies which rely on 
LNA’s exclusive reports may not be seeing you 
at all. 

Which isn’t unexpected when you con- 
sider that LNA is the source of competitive data 
used by major retailers, national advertisers, 
and ad agencies in planning media purchases. 

Time after time, decision makers come 
back to LNA reports. Reports like the Multi- 
Media Service, which breaks out newspaper 
and spot television advertising. Or Day-of-the- 
Week, which major retailers use to track 
product performance. 


And that’s not the half of it. 

LNA helps you keep a close eye on the 
competition, too. With its array of on-line serv- 
ices, you get to know the big spenders. And 
where their media dollars are really ending up. 

What’s more, LNA’s newspaper database 
works hard to uncover business in your market. 
This means your sales force can spend less time 
getting leads. And more time making sales. 

Exposure. Competitive analysis. 

New accounts. More sales. 

Join the LNA database today. You'll be 
light years ahead of everyone else tomorrow. 

To throw some more light on the oppor- 

tunities offered by LNA, call Jim Farrell 
at 1-800-LNA-DATA or 212-725-2700. 


LEADING NATIONAL ADVERTISERS @ 136 MADISON AVENUE @ NEW YORK, NY 10016 
A VNU MARKETING INFORMATION SERVICES COMPANY 








CAMPUS JOURNALISM 








By Debra Gersh 


When the weekly student newspa- 
per at the State University of New 
York at Brockport asked for addi- 
tional funding from the student gov- 
ernment association, it was initially 
approved. 

The next day, however, not only 
was the funding issue vetoed, but the 
newspaper’s purchase orders also 
were frozen by the same student 
government — notably Brockport 
Student Government (BSG) president 
Chris Nicholas. 

According to student John Dahlia, 
recently elected editor in chief of The 
Stylus for next year and former 
executive editor of the student 
weekly, the story started during the 
fall semester, when the paper’s for- 
mer editor in chief, Vince Gonzales, 
added color and more pages to the 
paper, which, of course, entailed 
spending a great deal of money. 

When Gonzales left for the spring 
semester to participate in an intern- 
ship in Washington, D.C., the next 
editor in chief, Tim Nekritz, found 
little money left in the budget and was 
forced to cut out the color, cut the 
number of pages and discontinue 
some syndicated columnists The Sty- 
lus had purchased, Dahlia, who suc- 
ceeded Nekritz, explained. 

Although it could have continued 
publishing smaller editions, The Sty- 
lus asked BSG for $8,700 in additional 
funds, which the BSG board voted 
unanimously to allow. 

That night, at the BSG meeting, 
there was a debate between BSG can- 
didates for the next term, during 
which the issue of increased parking 
fees for students came up. 

According to Dahlia, one of the 
candidates, Brian Wood, was asked 
about his proposal to issue a student 
referendum that would have little if no 
effect on an issue that had already 
been decided. Wood apparently was 
supported by Nicholas. 

That same night, Monday, April 7, 
after the debate, Nicholas went to the 
offices of The Stylus and told staffers 
there he was “tired of supporting a 
paper that’s shitting on my back 
door,” and said he would not give the 
paper money if it did not support him, 
Dahlia said. 

A smug response 


Although an attempt was made by 
E&P to reach Nicholas for comment, 
a call to the BSG offices yielded, after 
much background conversation over- 








heard while the phone was left off the 
hook, only the smug response that 
Nicholas was “in Cairo on foreign 
assignment.” 

The day after the confrontation, 
Tuesday, April 8, Nicholas vetoed 
The Stylus’ funding request, issuing a 
statement likening The Stylus to a 
savings and loan institution and say- 
ing that the BSG is not the federal 
government and will not similarly bail 
out the newspaper. 

Nicholas also reportedly said the 
newspaper undertook its expansion 
the previous semester “without per- 
mission.” 

On Thursday, Nicholas determined 
that The Stylus was $591 in the red 
and froze its accounts. 

According to Dahlia, the figure did 
not take into account outstanding 
advertising bills, many of which were 
owed by student organizations that 
pay their bills at the end of the semes- 
ter. 





Student newspaper wins battle against student government 


Washington, D.C., among others, 
called the American Civil Liberties 
Union in nearby Rochester, N.Y. 

The following Monday senior staff- 
ers held a meeting with an ACLU 
attorney, who found that not only had 
The Stylus not been taken off the 
insurance, but also that the BSG had 
no authority to do so. 

Ata BSG board meeting that night, 
the student government determined 
that as “punishment” all editorial 
board members would lose a week’s 
pay, that the BSG be guaranteed a full 
page for response, and there would be 
no paper printed that week. 

The Stylus had been calling nearby 
student newspapers until it reached 
Sean McNamara at The Pioneer at St. 
John Fisher College, who offered to 
print a freestanding full page, front 
and back, if The Stylus was shut 
down. 

After the BSG board meeting, The 
Stylus called The Pioneer and said it 





Last year, The Stylus showed a $30,000 surplus, but 
that was eaten up by last semester’s admittedly 


“overzealous” expansion. 





The following Monday, The Stylus, 
which usually appears Wednesdays, 
produced a four-page “Special Elec- 
tion Extra” edition. ‘The lead story, 
headlined “Nicholas Threatens Sty- 
lus,” was written by a third party 
from the New York State Student 
Leader. 

That night there was another candi- 
dates’ debate, which became 
extremely raucous when the issue of 
The Stylus came up, Dahlia said. 

A smaller paper was produced for 
that Wednesday, which included 
what Dahlia described as an “inflam- 
atory” editorial. 

Nicholas, according to Dahlia, 
“went berserk” and said The Stylus 
was shut down and its funding would 
be cut for next year. 

On Friday, April 20, The Stylus 
received a letter from Nicholas stat- 
ing that because it printed on both 
Monday and Wednesday that week it 
violated fiscal procedures. He said, 
according to Dahlia, that the paper 
was being taken off the university’s 
insurance. 

At that point, Stylus staffers, who 
had already been in contact with the 
Student Press Law Center in 





would like the page. 

Called The Free Press, the single 
sheet printed stories of the election 
results and of additional measles 
cases reported on campus, along with 
a small box explaining why the Free 
Press had been published. 

Printed on Thursday, April 26, 
Stylus staffers blanketed the campus 
with some 1,500 issues of The Free 
Press. Printing the pages cost the Pio- 
neer $200, but Dahlia said it did not 
charge The Stylus for production. 

“The BSG felt like we insulted 
them,” Dahlia said of the reaction to 
the Free Press, which included circu- 
lation of rumors that BSG was going 
to shut down The Stylus. 

Dahlia and other newspaper staff- 
ers met again with the ACLU and 
convinced a representative to come to 
the BSG board meeting that night, 
Monday, April 30. 

Although a proposal was put forth 
to close down The Stylus, the final 
board vote was 7-3 in favor of keeping 
it open. 

“We were ready to get a court 
order to keep publishing,” Dahlia 
said. 

Things had calmed down by the 
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time Dahlia spoke with E&P about 
two weeks later. 

He said the ACLU attorneys were 
considering sending letters to univer- 
sity officials and others explaining 
why the situation should not be 
allowed to happen again. 

In addition, The Stylus is investi- 
gating ways it can become an inde- 
pendent publication. 

Although it receives some $19,500 a 
year from the student fee, Dahlia said 
that amounts to only about one-fourth 
of its total budget. Last year, The 
Stylus showed a $30,000 surplus, but 
that was eaten up by last semester’s 
admittedly “overzealous” expan- 
sion. 

“We will take credit for bad 
budgeting,” Dahlia explained, noting 
that the paper could have continued 
to publish without the additional 
$8,700, but it would have had to cut to 
the “bare bones” and instead wanted 
“to continue to be as good as we 
could be.” 


Cox fellowships 


Cox Enterprises Inc. will send five 
newspaper staffers and a television 
news reporter to Duke University to 
study in fellowship programs. 

Recipients were selected for the 
monthlong fellowships from Cox 
newspapers and broadcasters. 

Winning topics include consumer 
reporting, female newspaper reader- 
ship, immigration policy, health care 
delivery, modern fiction writing, and 
children of the mentally ill. 














National Jewish 
weekly begins 
in English 


The 94-year-old Yiddish-language 
newspaper Forverts will fold its 
English-language supplement and 
begin an independent national Jewish 
weekly called Forward. 


Forward was scheduled to begin 
May 25 with former Wall Street Jour- 
nal editorial board member Seth 
Lipsky as president and chief execu- 
tive officer. 

Forverts, a daily turned weekly, 
became a mainstay for millions of 
Jewish immigrants after its founding 
in 1897 and will continue publishing in 
Yiddish. 

“It is our hope the English-lan- 
guage Forward will continue the 
tradition of incisive reporting and 
commentary on issues of Jewish con- 
cern today,” Lipsky said. 

To operate the new paper, the For- 
ward Association, publisher of 
Forverts, joined private investors to 
form Forward Publishing Co., co- 
chaired by lawyer and concentration 
camp survivor Samuel Pisar and For- 
ward Association general manager 
Harold Ostroff. 

The broadsheet will join about 100 
English-language Jewish weeklies, 
mostly published by local Jewish 
groups around the country. 

Headquartered in New York, it will 
have bureaus around the nation and 
overseas, including a Moscow bureau 





headed by former Jerusalem Post 
New York correspondent Walter 
Ruby. 

The paper will offer four-color 
advertising and initial guaranteed cir- 
culation of 30,000 in the New York 
area via mail, newsracks and news- 
stands. National distribution was to 
begin in September. 


SDX Foundation 
scholarships 


Ten undergraduates from six 
Washington-area colleges and univer- 
sities are recipients of $2,600 scholar- 
ships from the Sigma Delta Chi 
Foundation of Washington, D.C. 

At the annual awards banquet of 
the Washington Professional Chapter 
it will be announced which three of 
the students are designated for special 
awards in honor of deceased mem- 
bers Ellis Haller of U.S. News & 
World Report, R.T. Kingman of Gen- 
eral Motors, and Theodore F. (Ted) 
Koop of CBS News and CBS Inc. 

The scholarship winners were: 
from American University, Alice Ann 
Love, Jaret Seiberg and Gregory 
Springs; from Howard University, 
Keith L. Alexander, George Daniles 
and Chelsea Riddick; from the Uni- 
versity of Maryland, College Park, 
Stacey Marie Whorley; from the 
George Washington University, Sha- 
ryn D. Wizda; from Trinity College, 
Jennifer Lynne Hicks; and from 
Marymount University, Gail J. 
Lawyer. 





ED INFORMATION 


}OUT INSURANCE? 


iF your question is about insurance for space 
shuttles, oil refineries, ships or planes, 
we can't help. 


But if it's about personal insurance, we can. 
When it comes to insuring automobiles, 
homes, and small boats, we're the largest 
in the business. We're also among the 
biggest writers of individual life and health 


insurance. 


Next time you have a question about personal 
insurance, call one of these numbers. 


State Farm Insurance 
Home Office: Bloomington, Ill. 




















NEWSPEOPLE IN THE NEWS 








Harry M. ROSENFELD, editor of the 
Albany (N.Y.) Times Union and the 
Sunday Times Union, has been 
elected to a fourth term as vice chair- 
man of the New York Fair Trial Free 
Press Conference. 

The conference provides a forum 
for dialogue among judges, lawyers, 
journalists and law enforcement offi- 
cials on press coverage of the admin- 
istration of justice. 

JAY WRIGHT, a professor at the S.1. 
Newhouse School of Public Commu- 
nications at Syracuse University, is 
the executive director. 

* * * 


Mary Lou BESSETTE, former direc- 
tor of news and editorial resources for 
the Arizona Republic and the Phoenix 
Gazette, is now general manager of 
the Arizona Business Gazette and 
directs news and business operations 
of the Friday publication. 

The two dailies and the Business 
Gazette are published by Phoenix 
Newspapers Inc. 

MIKE MOFFITT, former bureau 
chief for the community section pub- 
lished by the Arizona Republic and 
the Phoenix Gazette, is now editor of 
zone operations. 

He replaces TIM O’MARA, who was 
named news editor of the Gazette. 

* * * 

STEPHEN HAMBLETT has been 
re-elected chairman of the board, 
president and chief executive officer 
of The Providence Journal Company 
and continues as publisher of 
the Providence Journal-Bulletin. 

Also other officers re-elected are: 
ROBERT L. WOLF, executive director 
vice president-finance; CHARLES N. 
MOCK, executive vice president-per- 
sonnel; HOWARD G. SUTTON, vice 
president-administration; 

JACK C. CLIFFORD, vice president- 
broadcasting and CATV; 





DEBORAH HOWELL is the newly named 
chief of the Washington bureau for the 
Newhouse newspaper group and edi- 
tor of the Newhouse News Service. 

She has been a journalist in the Twin 
Cities almost 25 years and prior to the 
Pioneer Press was a reporter and editor 
at the Minneapolis Star. 

A native of San Antonio, Howell was 
graduated from the University of 
Texas, Austin, and worked as a Corpus 
Christi Caller-Times reporter. 

She succeeds Robert G. Fichenberg, 
bureau chief and editor the past 11 
years, who becomes senior correspon- 
dent in the bureau as part of a phase- 
down program leading to his June 





1991 retirement. 





JAMES V. WYMAN, vice president 
and executive editor; JOEL N. STARK, 
vice’ president-marketing and sales; 
Mary E. WIMS, assistant vice presi- 
dent-personnel; and HARRY DYSON, 
treasurer, secretary and corporate 
controller. 


* * * 


MARK SHEEHAN, formerly of the 
Department of Justice’s Executive 
Office for United States Trustees, is 
now acounsel in the American News- 
paper Publishers Association’s legal 
and government affairs department. 

Before joining the government, he 
had been with the Associated Press in 
New Haven, Newark, New York and 
Washington. Sheehan began his 
career in Connecticut, first as a Meri- 
den Record reporter and then as assis- 
tant state editor of the Waterbury 
Republican. 

Sheehan is a member of the Bar of 
the District of Columbia and a gradu- 
ate of Brown University and did grad- 


Solve your recruitment problems at ANPA 


The Convention provides an excellent opportunity to discuss your 
executive recruitment needs. Call Mike Walker or Carl Youngs at 
our office or contact us at the Century Plaza. 


1605 Colonial Parkway ® Inverness, IL 60067 
(708) 991-6900 
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uate work at the Woodrow Wilson 
School of Public and International 
Affairs at Princeton University and 
attended George Washington Univer- 
sity Law School (J.D. degree with 
honors). 

* * 


MICHAEL D. THORPE has been pro- 
moted to vice president South-West 
Operations of Scripps League News- 
papers Inc. 

He currently is assistant to ROGER 
N. WARKINS, vice president South- 
West Operations. Warkins, also 
executive vice president of Scripps 
League Newspapers Inc., continues 
in that position. 

Thorpe, in his new role, will have 
supervisory responsibility for 
Scripps League papers in DeKalb, 
Ill.; Rhinelander, Wis.; Flat River, 
Mo.; Georgetown and Hazard, Ky.; 
Crestview, Fla., and also continues as 
publisher of the DeKalb Daily 
Chronicle. 

* * & 


BETTY COTTER, formerly “Time 
Out” reporter, has been named editor 
of the Narragansett (R.1.) Times. 

* * * 

ANDY IVERS is now editor-manager 
of the Spencer Magnet, Taylorsville, 
Ky. He has served as editor of the 
Henry County Local, New Castle, 
Ky., since 1988 and previously was 
chief staff writer/photographer of the 
Cynthiana (Ky.) Democrat. Both 
papers are owned by Landmark Com- 
munity Newspapers Inc., Shelby- 
ville, Ky. 
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RICHARD M. BOTTORF, most 
recently vice president/corporate 
operations for Gannett Co. Inc., has 
been named president and publisher 
of the Norwich (Conn.) Bulletin. 

He joined the corporate staff in 
May 1986 and was responsible for 
Gannett Direct Marketing and several 
corporate departments. 

Bottorf started at the company as 
assistant corporate controller and has 
served as circulation director of Gan- 
nett Rochester Newspapers and as 
publisher of the Burlington (Vt.) Free 
Press. 

He holds a bachelor’s degree in 
accounting from Miami University, 
Oxford, Ohio, and an MBA from the 
Rochester Institute of Technology. 


* * * 


DONALD A. WATERMAN, former cir- 
culation director of the Middlesex 
News, Framingham, Mass., is now 
circulation director of the Cape Cod 
Times, Hyannis. 

Earlier, Waterman was circulation 
manager of the Patriot Ledger, 
Quincy, Mass. He began his career 
with the Brockton Enterprise, rising 
to circulation director. 


* * * 


THOMAS J. MORROW has been 
appointed editor and publisher of the 
weekly Mountaineer-Progress, 
which serves the communities of 
Wrightwood, Phelan, Pinon Hills and 
Oak Hills, Calif. 

Morrow, who is editorial director 
for Brehm Communications Inc., San 
Diego, will continue in that capacity. 
BCI recently purchased the Moun- 
taineer-Progress and the weekly 
Lucerne Valley Leader. Morrow will 
direct operations of both newspapers. 


* * 


JAMES C. SPRUNG, promotion and 
marketing manager of the Oshkosh 
Northwestern, Oshkosh, Wis., was 
recently named advertising director. 
Earlier he held sales positions with 
Gannett and Lee newspapers. 


* * & 


RON SAWYER is now publisher of 
the Leesburg (Fla.) Daily Commer- 
cial. 

Previously Sawyer was publisher 
of the Middlesboro (Ky.) Daily News 
and general manager of the Lakeland 
(Fla.) Ledger. 

STEVE BEASLEY has been named 
advertising director of the Leesburg 
paper. He previously was advertising 
director of the Lubbock (Texas) Ava- 
lanche-Journal. 

Also, WILLIAM STEWART, Lees- 
burg bureau advertising manager, has 
moved to classified advertising man- 
ager. 





LAURA CHANG has joined the New 
York Times as a copy editor on the 
national desk. 

Previoulsy she worked at the Seat- 
tle Times as a wire editor and at the 
San Diego Tribune, where she was a 
Dow Jones editing intern. 


* * * 


JUAN WILLIAMS, staff writer for the 
Washington Post, has been elected to 
the board of trustees of The Washing- 
ton Journalism Center. 


* * & 


ARTHUR COOPER HUDNUTT has 
been named general manager of the 
Elyria (Ohio) Chronicle-Telegram, 
succeeding TIMOTHY M. SOWECKE, 
who leaves to become publisher of the 
Easton (Pa.) Express. 

Hudnutt has been publisher of the 
C-T’s sister paper, the Medina 
County Gazette. His brother, 
GEORGE D. HUDNUTT, who has been 
assistant to the publisher of the C-T, 
has been named general manager in 
Medina. 

The appointments were announced 
by ARTHUR D. HuUDNUTT, publisher- 
editor of the C-T and president of the 
corporation publishing both papers. 


* * #* 


JERRY STRADER, who served 18 
years as editor and publisher of the 
McKinney (Texas) Courier-Gazette, 
has been named publisher of the Meri- 
dian (Miss.) Star. 

JIM ROBERTSON has assumed the 
role of editor and publisher in McKin- 
ne’’, having served in a similar capac- 
ity at the Henderson (Texas) Daily 
News. 

Both Henderson and McKinney 
papers are owned by Hartman News- 
papers Inc. 

American Publishing Co., West 
Frankfort, Ill., purchased the Me- 
ridian Star and the Newton (Miss.) 
Record on May 1 from the James B. 
Skewes family. 


CAROLYN AYON LEE is joining the 
Seattle Times general news desk as 
news copy editor on June 11 and will 
edit national and international copy. 

She was with the Wall Street Jour- 
nal on the national desk for a year and 
previously edited Associated Press 
wire copy in New York and San Fran- 
cisco. 

Lee, a graduate of Bryn Mawr, is an 
active member of the Asian American 
Journalists Association. 


Also, PAULA BOCK will join the 
Times city desk staff in late June as 
city schools reporter. 

Bock was a general assignment 
reporter for the Quincy (Mass.) Pat- 
riot Ledger and was Harvard/MIT 
technology correspondent for News- 
week and Newsweek on Campus in 
1983-86. She is an honors graduate in 
English and American Literature 
from Harvard University. 


* * 


JOHN D. CAMPBELL, currently busi- 
ness editor of the Rochester (N.Y.) 
Democrat and Chronicle, is moving 
to associate editor of a new quarterly 
magazine focusing on New England 
economic issues. It will be published 
by the research department of the 
Federal Reserve Bank of Boston. 


* * * 


RICHARD HEINTZ has been named 
publisher of the Napa (Calif.) Regis- 
ter by JACK C. MORGAN. 


Heintz replaces Morgan, who con- 
tinues as vice president, Central West 
Operations, for Scripps League 
Newspapers Inc. Morgan will con- 
centrate on management duties for 
Scripps League and continue to have 
his offices in the Napa Register build- 
ing. 

Heintz previously was publisher of 
the Arizona Daily Sun, Flagstaff. 

DON ROWLEY, advertising manager 
of the Provo Daily Herald, was 
named to succeed Heintz in Flagstaff. 
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PETER W. BARRECHIA, 63, a former 
editor and correspondent, died April 
13 at his home of an apparent heart 
attack. 

Managing editor of the Kingston 
(N.Y.) Daily Freeman in 1967 and 
editor in 1972, he resigned in 1975 to 
become a professor of journalism at 
the University of Mississippi. During 
the past 12 years he was a professor at 
St. Bonaventure University. 

Barrecchia began his career with 
the New York Mirror, advancing from 
reporter to assistant city editor, and 
later was assistant managing editor at 
the Knickerbocker News, Albany, 
N.Y.; and managing editor of the 
Lockport (N.Y.) Union-Sun and 
Journal. He had worked for Reuters 
in London. 

* * * 


VANDA WOLCOTT BERGMAN, 80, 
retired Washington, D.C., correspon- 
dent for Vermont newspapers, died 
April 12 in Washington. 

Prior to World War II, she was with 
the Middlebury Register and the Bur- 
lington Free Press. She moved to 
Washington with her husband, Har- 
old Bergman, also a Free Press fea- 
ture writer, when he was assigned to 
World War II service with Leather- 
neck Magazine of the Marine Corps. 


* * * 


ROBERT H. CAMPBELL, 70, a retired 
Army colonel and former managing 
editor of the Washington (Pa.) 
Observer-Reporter, died April 30 
after a long illness. 

He joined the Washington Reporter 
in 1946 and when that paper merged 
with the Observer in 1967, became 
associate editor and then managing 
editor in 1972. 

In 1979, Campbell returned to the 
promotion department, which had 
been his first assignment, and 
directed the department until retiring 
in 1986. He worked part time for the 
newspaper until recently. 


* * * 


JOSEPHINE GIBSON ECKERT, 86, a 
former food editor of the Pittsburgh 
Press, died April 26 of congestive 
heart failure at her Rosslyn Farms 
home. 

She worked under her maiden 
name, Josephine Gibson, as Press 
food editor from 1937 until she retired 
in 1961. 


* *# 


PETER FULLER, 42, a British art 
critic who was appointed art critic of 
The Sunday Telegraph last year, was 
killed April 30 in an auto crash in 





Berkshire, west of London. His wife, 
Stephanie, and three-year-old son, 
Laurence, were also injured. 

In 1987, Fuller founded and edited 
the quarterly, Modern Painters, to 
bring attention to British artists he 
considered were underrated. 


* * * 

PATRICK D. HORAN Jr., 52, picture 
editor of the Milwaukee Journal since 
1976, died at Waukesha Memorial 
Hospital April 9 a day after suffering 
heart failure at his home. He joined 
the picture desk staff in 1967. 

Horan worked in radio and televi- 
sion in Milwaukee and as an educa- 
tional television photographer for the 
public schools. 

In 1961-67, he had taught reporting, 
editing, photography, broadcast pro- 
gramming and English at Marquette 
University. 

* * * 

LLOYD G. LARSON, 87, former 
sports editor of the Milwaukee Sen- 
tinel, died at his home April 14 after a 
long illness. 

Larson, a Milwaukee native, 
started his career at the age of 12 asa 
high school correspondent for the for- 
mer Wisconsin Evening News. He 
served as Sentinel sports editor for 27 
years before retiring in 1974 and was 


named Wisconsin Sportswriter of the 
Year five times in a 57-year career 
that included 33 with the Sentinel. 


* * 

ERNEST F. Lyons, 85, former editor 
of the Stuart (Fla.) News, who retired 
after 44 years with the newspaper, 
died at home April 6 of cancer. 

A champion of conservation 
causes, he wrote two books about 
early days on the St. Lucie River, 
“My Florida” and “The Last 
Cracker Barrel.” 


* * * 


SPENCER Moosa, 85, an old-time 
storyteller who was the last reporter 
to leave the Chinese mainland after 
the Communists took over in 1949, 
died May 18 at a hospital in Taiwan of 
heart and lung disease. 

Shanghai-born Moosa had been 
described by the Communists as “the 
claws and fangs of American imperi- 
alism.” 

He was a correspondent in China 
and Taiwan for 29 years with the 
Associated Press and Reuters. 

* * * 


JAMES P. O’DONNELL, 72, a foreign 
correspondent and most recently a 
professor of journalism at Boston 
University, died April 15 of lung and 
stomach cancer at Brigham and 
Women’s Hospital in Boston. 


O’Donnell, an Army captain in 
Germany when World War II ended 
in Europe, joined Newsweek maga- 
zine and received instructions to 
write about the Berlin bunker where 
Hitler had died. 

He got into the bunker by giving a 
pack of cigarettes to a Russian sentry. 
O’Donnell found files on the final 
days of the Third Reich. The resulting 
book on the last days of Adolph Hit- 
ler, titled “The Bunker,” became a 
best seller. 

Later O’Donnell became chief of 
Newsweek’s bureau chief in Berlin, a 
New York Daily News correspondent 
and a Paris-based editor for the Satur- 
day Evening Post. He returned to the 
United States in 1981. 


* * * 


CASPER J. SCHOENER, 74, a reporter 
for the Associated Press at City Hall 
in New York during part of a 44-year 
career, died May 16 at the Medical 
Center of Ocean County of complica- 
tions from anemia. He lived in 
Lakewood, N.J. 

In 39 years with AP and five years 
earlier at the old City News Associa- 
tion, he covered police, labor and 
political news and the ship-reporter 
beat. He took over full-time responsi- 
bility for City Hall in 1966 during 
Mayor John Lindsay’s administra- 
tion. 

Schoener once said that it isn’t that 
necessary to know the big people to 
cover government well: “Be nice to 
the secretaries. Everything has to go 
through a typewriter.” 

In World War II, he served on anti- 
submarine patrol for three years in the 
North Atlantic. 


* * 


FRANK M. WILLIS, 85, librarian at 
the Rocky Mountain News in 1950-71, 
died April 3. 

A graduate of the University of 
Denver, he taught school before 
returning to the School of Library 
Science for a degree. 

In the Army Signal Corps during 
World War II, he later worked as a 
librarian at the Denver Post before 
becoming the News’ librarian in 1950. 
He occasionally wrote columns on a 
variety of subjects. 

* * * 

JACK WOLISTON, 74, a reporter and 
editor with United Press International 
for 39 years, died of lung cancer May 
12 at his home in Palm Harbor, Fla. 

He joined the wire service in 1937 
as a reporter in Miami and later was 
named Atlanta bureau manager and 
was a national news editor in New 
York at the time he retired in 1976. 
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Religion 
(Continued from page 24) 





Melnick’s third paper, having cov- 
ered religion for the Ft. Myers (Fla.) 
News-Press and, before that, the 
Concord (N.H.) Monitor. 

The articles she writes for the Press 
are usually given “excellent” play, 
she has remarked. “Often, it’s either 
front page or section front. They treat 
religion just like they treat any other 
beat. It gets the same respect.” 

Rodgers-Melnick covers national 
conferences as well as “local denomi- 
nation meetings when policy is set.” 

Her features have included a series 
on why congregations in the mill 
towns outside of Pittsburgh are dou- 
bling in size even though the towns 
themselves are losing half of their 
population because of the declining 
steel industry. 

“When a priest tells me that good 
liturgy is the heart of renewal in his 
church, I know what he is talking 
about. I can speak these people’s lan- 
guage.” 

“That’s the tricky point [in religion 
coverage] — finding the expertise,” 
noted Ross. “There’s not a lot of Ann 
Rodgers-Melnicks out there who 
have the expertise and who can also 
write.” 

And investigate: A supposed mira- 
cle occurred in a nearby town. The 
Jesus figure on the cross in a church 
was Said to have closed its eyes. Rod- 
gers-Melnick did such thorough 
research on how alleged miracles 
have been investigated by Catholic 
dioceses elsewhere in the nation that 
the Pittsburgh Diocese spokesman 
phoned her for some of the informa- 
tion before the diocese conducted its 
own official investigation, which 
denied the incident had been a mira- 
cle. 

There have also been the usual 
scandals. The very first articles 
appearing under Rodgers-Melnick’s 
byline in the Press were about two 
Catholic priests accused of molesting 
altar boys. 

After those articles, Rodgers-Mel- 
nick interviewed local priests and 
wrote of their concern that everything 
they were doing was now being 
looked upon with suspicion. 

“She is always thinking of the 
broader implications,” managing edi- 
tor Ross commented. 

The Catholic diocese spokesman 
Father Lengwin said, “I am pleased 
not simply because the Pittsburgh 
Press has decided to deal with religion 
in a more responsible way, but I’m 
especially pleased because of the type 





of person that they hired in Ann Rod- 
gers-Melnick . . . [with] her theologi- 
cal background she understands the 
church, and [because of] her sensitiv- 
ity to religious stories.” 


Part of that sensitivity is, in Ross’ 
words, “a basic respect for all reli- 
gions. Except for the fact that she told 
me one time, I wouldn’t know what 
her personal religion is. [It’s 
Episcopalian.] That doesn’t mean she 
doesn’t have journalistic skepticism, 
but she respects the beliefs of 
[various] religions. I think it’s impor- 
tant for balance. With religions, 
almost every reporter is something, 
or has been as a child, and has a 
greater knowledge of that area. 
Unless you make a much greater 
effort to respect the others, you will 
be inevitably partial. She has the 
balance.” 


Ross looks at a couple of half-foot- 
high stacks of clippings on her desk. 
They are Rodgers-Melnick’s output 
since having been hired in May of 
1988. 


“This is just a tremendous amount 
of coverage,” observed Ross. “The 
coverage is right in mainstream jour- 
nalism. All of these stories were 
always there, and nobody — not any 
of the media in Pittsburgh — ever did 
anything like this.” 

* * * 

A national survey on religion 
reporting and readership in the daily 
press by Temple University has 
shown that: 

Religion ranked higher than sports 





in “special interest” but that there 
was a “general dissatisfaction with 
religion coverage . . . religion ranked 
at the bottom in satisfaction. Sports 
was at the top. This pattern held for 
papers of all circulation sizes, except 
for papers under 50,000 circulation, 
where satisfaction with religion cov- 
erage was slightly higher.” 

Further, the study, released in 
October 1989 by Temple’s School of 
Communications and Theater, stated 
that readers interviewed from congre- 
gations had a “major complaint” 
about religion coverage: “The 
amount of coverage and its depth and 
quality when it appears are inade- 
quate. The consensus was that most 
daily newspapers fail to reflect the 
extent to which religion is a part of 
daily life in the communities they 
serve, in the nation and in the world.” 


Southam in weekly 
deal in Vancouver 


The Southam Newspaper Group, 
which operates dailies and non-dailies 
in and around Vancouver, Canada, 
has joined forces with a weekly 
publisher in the area. 

The Southam group, an arm of 
Southam Inc., and Madison Venture 
Corp. contributed undisclosed 
amounts of cash and interests in vari- 
ous papers to form Lower Mainland 
Publishing Ltd. 

The new company, 63% owned by 
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is preferred, but not required. 
Salary commensurate with experience. 
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ANAB/# 


NAB) Executive Director 
The National Association of Black Journalists is seeking applicants for the position of Executive 


NAB) is a professional association of print and broadcast journalists with a membership of 
2,000. The NAB) office is in Reston, Va., a suburb of Washington, D.C. 

The Executive Director, who reports to the NABJ President, will manage all activities in the 
national office, including supervising the office staff. 

The Executive Director works with the President and an 18-member Board of Directors to 
coordinate all programs, including the annual convention, professional development seminars, 
membership services, awards, scholarship, internship and mentoring programs. 

Under the direction of the President, the Executive Director coordinates fund-raising efforts, 
prepares grant proposals, and seeks new funding sources for the organization. 

NABJ is seeking a person with at least a bachelor’s degree, a minimum of five years 
professional, management, budgetary and fund-raising experience. A print or broadcast background 


Interested applicants should send their resumes and salary history to Denise Johnson, NABJ 
Vice President/Print, The Pioneer Press Dispatch, 345 Cedar St., St. Paul, MN 55101. No phone calls, 


Application Deadline: July 1, 1990 
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REPORT OF 
NEWSPAPER ADVERTISING DATA 
FOR 1989 


An exclusive annual E&P Advertising Data Section 
1989 Total Advertising Inches in 444 Newspapers (339 Cities) 


The tabulations below are taken from figures reported to Editor & Publisher by the newspapers concerned. 





Frequency Number Column 
of Adv. Width 
Columns in Financial Total 
per page Inches Retail General Automotive and Legal Classified Advertising 


ALABAMA 


Andalusia Star-News. 2 122,732 E 3 ; 27,175 162,614 
Huntsville News. /16 177,581 e . 132,486 361,920 
Huntsville Times / 587,563 if ; 644,035 1,277,545 


Total 765,144 J ! 776,521+ 1,639,465 
+ Classified inches include Automotive. 














Selma Times-Journal 239,626 , ’ 37,559 287,288 


ALASKA 


Fairbanks Daily News Miner. a 320,651 f : 206,166 651,349 
Ketchikan Daily News... “s 6 127,818 : | ! 28,500 171,756 
Daily Sitka Sentinel...... 75,470 t 10,523 94,692 


ARIZONA 


Arizona Republic (c 1,029,498 t 1,109,832 2,212,951 
Phoenix Gazette .... 991,840 , 1,111,081 2,179,184 
Arizona Republic .. 500,642 F y 661,020 1,202,916 
Total 2,521,980 ; / 2,881,933 5,595,051 

Scottsdale Progress (e) 448,990 ’ ; 165,833 647,456 

+ Retail & Classified inches include Automotive 








Tucson Arizona Daily Star. 801,952 : 494,675 1,331,310 
Tucson Citizen 789,848 i 481,084 1,304,778 
Arizona Daily Star 336,815 , 151,913 499,385 
Total 1,928,615 5 1,127,672 3,135,473 

Yuma Daily Sun 566,580 é A \ 36,743 825,532 


ARKANSAS 


Benton Courier 121,643t : 16,927tt 
+ Retail inches include Automotive 
tt Legal inches are reported in 8-col. format. 














Conway Log Cabin Democrat... an 228,265 i 12,457* 25,376 268,628 
El Dorado News-Times 226,620 : 12,478 139,043 393,999 
Helena Daily World 6 109,402 . WA 6,308* 30,712 152,739 
Hot Springs Sentinei-Record .... a 400,097 ! 11,438 256,518 676,569 
+ Classified inches include Automotive 





Little Rock Arkansas Democrat. 1,306,003 ; 20,669* 1,718,786 3,134,227 


Mena Star. 133,959T 4 2,670 21,263 166,650 
+ Retail inches include Automotive 








Newport Daily Independ 200 60 185 505 


CALIFORNIA 


Bakersfield Californian 860,800 82,1007 1,009,200+ 2,188,400 
+ Classified inches include Automotive and Legal. 
+t General inches include Financial. 





Fontana Herald-News 6 1,500 if i 30,278 163,075 
Glendale News Press.. a 6(b) ; 607 ; \ 52,034 152,849 
Grass Valley Union ) 6(b) F 13,312 7 216,768 612,902 
Hanforc Sentinel 6 ’ 9,363 208,857 471,431 
Manteca Bulletin 8(b) 710,489 31,095 : 733,894 1,519,621 











*Figure represents Legal advertising only. 
(a) Classified advertising on 8-co!umn format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 
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Total 
General Classified Advertising 


13,800 277,617 1,661,032 
72,854 WA 823,929 1,657,673 
27,954 t 470,328 1,260,178 
83,748 WA 477,196 1,094,009 
270,611 \ 1,029,738 4,062,983 








433,080 2,751,188 1,137,524 
69,534 624,177 1,413,600 
129,594 2,441,271 
121,574 2,322,368 
255,630 ; 1,561,673 
506,798 6,331,318 
180,839 5 \ 1,823,830 








125,718 , ‘ 484, 4,802,286 

250,815 2,119,545 

2,949,032 376,533 ‘ i 3,459,455 6,977,840 
448,246 33,075 WA ; 768,914 1,291,583 
264,582 35,326 ; , 119,833 389,620 














299,155 29,280 , ; 253,094 139,427 
661,013 73,871 WA 525,148 1,295,366 
674,743 67,116 ; 794,890 1,563,110 





COLORADO 


Alamosa Valley Courier... 
Boulder Daily Camera...... 


142,182 
1,334,179 
2,415,429 
1,569,763 
3,985,192 
3,809,740 

630,008 














125,592 


CONNECTICUT 


Greenwich Time (all day) 2116 526,067 ; ‘ : 287,335 
(S) 2 1/16 522,231 : 142,494 
1,048,298 ; , ; 429,829 
(mS) 6(c) 21/16 1,217,618 h ; : 620,296 
6 2116 1,104,067+ , 415,658 

6 21/16 1,382,944 | 252,858 
2,487,011 ] 668,516 














+ Automotive inches are included in Retail, General & Classified. 
t Financial included in Retail & General. 


6(b) 383,849 20,546 \ é 281,749 
6(b) 148,099 3,387 , ; 121,388 

531,948 23,933 , 403,147 i 
6(b) 465,837 39,512 , 365,025 880,322 











6(c) 796,820 50,129 i 309,345 1,214,539 
6(c) 529,330 183,561 ; 142,825 878,521 
1,326,150 . 452,170 2,093,060 

6 432,621 336,537 791,278 

6 404,796 ’ 262,489 588,304 

6 220,989 214,047t 444,193 
1,058,406 813,073 1,323,775 

















+ Classified inches include Automotive and Financial. 


DISTRICT OF COLUMBIA 
Washington Times. (m) 183,052 





FLORIDA 


Fort Lauderdale Sun-Sentinel 3,882,407 192,378 ‘ 6,578,352 
Sun-Sentinel 786,833 253,308t 1,627,869 
Total 4,669,240 445,686 3 091,295 8,206,221 

t General inches include Co-op. 











Lake City Reporter .........s..ssssssscssssssesssssessseeese (a) 164,000 6,800 \ 90,700+ 277,600 
+ Classified inches include Automotive. 


842,800 19,600 : i 335,300 1,373,400 


93,734 1,280 55,124 153,980 
. 1,150,101 278,993 i ; 1,022,465 3,279,502 
New Smyrna Beach Observer (m) WA 285,838 W/ WA 
+ General inches include Retail and Automotive. 


708,392 14,240 491,883 
3,655,308 76,388 
1,650,148 196,507 
5,305,456 266,895 2, 419, 333 











*Figure represents Legal advertising only. 
(a) Classified advertising on 8-column format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. . 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 
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Classified 


-(m) 1,410,670t 
..(S) 





1,145,978 
+ Retail and Classified inches include Automotive and Financial. 


GEORGIA 


503,384 419,356 992,320 
580,349 $7,600* 552,506 1,254,381 


339,324 35,728" 138,622t 135,374 
175,708 63,480t 293,570 
515,032 202,102 1,028,944 








163,800 259,100 
284,644 424,426 





2116 621,607 139,583 
2116 598,622 59,830 
11/14 382,700 38,837 
1,602,829 238,250 1,187,411 








180,982 
1,442,994 
558,517 





21/16 332,827 11,651 : 156,900 511,507 
21/16 507,343 19,689 : 374,148 912,097 
218 235,881 6,986 Wi 221,853 467,650 

2.16 871,028 11,258 589,146 1,711,156 
2 1/16 371,489 15,542 212,880 644,781 
218 115 30 200 392 
21/16 147 9 106 212 
21/16 369,554 14,691 107,194 ; 503,740 
21/16 278,088 9,597 , 122,692 414,151 
218 236,796 6,986 221,853 469,686 
21/16 178,550 11,726 80,200 308,073 
21/16 233,778 3,598 99,604 349,671 
2 1/16 673,510 47,682 169,117 1,147,908 
21/16 1,655,631 227,174 Wi 456,981 2,188,059 














+ Financial inches are reported in 9-col. format. 
tt Grand total figure consists of all linage that were converted to 6-col-format. 


6 47,414 219,081 





2116 WA 110,946 227,185 
2 1/16 9,134 147,735 
21/16 ; 3,919 33,763 
13,053 181,498 
2 14,228 26,309 
2116 4,381 24,302 
2116 57,175 384,123 1,649,073 








2116 388,440 9,923 162,616 566,842 





2116 352,298 21,926 417,888+ 639,861 
2116 221,717 3,577 132,313t 5 
574,015 25,503 550,201 944,545 








2 1/16 840,265 59,483 774,607 1,674,355 
21/16 620,071 57,891 156,159 
2 1/16 438,859 76,130 642,305 
1,899,195 193,504 2,173,071 
2116 311,762 2,497 404 103,196 
2 1/16 267,316 3,787 : A 104,616 
2116 145,163 4,478 58,747 
21/16 605,191 3,867 93,500 
21/16 298,276 13,790 , 157,583 
2 1/16 431,352 13,606 189,485 
21/16 162,187 10,546 4 56,374 
891,615 37,942 
2116 18,853 500 
2 1/16 84,864 4,706 
21/16 308,626 5,595 
21/16 88,438 3,000 
21/16 417,989 6,976 
21/16 253,350 2,416 
































(a) Classified advertising on 8-column format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 
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Financial 
Retail Classified 





422,618 397,818 
184,793 189,856 


607,411 587,674 
260,326 101,845 


231,529 W 82,330 











502,625 


124,850 
469,102 





142,218 195,871 
80,496 
71,382 


201,093 6,842 
207,541 
326,094 21,296 
136,473 9,203 
Junction City Daily Union 131,285 4,939 
Daily Union 16,228 1,332 
Total 207,513 6,271 
Lawrence Journal-World. 495,964 17,102 
Lyons Daily News 84,000 8,000 
Newton Kansan 107,965 5,414 
Topeka Capital-Journal. 


$81,364 21,012 
Winfield Daily Courier 171,065 2,025 





aoanZzZ aaanm 














2 
alaan 





KENTUCKY 


Ashland Daily Independent .. 392,706 23,331 624,128 
Elizabethtown News Enterprise 452,427 12,733 639,180 
+ Retail includes Automotive. 


Hopkinsville Kentucky New Era 693,148 13,275 840,275 
Paducah Sun 6 2 514,683 20,195 Wi 712,945 
Winchester Sun 145,931 1,466 203,588 








LOUISIANA 


33,924 271,088 
31,465 260,664 
20,262 189,965 
85,651 721,717 
9,481 101,721 
10,800 . 
507,439 18,274 317,120 














Augusta Kennebec Journal (m) 325,333 130,874 4 407,861 
+ Automotive and Financial inches are in 9-col. format. 


Bangor Daily News 6(b) 1,052,220 148,460 193,825 
Biddeford Journal Tribune. “ 6(b) 185,135 WA 286,507 
Brunswick Times Record .... ot 1(b) 398,750 WA ; 197,427 
Portland Press Herald/Evening od 6(b) 616,650 69,062t . 191,336 

Maine Sunday Telegram 6(b) 574,088 63,960 , 219,422 


Total 1,190,738 133,022 ‘ 410,758 
+ Automotive and Legal inches are reported in 9-col. format. 





MARYLAND 
Westminster Carroll County Times, 447,492 715,878 


MASSACHUSETTS 


Atho! Daily News 4,522 106,158 
t Retail inches include Automotive. 





Attleboro Sun-Chronicle (e) 5,372 337,372 
Sun-Chronicle (S) 4 Wi 17,748 
Total 5,406 : 355,120 

Boston Globe (m) 161,486 706,603 
Boston Globe (S) 354,329 - ' 901,022 
Total 515,815 i 607,625 

Brockton Enterp (e) 19,084 481,959 
E i (S) 3,698 203,087 


Total. 22,782 685,046 1,237,915¢ 
+ Grand Totals include Automotive and Financial. 





























.-(m) 18,644 182,624 493,101 1,715,450 
a WA WA 249,416 511,007 
18,644 182,624 142,517 1,686,457 








*| *Figure represents Legal advertising only. 
(a) Classified advertising on 8-column format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 
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Total 
Classified Advertising 





25,003 363,716 853,433 
1,107 178,704 370,656 
32,110 542,420 1,224,088 
31,163 583,600 1,249,322 
WA 491,400 062,752 











3,819 87,750 218,529 





210,421 1,861 59,201 282,728 
1,158,716 86,013 279,647 1,524,376 
703,268 185,561 184,687 1,073,516 
1,861,984 271,574 464,334 2,597,882 





* Figures reported 2.¢ for the period Jan. to Nov. 1989. 





Detroit News (all day) 1,374,912 $5,031 630,035 2,099,978 
Detroit News (S) 782,250 187,924 422,999 1,393,173 
Total 2,157,162 282,955 1,053,034 3,493,151 

* Figures reported are for the period Jan. to Nov. 1989. 








Detroit Free Press. 6c) 2.17 173,931 11,470 27,858 171,258 
(e) 6c) 2.17 119,022 $9,316 28,191 156,529 
6(c) 2.17 93,685 14,701 22,444 131,030 


350,838 35,487 78,493 464,818 
* Due to a JOA on 11/27/89, Figures are provided both separately and together. 
+ Figures for the Free Press includes Saturday Adv. which is a combined News/Free Press edition. 


Hillsdale Daily News (e) 














144,451 5,842 219,911 
768,952 


6 2 
Traverse City Record-Eagie .... =. 6(b) 218 404,222 14,395 


MINNESOTA 


498,201 24,038" 242,976 781,114 
724,260 445* 118,281t 1,016,588 
1,222,461 24,483" 361,257 1,797,702 











299,867 11,694 149,688 479,173 
160,808 9,116 113,798 287,306 
242,181 9,300 48,081 311,374 


MISSISSIPPI 
Cleveland Bolivar Commercial... 





176,906 
133,094 
168,740 
191,549 
1,185,351 
813,386 
879,037 


269,301 
234,000 
259,368 
414,257 
1,520,610 
1,586,026 


1,587,005 
1,692,423 3,173,031 
156,315 


56,6 387,345 
125,458 168,133 

















125,702 


153,170 
224,127 
292,573 
759,410 
856,603 
473,503 
2,029,006 
506,905 
421,534 
446,624 




















2116 2,709,348 197,018 97,246* 1,728,302 4,731,914 





21/16 881,363 28,881 56,108 416,073 * 1,716,455 





*Figure represents Legal advertising only. 
(a) Classified on 8-column format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 
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ez 


Use this handy order form to order: 
1990 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1989) 
1990 EDITOR & PUBLISHER YEAR BOOK (Published March, 1990) 


Please send me: 


EDITOR & PUBLISHER MARKET GUIDE 
Exclusive data on U.S. and Canadian newspaper markets. 
_]| 1990 Edition $70 per copy (| Bulk orders 5 or more $63.00 each 
(U.S. and Canada) $90 per copy outside U.S. & Canada Oe 
EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 
_] 1990 Edition $70 per copy [| Bulk orders 5 or more $63.00 each 
(U.S. and Canada) $90 per copy outside U.S. & Canada 


ee a 
Company - 
Nature of Business 


Address 


City ee Zip 
Payment must accompanying Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 


*One Year | Two Years |_| Three Years [_| 
52 Issues—-$45.00 104 issues—$82.00 156 Issues—$108.00 
(You save $8.00) (You save $27.00) 


Name Title 
Company 

Nature of Business Department 
Address Ste./Apt. 
City er 


Home address LC] Office address L] Renewal L] New Subs. CJ 
Bill me LC] Bill my company|_| Payment enclosed L] 
*U.S. and Canada only. All other countries $86.00 a year. 





Editor & Publisher 
Circulation Department 
11 West 19th Street 

New York, N.Y. 10011-4234 


AFFIX 
POSTAGE 
HERE 


Editor & Publisher 
Circulation Department 
11 West 19th Street 

New York, N.Y. 10011-4234 











NEW HAMPSHIRE 
Laconia Evening Citizen....... 


NEW JERSEY 





716,050 77,945 196,596 1,035,127 
506,529 48,379 628 115,603 687,751 
1,222,578 126,324 312,199 1,722,878 





833,619 34,103 5 142,918 1,796,835 
154,138 10,596 58,534 658,376 1,716,112 
1,587,757 44,699 1,401,294 3,512,947 
’ 33,485 306,385 970,426 

20,401 . 166,722 $10,200 

53,886 473,107 1,880,626 

54,203 A 131,740 581,067 

31,834 ‘ 65,772 325,572 

86,037 . 197,512 906,639 

WA : 601,120 1,042,280 





























t Classified inches include Automotive and Legal. 


NEW YORK 





(e) 174,214 334,617 
(S) 14,265 128,469 


248,479 > i 463,086 
+ General & classified inches include Automotive. 








449,128 751,410 
208,465 : 
657,583 1,067,763 


557,362 : 360,682 1,110,833 
436,017 


993,379 
188,658 














217,129 
180,720 


271,329 
2,958,581 ' i 5 
931,013 1,761,519 
338,378 I, 633,514 
1,269,383 { 2,395,033 
1,075,578 id 7,385 1,932,738 
1,191,136 i 1,649,457 
2,266,714 89, 585,363 3,582,196 
339,482 590,776 
1,023,373 2,301,154 
1,581,739 95, 258, 3,670,501 
2,605,112 J 5,971,655 
259,077 533,790 
233,504 : 510,412 
153,194 78,625 245,169 
500,249 | 1,061,268 
377,508 705,613 
245,352 if A 401,075 
1,123,110 2,167,957 



































21,210 





1,687,615 
$35,853 
2,623,468 
441,218 
856,331 
1,606,584 
277,650 











“Figure represents Legal advertising only. 
(a) Classified advertising on 8-column format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d} Classified advertising on 7-column format. ‘ 
Totals do not necessarily add up across hecause only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 














EDITOR & PUBLISHER for May 26, 1990 37 








Total 
Classified Advertising 


1,134,642 1,533,920 2,997,201 





560,941 459,126 1,048,323 


351,221 47,056 420,213 
399,351 195,042 730,142 
618,845 593,226tt 1,256,106 
264,903 200,116 486,34¢ 
883,748 793,342 1,742,446 








2 55,420,000 216,513 55,818,257 
2116 360,953 216,105 605,961 
21/16 169,732 40,911 253,792 








6(a) 229,357 9,108 13,252* 66,999 318,716 
6(b) 203,678 9,396 WA 20,951* 285,027 
6 130,239 10,518 6,100* 45,985 192,842 
§ / 2,051,263 346,727 99,569 1,500,203 4,051,969 
6c) 489,331 22,900 8,534* 531,281 1,043,512 
6(c) 243,835 $,025 WA 364,538 617,398t 


969,199++ 31,925 8,534* 910,891tt 1,912,015t 
+ Grand Totals do not include Automotive and Legal inches 
tt Retail includes 236,033 zoned adv. inches., Classified includes 15,072. 











(e) Ga) 218 231,019 10,078 272,252 

(e) 6(a) 218 17,812 1,334 8,043 30,189 
Daily (e) 6(a) 2 1/16 232,682 WA 57,798 291,555 

Classified inches include Automotive and Financial. 








(e) 21/16 12,209 164,369 463,693 
(8) 2116 10,870" 343,396 892,174 
(S) 2116 WA $1,903 247,964 
10,870* 435,299 1,140,138 











(e) 16,000 40,136 231,811 
Lorain Journal (e) 6 WA 12,813 409,301 973,246 
Marietta Times (e) 178,914 433,603 
+ Classified inches include Automotive and Financial. 








83,630 152,042 
147,218 669,186 











1,675,932 
192,494 
159,147 
188,332 12,337* 








277,796 130,536 

128,250 . 18,274 161,633 

42,750 4011 47,696 

171,000 22,285 209,329 
314,328 155,004 497,180 














436,947 212,766 





124,325 
407,016 
276,620 
810,010 683,636 








6(b) 324,766 8,518 134,943 
6(a) 144,375 8,734 62,313 215,422 
ood Gc) 837,989t 105,201¢¢ 1,274,204 2,217,394 
6c) 372,758 73,280 598,216 1,004,254 


1,472,343 178,481tt 1,872,420 3,523,244 
t Retail includes Automotive and 261,596 Zoned Adv. inches. 
tt General includes Automotive & Financial inches. 








338,057 
87,115 
425,112 








*Figure represents Legal advertising only. ‘ 
(a) Classified advertising on 8-column format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 
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PENNSYLVANIA 


373,003 11,908 213,580 598,491 
287,932 14,178 572,451 874,561 


Clearfield Progress .... (8) 214,334 23,720 152,875 470,008 
Ellwood City Ledger... (e) 163,141 7,036 60,995 268,627 
“ aol 


331,000 17,500 383,000 731,500 
(Ss) 215,000 5,800 255,000 475,800 
Total 546,000 23,300 W 638,000 1,207,300 
Gettysburg Times (m) 207,275 2,896 205,896 427,368 


Indiana Gazette () 6 325,078 19,639 188,496 533,273 
+ Retail inches include Automotive and Financial. 














166,400 2,682 71,194 246,876 
95,448 2,289 88,376 189,748 


107,113 2,290 89,562 202,656 


333,410 ‘ 264,520 
515,539 435,613 
974,399 881,642 
730,087 i 963,786 
104,486 1,845,428 
478,496 504,340 
342,340 290,205 
820,836 34,905 794,545 








+ Classified inches include Legal. 


Scranton Times/Morning Times 411,882 131,389 
Sunday Times 240,463 / 
Totai 652,355 152,468 

Warren Times-Observer 150,271 9,192*t7 89,879t 

+ Classified inches include Automotive. 

+t Legal inches are in 9-column format. 


Washington Observer-Reporter wil 2116 
2 1/16 








Total 





RHODE ISLAND 

Pawtucket Evening Times 152,788 456,629 

Providence Journal 6(b) 314,426 1,258,601 
Evening Bulletin 6(b) 390,580 1,256,197 
Sunday Journal G(b) 263,744 164,938 
Total . 968,750 3,280,736 

Woonsocket Call 6(b) 184,639t 469,548 
Woodsocket Call 6(b) 825 71,270t 141,670 


Total 255,909T 611,218 
+ Retail and classified inches include Automotive and Financial. 




















SOUTH CAROLINA 


Charleston News & Courier/Post. 1,375,440 73,540 WA 1,672,788 3,121,769 
Greenville News-Piedmont 1,213,935 119,802 WA 870,858 2,576,088 
Greenwood Index-Journal. 326,000 8,335 31,000 95,600 S 

Sumter Item 375,016 10,732 10,921 314,801 711,470 








SOUTH DAKOTA 


12,836* 107,213 
WA 41,685 
Total 12,836* 149,098 
Huron Daily F (eS) 10,775* 103,019 
+ Automotive inches included in Retail. 














Lead Call/Pioneer Times/Spearfish Daily/ 

Queen City Mail ( 77,216 52,377 185,835 
430,356 WA Wi 257,938 697,784 
190,082 106,110 300,715 
620,438 364,048 998,499 
249,703 i 82,111 349,671 











81,984 
255,720 
307,596 
549,578 
539,667 
353,048 

1,442,293 
154,972 














*Figure represents Legal advertising only. 
(a) Classified advertising on 8-column format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 
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438,621 





46,037 
45,870 
28,061 
119,968 
475,881 








150,404 F 120,052 273,104 
WA 952 


439 
396,037 129,442t 571,346 


252 1,058 
2,052,943 5,199,693 
788,266 2,247,238 
404,757 . 
521,611 2,112,151T 














423,763 702,254 
60,817 257,786 

5 459,439 
58,527 168,972 
979,688 2,304,581 
900,251 1,789,383 
115,435 390,893 
421,754 $24,458 











493,351 


113,082 
38,718 
151,810 
27,410 








133,383 206,830 





62,480 249,190 
157,792 1,462,402 
774,890 1,454,789 
342,582 1,038,943 
211,041 320,516 

2,086,315 4,276,660 








92,247 
231,481tt 


107,339 293,587 


413,827 533,268 1,077,862 
436,896 660,847 1,695,118 
624,052 a 56,502 814,177 2,081,010 
283,073 510,866 964,174 
1,344,021 1,985,890 4,750,302 











-(m) 436,508 5 i 422,470 927,083 
.-(@) 401,040 421,780 889,589 
.-($) 200,000 192,769 428,921 


1,037,548 1,037,019 2,245,593 
Tacoma Morning Wews Tribune ................e..(M) 646,129 Wi 957,790 1,737,631 
+ Classified inches include Automotive & Financial. 





Yakima Herald Republic.......................all day/S) 31,908 17,268 337,546 820,588 


WEST VIRGINIA 


a (m) 2 12,474 16,036 447,186 
12,664 16,022 459,608 

6,903 WA T 571,909 
32,041 32,058 1,478,703 





+ Classified inches are reported in 11-column format. 





*Figure represents Legal advertising only. s 
(a) Classified advertising on 8-column format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 
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Column 
idth 


in 
Inches General 


WISCONSIN 

Antigo Daily Journal. A 181,499 WA 

Eau Claire Leader-Telegram. 423,420 WA 795,475 

Milwaukee Sentinel 506,000 i 78,000 1,027,000 
Journal 725,000 | 50,600 1,445,000 
Journal 411,000 41,400 A $17,000 
Total 1,642,000 170,000 302, 3,389,000 


231,780 














WYOMING 


Casper Star-Tribune * 301,128 14,379 613,696 
Cheyenne Wyoming Eagle. 490,903 50,881 234,410 789,530 
Wyoming State Tribune : 490,515 50,619 234,012 799,184 
Sunday Wyoming Tribune-Eagle 164,907 12,795 68,465 246,167 
Total 1,146,325 114,295 536,887 1,834,881 








*Figure represents Legal advertising only. 
(a) Classified advertising on 8-column format. (b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 


CANADA 


ALBERTA 

Edmonton Journal.... 6(c) 2 1/16 1,549,637 297,250 129,120 768,570 2,615,457 
+ Automotive and Financial are included in Retail, General and Classified. 

t Totals include Preprints/Inserts, and are given in modular agate lines. 


Red Deer Advocate. (m) 6(b) 349,824 183,177 





BRITISH COLUMBIA 


Kamloops Daily News 286,627 150,027 479,994 
Prince George Citizen 414,603 176,477 642,253 
Vancouver Province .... A 392,755 633,213 1,250,710 
Vancouver Sun me 543,668 699,404 1,562,288 
Total 936,423 1,332,617 2,812,998 








MANITOBA 


Portage la Prairie Daily Graphic 6 142,749 11,455t 47,110 201,314 
+ Retail and General inches include Automotive and Financial. 





Winnipeg Sun (m) 1 4,268,356 755,719 / 1,167,903 6,191,9787 
+ Figures given in modular agate lines. 


NEW BRUNSWICK 


Mocton Times-Transcript (e) 834,409 J | 1,327,525 
+ Totals are reported in modular agate lines. 


ONTARIO 


Brantford Expositor 5,424,180 554,670 3,952,460 9,931,310 
+ Figures given in modular agate line. 


Brockville Recorder and Times... il 352,181 22,043 194,483 569,055 
Hamilton Spectator. 490,594 179,034 490,423 1,270,148 
Kitchener-Waterloo Record ..... na 971,786 123,064 689,432 1,784,282 
North Bay Nugget 296,308 63,219 250,698 610,225 
Ottawa Citizen (ali day) 1,030,326 259,323 600,172 1,889,821 
+ Retail & General inches include Automotive & Financial. 








Ottawa Le Droit. 323,724 101,429 196,071 621,224 
St. Catharines Standard (e) 669,252 76,836 283,179 1,029,267 
+ Figures given in modular agate lines. 








Sault Ste. Marie Sault Star 2 437,910 39,475 219,808 1,195,983 
Toronto Star 1,991,300 277,150 2,534,500 5,084,560 





QUEBEC 


Montreal La Presse = 675,643 421,081 1,584,621 
Trois-Rivieres Le Nouvelliste .. pall 742,800 71,500 1,157,100 
+ Totals given in modular agate lines. 





*Figure represents Legal advertising only. 
(a) Classified advertising on 8-column format. ‘b) Classified advertising on 9-column format. (c) Classified advertising on 10-column format. (d) Classified advertising on 7-column format. : 
Totals do not necessarily add up across because only major classifications are shown and because Automotive and Financial breakdowns are sometimes also included in Classified, General and Retail. 
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ADVERTISING DATA PROVIDED BY LEADING NATIONAL ADVERTISERS 


Data on the following newspapers are provided by 
Leading National Advertisers. To maintain uniformity 
and standardized records for their subscribing newspa- 
pers, Leading National Advertisers utilizes a system of 
classification whereby all display advertising falls into 
one of the following major classifications: Retail, Gen- 
eral, Automotive, Financial, Classified and Legal. 


Data is shown in MRCS/SAU inches. (MRCS) Leading 
National Advertisers Conversion System is a methodology 
based upon the printed page area and includes all 
products of a newspaper. 

x ok 

Full Run and Part Run are reported separately and 

should not be combined for promotional claims. 





Allentown (PA) 


Automotive . 
Financial... 
Classified ... 


Annapolis (MD) 


Capital ... 


Automotive... 
Financial... 
Classified ... 


Grand Total 


Bergen County (NJ) 
Record ... 

Call... 

Retail. 


~. (full run) 
.. (full run) 
.. (full run) 


(full run) 


... (full run) 


(full run) 


... (full run) 


(full run) 
(full run) 


.-- (part run 


(full run 


(full run) 


--.. (part run) 
..... (full run) 


(full run) 


.. (part run) 


(full run) 
(part run) 


(full run) 


... (part run) 


(full run) 


.. (part run) 


(full run) 


.. (part run) 


(full run) 


.. (part run) 


(full run) 


.. (part run) 


(full run) 


(m) 


1,054,306 
60,559 
14,028 
36,536 

612,979 
19,882 
1,798,290 


(m) 


887,762 
339,737 
69,254 
2,685 
145,141 
17,312 
50,892 
2,454 
410,953 
24,879 
17,137 
2,847 
1,581,139 
389,914 


(m) 


(e) 


(e) 


728,856 
24,348 
93,004 
35,555 

502,443 
52,286 


1,436,492 


(e) 


946,279 
240,370 
67,112 
8,959 
55,781 
#9 
74,783 
12,250 
814,434 
63,295 
1,683 


2,021,684 


263,981 


(e) 


811,354 
328,928 
66,582 
2,588 
94,837 
17,302 
50,332 
2,471 


378,855 


(e) 


868,004 
178,943 
95,745 
5,019 
35,549 
122 
55,386 
7,826 
503,576 


1,586,383 


192,276 


(S) 


712,407 
206,066 
8,296 
22,765 
270,668 


518 
1,220,720 
(S) 


507,943 
43,613 
21,947 
12,447 

124,825 

1,114 

711,889 


(S) 


1,100,141 
356,292 
205,722 

871 
23,779 
Tig 
64,591 
92 
406,165 
1,509 


1,801,907 
357,374 


(S) 


948,264 
417,009 
240,170 
20,726 
75,407 
23,513 
33,705 
13,285 
532,060 
26,033 
2,061 
10,138 
1,831,667 
510,704 


(S) 


772,296 
720,062 
234,854 
12,479 
10,811 
53 
55,934 
7,040 
444,295 
209 
3,580 
31 
1,521,770 
739,874 


(sat) 


TOTAL 


1,766,713 
266,625 
22,324 
59,301 
883,647 
20,400 
3,019,010 


TOTAL 


1,236,799 
67,961 
114,951 
48,002 
627,268 
53,400 
2,148,381 


TOTAL 


2,046,420 
596,662 
272,834 


621,355 


TOTAL 


2,647,380 
1,085,674 
376,006 
25,999 
315,385 
58,127 
134,929 
18,210 
1,253,346 
75,636 
30,857 
15,827 
4,757,903 
1,279,473 


TOTAL 


1,640,300 
899,005 


3,108,153 
932,150 
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Cincinnati (OH) 


Enquirer ... 


Retail , aed 932,469 645,585 991,644 2,569,698 
133,261 142,980 73,095 349,336 

66,544 52,381 219,557 

1,328 39 3,562 

37,571 11,448 9,922 

1,821 

(full run) ; 15,684 19,496 
(part run) 


127 
255,801 353,508 


3,138 1,426 
984,037 1,595,553 1330, 
143,146 78,478 360,619 


(m) (e) (S) TOTAL 


1,628,715 1,013,403 2,642,118 

ie 300,809 128,943 429,752 
(full run) 91,158 251,705 342,863 
(part run) 11,600 26,875 38,475 
... (full run) 39,708 16,294 56,002 
.. (part run) 8,063 2,857 10,920 
... (full run) 49,773 41,204 90,977 
.. (part run) 1,941 445 2,386 
1,338,225 714,724 2,052,949 

18,718 8,716 27,434 

10,635 4,154 14,789 

Grand Total 3,158,214 ,041,484 5,199,698 
341,133 167,836 508,969 


Dallas (TX) (a/d) (S) 
Times Herald 
Times Herald .. 


Retail iets 1,061,347 811,648 1,872,995 
. 113,816 114,263 228,079 
64,167 198,998 263,165 

st 1,455 4,650 6,105 
.... (full run) 15,622 5,788 21,410 
... (part run) 11,404 11,404 
... (full run) 31,068 26,989 58,057 
... (part run) 1,611 1,611 
.... (full run) 955,995 248,003 1,203,998 
.. (part run) 103,206 103,206 
.... (full run) 9,666 6,152 15,818 
... (part run) 252 252 
... (full run) 2,137,865 ,297,578 3,435,443 
(part run) 231,744 118,913 350,657 


TOTAL 


(m) (S) TOTAL 


.... (full run) 877,340 456,777 1,334,117 
.. (part run) 332,376 348,534 680,910 
(full run) 110,357 182,822 293,179 
(part run) 1,329 83,167 84,496 
.... (full run) 91,054 25,015 
... (part run) 1,358 2,760 
.... (full run) 45,512 20,257 
... (part run) 312 
... (full run) 947,282 449,316 
.... (full run) 8,821 803 
Grand Total . .... (full run) 2,080,366 ,134,990 
(part run) 335,063 434,773 769,836 


Denver (CO) (m) (S) TOTAL 
Rocky Mountain News 

Rocky Mountain News .. 

Retail .... (full run) 1,222,301 460,061 1,682,362 

... (part run) 361,431 257,817 619,248 

(full run) 87,105 228,959 316,064 

(part run) 10,251 10,919 

.... (full run) i 7,870 53,712 

... (part run) 258 341 

... (full run) i 16,624 57,284 

.. (part run) 213 249 

1,400,320 278,541 1,678,861 

(full run) 20,878 579 21,457 

Grand Total . .... (full run) 2,817,106 992,634 3,809,740 

(part run) 362,218 268,539 630,757 


Duluth (GA) (m) (S) TOTAL 
Gwinnett County News 
Gwinnett County News.. 
Retail .... (full run) 583,547 450,113 1,033,660 
... (part run) 955 71 1,026 
.... (full run) 25,240 73,999 99,239 
.... (full run) 18,750 7,312 26,062 
.... (full run) 26,072 11,141 37,213 
.... (full run) 440,492 109,766 
ro - (full run) 97,639 141 
Grand Total . . (full run) 1,191,740 652,472 
icdaesaiebvisihskanicadsuescesss5piconabanlnametenae (part run) 955 71 
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Fairfax (VA) 


General... 
Automotive 
Financial... 
Classified 

eg 
Grand Total 
Fort Lauderdale (FL) 
Sun Sentinel 
News & Sun Sentinel.. 
Automotive... 


Financial 
Grand Total 


Framingham (MA) 
Ne' 


Automotive ... 
Financial...... 
Grand Total 


Greenwich (CT) 


Financial.. 
Classified .... 


Grand Total . 


Hartford (CT) 


Courant .. 
Retail 


Honolulu (HI) 
Advertiser 
tar Bulletin 


Star Bulletin & Advertiser .. 


Automotive... 
Financial...... 
Classified .. 


Grand Total 


Houston (TX) 
Chronicle 
Chronicle .. 
Retail... 


(full run) 


.. (part run) 


... full run) 


(full run) 
(full run) 


... (full run) 
... (part run} 
.... (full run) 
.... (full run) 
.... (full run) 

(part run) 


.. (part run) 


.. (part run) 


(full run) 


.. (part run) 


(full run) 


... (full run) 
.. (part run) 
... (full run) 
.. (part run) 


".... (full run) 
... (part run) 
.... (full run) 


(part run) 


(m) 


367,224 
86,480 
82,400 

1,196 
25,872 
29,290 

261,867 
28,346 

794,999 
87,676 


(m) 


108,134 
49,027 
82,125 

239,286 


(m) 


(m) 


672,992 
544,626 
96,212 
19,907 
36,917 
19,110 
51,731 
13,386 
583,444 
36,850 
18,052 
90 
1,459,348 
633,969 


(m) 


727,292 
56,961 
16,654 
46,090 

463,545 
93,491 

1,404,033 


(a/d) 


1,182,890 
613,074 
88,559 
6,666 
43,193 
4,852 
39,127 


665,523 


(e) 


357,890 
27,062 
46,220 
27,038 

458,210 


(e) 


455,693 
70,374 
44,566 

403 
14,191 
82 
27,506 
241 
287,335 
3,072 

832,363 
71,100 


703,851 
56,742 
14,960 
46,664 

460,891 
13,166 

1,296,274 


(S) 


217,399 
11,854 
16,612 

245,865 


(S) 


375,183 
165,792 
11,444 
12,029 
584,448 


(S) 


432,220 
90,011 
181,526 


5,708 
14,402 


142,494 
858 
777,208 
90,011 


(S) 


354,121 
1,920,367 
258,387 
15,124 
9,253 
2,905 
24,410 
9,579 
320,478 


1,788 

20 
968,437 
1,947,995 


(S) 


577,680 
199,478 
10,273 
36,209 
262,975 
2,929 
1,089,544 


(S) 


673,966 
384,231 


4 
629,189 


1,602,509 


389,705 


TOTAL 
367,224 


87,676 
TOTAL 


325,533 
60,881 
98,737 

485,151 


TOTAL 


733,073 
192,854 
57,664 
39,067 
1,022,658 


TOTAL 


887,913 
160,385 


TOTAL 


1,027,113 
2,464,993 
354,599 
35,031 
46,170 
22,015 
76,141 
22,965 
903,922 
36,850 
19,840 
110 
2,427,785 
2,581,964 


2,008,823 
313,181 
41,887 
129,163 
1,187,411 
109,586 
3,789,851 


TOTAL 


1,856,856 
997,305 
333,524 

12,107 


4,344,107 
1,055,228 
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Houston (TX) 


(m) (S) TOTAL 


Post... 


) 
Retail. 952,034 450,045 1,402,079 
.... (part run) 305,492 374,832 680,324 
63,528 104,306 167,834 
... (part run) 3,875 121,238 125,113 
29,541 9,031 38,572 
2,772 2,772 
33,305 25,682 58,987 
308 308 
794,397 255,352 1,049,749 
84,581 28,538 113,119 
; r 17,640 2,985 20,625 
Grand Total a 1,890,445 847,401 2,737,846 


393,948 527,688 921,636 


Long Island (NY) (m) (e) (S) TOTAL 
Newsday .... 


518,841 493,341 1,012,182 
857,067 ,109,101 1,966,168 
76,562 201,000 277,562 
37,772 35,630 73,402 
96,708 28,245 124,953 
83,490 27,828 111,318 
92,785 6,865 99,650 
49,989 6,860 56,849 
451,256 201,837 653,093 
459,699 117,242 576,941 
5,908 201 6,109 
61,828 1,427 63,255 
1,242,059 931,489 2,173,248 
1,549,845 298,088 2,847,933 


Grand Total .. 


Los Angeles Long Beach (CA) (m) (e) (S) TOTAL 
Press Telegram 
Press Telegram 


54,591 179,837 234,428 
17,953 6,443 24,396 
38,572 4,335 42,907 
111,116 190,615 301,731 


Los Angeles (CA) (m) (S) TOTAL 
Herald-Examiner 

Herald-Examiner.... 

Retail... ae 292,980 355,550 

a 77,777 82,852 

40,732 98,618 

- 24,235 32,219 

.... (full run) 12,201 13,349 

... (full run) 393,813 

. (full run) 8,657 9,075 

: 902,624 

82,852 


(S) TOTAL 


1,104,049 489,155 
... (part run) 340,761 129,862 

90,839 210,144 

.... (part run) 11,011 15,673 26,684 
Is sivcanisavseosnnshesteetsccersassennin (full run) 25,283 92,985 
(part run) 213 8,273 

aa 8,758 61,055 

A 1,429 3,117 

1,115,181 503,003 1,618,184 

19 19 

19,880 976 20,856 

2,449,948 ,237,319 3,687,267 

361,539 147,177 508,716 


1,593,204 
470,623 
300,983 


(m) (S) TOTAL 


2,046,210 882,524 
1,988,156 610,597 
226,120 389,812 
105,047 40,332 
79,899 18,766 98,665 
37,632 5,216 42,848 
118,752 28,678 147,430 
39,267 12,029 51,296 
941,717 688,520 1,630,237 
1,195,133 776,266 1,971,399 
3,198 
480 
2,011,498 433, 
3,368,272 1,444,920 4,813,192 


2,928,734 
2,598,753 
615,932 
145,379 


(m) (e) (S) TOTAL 


is 40,446 166,678 207,124 
Automotive... aaa 33,923 5,840 39,763 
Financial ad 31,347 4,388 35,735 
Grand Total 105,716 176,906 282,622 
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Milwaukee (WI) 
Sentinei.. 
Journal ... 
Journal ... 
General... 
Automotive . 
Grand Total 


Minneapolis (MN) 
Star Tribune 
Star Tribune .. 
Star Tribune .. 
Retail.. 


Retail... 
General... 
Automotive 
Financial 
Classified... 
Leg 

Grand Total 


Be iAnctindvennseictickessrkine 


.. (full run) 
... (full run) 


~.. (full run) 


(part run) 


.. (part run) 
... (full run) 


. (full run) 
(full run) 
(full run) 


...- (full run) 
... (full run) 


(full run) 


(full run) 


... (part run) 
... (full run) 


vue (full run) 
... (part run) 
... (full run) 


(part run) 


(part run) 


(part run) 
.. (full run) 
. (part run) 
(full run) 
.--. (part run) 
Saaeepupuenncecl (full run) 
(part run) 


.-. (part run) 


... (part run) 


(part run) 


693,689 
331,789 
101,413 
9,419 
21,801 
70,632 


420,359 


(m) 


414,964 
666,146 
120,849 
42,125 
52,275 
140,639 
33,660 
34,824 
155,989 
136,423 
4,518 
9,917 
782,255 
1,030,074 


(m) 


339,482 
95,493 
90,163 
20,408 
38,377 

6,853 

590,776 


(m) 


896,282 
150,912 
305,381 
55,179 
64,408 
857 
143,510 
76,585 
411,874 
19,787 
16,886 
116 
1,838,341 
303,436 


(m) 


1,116,053 


129,832 


72,076 
36,948 
109,024 


216,435 
24,098 
240,533 


377,039 
137,860 


(S) 


901,409 
190,361 
216,336 
8,771 
10,248 


18,251 
50 
521,569 


1,166 


,668,979 
199,182 


(S) 


202,935 
978,350 
222,040 
50,874 
23,518 
17,022 
1,519 
5,574 
58,940 
39,994 
213 

311 
509,165 
1,092,125 


(S) 


58,515 
23,889 
9,843 
2,163 
5,997 
103 
100,510 


(S) 


677,511 
889,044 
426,494 
199,836 
64,923 
80,740 
64,608 
32,152 
735,658 
107,121 
1,908 

40 
1,971,102 
1,308,933 


(S) 


1,187,893 
507,682 


769,075 
2,435 


2,326,600 
521,908 


128,665 
4,558 
14,770 
2,060 
155,841 
188 


306,082 


514,899 


1,723,763 
522,150 
322,307 

18,190 
46,819 
70,632 


619,541 


TOTAL 


617,899 
1,644,496 
342,889 
92,999 
75,793 
157,660 
35,179 
40,398 
214,929 
176,417 
4,731 
10,228 
1,291,420 
2,122,199 


TOTAL 


397,997 
119,382 
100,006 
22,571 
44,374 
6,956 
691,286 


TOTAL 


1,573,793 
1,039,956 
731,875 
255,015 
129,331 
81,597 
208,118 
108,737 
1,147,532 
126,908 
18,794 
156 
3,809,443 
1,612,369 


TOTAL 


2,303,946 
599,015 
426,327 

13,308 


651,740 
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Grand Total .... 


Philadelphia (PA) 
Inquirer 


Inquirer ... 


Pittsburgh (PA) 
Post Gazette 


Automotive... 
Financial 
Grand Total 


San Francisco (CA) 
Chronicle 


Examiner & Chronicle... 


Retail.. 


Grand Total ... 


San Jose (CA) 
Mercury News 
Mercury News... 


Automotive . 
Financial... 
Classified ... 


Grand Total 
Stamford (CT) 
Advocate 


Advocate.... 
Retail 


Automotive. 
Financial... 


Classified... 


... (full run) 


(part run) 


.... (full run) 
... (part run) 
.... (full run) 
.... (full run) 
.... (full run) 


(part run) 


... (full run) 


(full run) 


.. (part run) 


(full run) 


... (part run) 
.. (part run) 


... (part run) 


(full run) 


.. (part run) 


(part run) 


(full run) 


.. (part run) 


(full run) 
(part run) 
(full run) 
(full run) 


... (part run) 


(m) 


463,836 
1,019,672 


1,047,666 


(a/d) 


2,109,422 


663,131 
131,979 
10,600 
77,968 


675,162 


(m) 


881,646 
107,770 
39,593 
79,678 
544,351 
11,502 
1,664,540 


(m) 


55,275 
19,647 
33,761 
108,683 


(m) 


626,762 
860,356 
116,176 
13,418 
36,797 
5,693 
71,211 
9,831 
704,540 
2,439 
54 
1,557,925 
889,352 


(m) 


1,631,363 
102,153 
82,187 
82,962 
1,421,597 
6,963 
3,327,225 


(m) 


638,837 
273,056 
10,651 
31,860 
606,756 


764 
1,561,924 


(e) 


52,736 
15,186 
32,510 
100,432 


(e) 


556,758 
816,542 
110,000 
11,574 
34,465 
5,635 
68,687 
6,719 
700,104 
11,847 
37 
1,481,861 
840,507 


(e) 


(e) 


589,312 
207,508 
49,726 
403 
13,654 
37,446 
185 
309,345 
6,960 
1,006,443 
208,096 


(S) 


125,112 
719,914 


450,003 
739,288 


(S) 


904,961 
10,826 
252,292 


10,359 
10,148 
616,625 
1,207 
1,795,592 
10,826 


(S) 


515,539 
60,551 
16,212 
20,370 

257,556 
16,971 

887,199 


(S) 


202,419 
11,587 
12,774 

226,780 


(S) 


330,099 
581,287 
251,535 
4,326 
13,135 
1,985 
17,254 
97 
362,328 
2,061 
30 
976,412 
587,725 


(S) 


112,210 
276,843 
17,818 
10,826 
532,516 
387 
1,950,600 


(S) 


439,075 
90,255 
183,561 


5,909 
15,997 


142,825 
899 
788,266 
90,255 


TOTAL 


588,948 
1,739,586 
239,137 
28,611 


1,359,014 
1,786,954 


TOTAL 


3,014,383 
673,957 
384,271 

10,600 
88,327 
756 
88,426 
675 
2,210,682 
17,599 

5,803,688 
685,988 


TOTAL 


2,036,022 
441,377 
66,456 
131,908 
1,408,663 
29,237 
4,113,663 


TOTAL 


310,430 
46,420 
79,045 

435,895 


TOTAL 


1,513,619 
2,258,185 
477,711 
29,318 
84,397 
13,313 
157,152 
16,647 
1,766,972 
16,347 
121 
4,016,198 
2,317,584 


TOTAL 


2,743,573 
378,996 
100,005 
93,788 
1,954,113 
7,350 

5,277,825 


TOTAL 


1,028,387 
297,763 
233,287 

403 
19,563 
53,443 


298,351 





EDITOR & PUBLISHER for May 26, 1990 


47 











(S) TOTAL 


. (full run) 
... (full run) 
(full run) 


152,646 
5,568 
158,214 


Walnut Creek (CA) (m) (S) 
Contra Costa Times 
Contra Costa Times.... 


200,689 
14,450 
215,139 


Automotive .. 
Grand Total 


TOTAL 


1,067,659 
51,467 
17,761 
52,546 

528,194 
23,405 
1,741,032 


816,266 
188,190 
4,945 
10,080 
256,907 


1,883,925 
239,657 
22,706 
62,626 
785,101 
24,290 
3,018,305 


Automotive .. 
Financial 
Classified... 


- (full run) 
. (full run) 
. (full run) 885 
(full run) 1,277,273 


(m) (S) TOTAL 


(full run) 
... (part run) 
(full run) 
(part run) 
(full run) 
(part run) 
(full run) 


1,959,191 
548,459 
186,916 


828,697 
475,346 
297,612 
52,969 11,044 
59,256 11,723 
20,009 200 
129,091 34,873 
... (part run) 12,691 768 
(full run) 982,585 757,383 

... (part run) 36 
(full run) 11,574 
(part run) 6,556 
...- (full run} 3,328,613 
(part run) 640,720 


2,787,888 
1,023,805 
484,528 
64,013 
70,979 
20,209 
163,964 
13,459 
1,739,968 


3,737 


1,933,425 
487,358 


5,262,038 
1,128,078 


Westchester/Rockland (NY) (m) (e) (S) 
Reporter Dispatch 
Reporter Dispatch... 


TOTAL 


(full run) 

... (part run) 
(full run) 

... (part run) 
(full run) 60,578 
(full run) 80,363 

... (part run) 884 
323,736 158,662 
28,692 701 
1,223,192 1,219,440 
128,763 177,910 


633,038 
122,089 
96,785 
5,790 


827,712 
175,619 
188,994 
2,291 
17,012 
26,359 


1,460,750 
297,708 
285,779 

8,081 


Automotive... 77,590 


Financial 


Grand Total . (full run) 


(part run) 306,673 
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Classifieds lure 
johns into sting 


Rocky Mountain News classified 
ads get results, according to local 
police. 

Police in Arvada, Colo., used a 
classified ad in the News to lure 65 
people into arrest in a prostitution 
sting operation. 


The five word ad, “ENTERTAIN- 
MENT POTPOURRI — male and 
female” listed a phone number that 
drew at least 1,200 calls over 10 
days — and phones were answered 
only 12 hours a day. 


“The phone was ringing a mile a 
minute the whole time I was there,” 
Lt. Jeff Waller was quoted as saying 
in a News story. 


Police rented a motel room and 
installed video cameras, told callers 
there was a $25 agency fee, and the 
prostitutes worked for tips. 


Those arrested included a sheriff's 
deputy, an assistant high school prin- 
cipal and an East Coast vacationer 
who told his wife he was going to 








Denver “to do a little shopping,” 
police said. 

The newspaper was not notified in 
advance it was part of a sting, accord- 
ing to classified director Tim Collum. 


Dow Jones agrees 
to 15% pay raises 


Pay for 2,000 Dow Jones & Co. 
employees will rise 15.5% over three 
years, according to a tentative new 
contract. 

The pact with the Independent 
Association of Publisher’s Employ- 
ees replaces one that expired Jan. 31. 
It calls for a 5.5% increase retroactive 
to last February and 5% increases in 
1991 and 1992. 

The union said many workers 
would get additional increases from 
improvements in scales, classifica- 
tions and incentive plans. 

The union said it agreed to conces- 
sions such as higher health insurance 
deductibles and maximum out-of- 
pocket payments, but it resisted 
demands that employees pay pre- 





miums and won a provision exempt- 
ing lower-paid employees from some 
higher costs. 

The union’s board was scheduled 
to review the contract before sending 
it for a ratification vote later in May. 

The agreement covers most 
employees of the Wall Street Journal 
and Dow Jones’ electronic services. 


Earth Day promo 


In observance of Earth Day, the 
Arizona Republic published rack 
cards featuring 10 ways readers can 
help save the planet. 

The information was taken from the 
book, “50 Simple Ways to Save the’ 
Earth.” 

The Republic also published a spe- 
cial Earth Day section and special 
tree-planting pages in its Home & On 
the Go and Sun Living sections. 

The tree package was reprinted on 
recycled paper and distributed at 
nurseries offering a 20% discount on 
four special, low-water trees. The 
offer appeared in a Republic full-page 
ad for several days. 
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‘Development’ journalism dying along with NWICO 


iIndependent-minded news agencies covering Third World nations 
have better track records than those controlled by governments 


By Mark Fitzgerald 


“Development” journalism — 
which is rooted in the idea that the 
press should be cheerleaders for 
developing Third World nations — is 
dying out around the world, a jour- 
nalism scholar argues. 

Speaking at the recent Organiza- 
tion of News Ombudsmen convention 
in Williamsburg, Va., University of 
North Carolina journalism professor 
Robert L. Stevenson said devel- 
opmental journalism is headed for the 
same fate as the “new world informa- 
tion and communications order” that 
appears headed for official repudia- 
tion by the United Nations (E&P, 
May 12, P. 9). 

“Development journalism — close- 
ly linked to the New World Informa- 
tion Order debate at UNESCO for 10 
years — now has a record, and it is 
one of failure,” Stevenson said. 

Some examples: 

@ The Non-Aligned News Agen- 
cies pool, transmitting stories from 
national news agencies that are virtu- 
ally all government-controlled, “has 
operated for 15 years without any evi- 
dence of visibility or acceptance.” 

@ InterPress Service “appears to 
be in a similar state.” 

@ The Pan-African News Agency, 
also sending stories from mostly gov- 
ernment-controlled wire services, 
“limps along as an unloved and 





unused stepchild of its parent, the 
Organization of African Unity.” 

@ Pravda, the Soviet Communist 
Party organ that remains “timid and 
traditional” even in these times of 
glasnost, has lost at least one million 
circulation — and possibly as much 
as half of its eight- million circulation. 

“In practice, the nation often came 
to mean the regime in power —hardly 
a new idea — and development news 
consisted of endless puffery of gov- 
ernment leaders and the nation’s 
progress, even when there wasn’t 
much,” he said. 





tic Third World development requires 
the mobilization of media or that 
development news flattering the 
regime in power serves unique Third 
World needs,” Stevenson said. 

“I have never met any journalists 
who, despite criticism of Western 
coverage of their countries, defend 
government control or accept the 
argument that professional, indepen- 
dent journalism is a luxury developing 
countries cannot afford,” he added. 

Further dooming development 
journalism, Stevenson told the 
ombudsmen, is the proliferation of 





“I do not predict an end to government control of 
media in the Third World . . . but it is increasingly 
difficult to justify that control...” 





By contrast, Stevenson said, inde- 
pendent-minded regional wire 
services — such as the Caribbean 
News Agency and PacNews — as 
well as individual papers such as Mos- 
cow News and the weekly Ogonyok in 
the Soviet Union, have flourished. 

“I do not predict an end to govern- 
ment control of media in the Third 
World — or of government’s efforts 
to control the media in the West — 
but it is increasingly difficult to jus- 
tify that control, to argue that authen- 





personal high-tech communication 
devices. 

“A difference between the 1950s, 
when Mao adapted Lenin’s principles 
of media control in the creation of the 
first Third World communist state, 
and the 1990s is that it was possible 
then to imagine a nearly soundproof 
border and government monopoly on 
information,” he said. “Now — with 
Sony pocket shortwave receivers, 
Xerox and fax machines, and one- 
meter satellite dishes — it is not.” 





IN BRIEF 








Gannett Foundation 
taps Salomon Bros. 
to sell its stock 


The Gannett Foundation has 
picked Salomon Brothers Inc. of New 
York to sell its primary asset: a 10% 
stake in Gannett Co. Inc. 

The foundation had previously 
decided to sell its stock in Gannett 
because it was not yielding high 
enough returns to pay for foundation 
operations. 

The foundation was started by Gan- 
nett founder Frank Gannett in the 
1930s with grants of Gannett stock 
worth $110,000. 








Current foundation chairman and 
retired Gannett chairman Allen H. 
Neuharth and its president and chief 
executive, Charles Overby, said they 
preferred to sell to Ganett Co. or toa 
employee stock-option plan. 

They said in a statement the foun- 
dation had “numerous expressions 


of interest from other potential buy- 
ers and Salomon will explore all of 
those.” 

The foundation’s 15.9 million 
shares of Gannett stock were worth 
about $625 million at current prices 
but have been valued up to $900 mil- 
lion. 


St. Pete Times gives grants to causes 


The St. Petersburg (Fla.) Times has 
announced a $10,000 gift to the St. 
Petersburg Historical Society to pre- 
serve books, magazines and pictures 
on Florida for its museum. 

Another gift of $15,000 over three 
years went to Abilities of Florida, 
Transitional Living, to build a resi- 





dence for handicapped people. 

Another $10,000 went to the Flor- 
ida Chamber of Commerce Founda- 
tion over two years for a program 
designed to provide public policy 
alternatives. 

In 1989 the Times gave more than 
$1 million to some 100 organizations. 
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Assault 
(Continued from page 12) 





Two other photographers were 
pushed to the ground when the slain 
man’s family left the court. 

The next day, after Mondello was 
acquitted of murder and convicted of 
lesser charges, crowds of blacks 
attacked several television vans near 
the house where Hawkins lived in the 
East New York section of Brooklyn. 
Armed with sticks, bottles and rocks, 
the crowds hit and chased male and 
female crew members into the vans, 
rocked and pounded the vehicles and 
smashed windows. 

A black television reporter, Lynn 
White, was chased and taunted — 
“You ain’t no sister, you’re a 
traitor” — after Mondello’s verdict. 

Police finally broke up the crowds. 

Anger had been building for 
months, with news media coverage 
often fueling racial antagonisms by 
highlighting the most violent and divi- 
sive remarks and images. 





he observed. 

Detective Peter Southerland, who was 
handling one assault case, said he was 
not aware any arrests had been made. 
Though the suspects are visible in 
news pictures and tapes, misdemean- 
or assault charges would depend on 
complaints being signed by victims. 


“The bottom line is to find out what 
complainants want to do,” he said. 

Roca and a Times editor declined to 
discuss for the record the status of 
charges. 

“The media were in the faces of 
some very uptight people and they got 
pushed,” Southerland said. “They 
were not in the mood to be harassed 
by the media.” 

Agins, 36, who joined the Times 
last year from the Charlotte (N.C.) 
Observer received a standing ovation 
in the newsroom when she reported in 
the next day, said Times photo editor 
Mark Bussell. 

In attacks on television news 
crews, local reporter Ed Miller suf- 
fered a broken nose and cameraman 
Alex Padilla sustained a broken fin- 
ger. 





A black television reporter, Lynn White, was chased 
and taunted — “You ain’t no sister, you’re a traitor” — 


after Mondello’s verdict. 





Jurors in the Mondello case so 
feared an outburst that they refused to 
answer reporters’ questions about 
their deliberations. Several eventu- 
ally agreed to read a statement, pro- 
viding no pictures were taken. 

Tensions were heightened by 
heavy and competitive press cover- 
age, referred to by photographers as a 
“gang bang.” Toward the end of the 
trials about 22 television vans were 
stationed outside the courthouse, 
with as many as 200 journalists inside 
as juries were into their second week 
of deliberations before returning ver- 
dicts. Photographers routinely 
shoved for position to photograph 
people entering and leaving the court. 

“I think the press is partly seen as a 
scapegoat for what is almost an insol- 
uble problem, for something that 
angers people,” said Everette Den- 
nis, director of the Gannett Center for 
Media Studies in New York. How- 
ever, he blamed the press, especially 
local television, for fueling tension by 
indiscriminately providing a stage for 
events that exist only for the cameras. 

“On one hand, people want to 
cover legitimate news. On the other, 
there is a tendency not to use good 
news judgment and to hype events,” 








Photographers, who usually watch 
out for one another, were caught off 
guard and outnumbered during the 
incident. 

“I never saw the guy that hit me,” 
said the Daily News’ Roca. “I was 
backing off and all of a sudden I was 
on the ground. The lights just went 
out.” 


Violence against journalists, while , 


common in many nations overseas, is 
unusual in this country. 

Roca, who was once knocked down 
by television personality Mr. T. and 
was fired at after discovering the Hai- 
tian election day massacre that killed 
one photographer and wounded sev- 
eral others, called the attacks the 
worst against journalists in his 19 
years of covering the city, including 
some of its most violent neighbor- 
hoods. 

After the Rev. Al Sharpton, a 
spokesman for Hawkins’ family, said 
in publicized remarks that an acquit- 
tal on murder charges would be an 
invitation to set the city afire, Roca 
brought his bullet-resistant vest in his 
car trunk. 

“I had a really bad feeling about 
it,” he said. “I planned for the 
worst . . . | could feel the buildup.” 





Roca, who took several sick days to 
recover from headaches, said the inci- 
dent made him more cautious. He 
would have second thoughts about 
working alone in some of the city’s 
worst neighborhoods now, he said. 

“There’s a residual, psychological 
effect,” he said. “A lot of photogra- 
phers are going to have problems with 
that.” 

Newsday’s Davies, who has cov- 
ered violence in Haiti and Guatemala, 
including violence against journalists, 
said, “In these situations they were 
shooting at you trying to kill you. In 
New York it was just thugs trying to 
intimidate you. . . It reinforces the 
image of thugs from Bensonhurst.” 

Davies, who carries a bullet-resis- 
tent vest in his car, speculated that 
participants in the trial were “so inun- 
dated” with media attention that they 
reacted against the media, but he said 
coverage, especially “vicious” 
images portrayed on television, 
added to tensions. 

“I have been shaken up before but 
nothing like this,” said WCBS-TV 
cameraman Alex Padilla, who was 
repeatedly punched and suffered a 
broken finger. “And let me tell you, 
I’m a Vietnam veteran, but I was 
really scared ... They were really 
trying to hurt us.” 

Padilla speculated the incident may 
have been organized because neigh- 
borhood residents were friendly 
before the crowds arrived. 

Norm Welton, the Associated 
Press New York photo assignment 
editor, said photographers often get 
pushed around by police at crime 
scenes, but in 27 years in the city he 
could remember no similar violence 
against journalists, even during race 
riots in the 1960s. 

Times photo editor Mark Bussell 
said there have been no policy 
changes as a result of the incident, at 
which the paper had three staff pho- 
tographers, but he was choosing 
assignments more carefully. 

“I am more careful in the street, 
and I ask our photographers to be 
more careful — it’s part of the gen- 
eral atomosphere in the street — 
because they are vulnerable. But I’ve 
seen enough to know this happens. 

“At times the presence of the press 
in some of these situations often 
causes a reaction from the crowd that 
wouldn’t be there without the press,” 
he said. “I don’t know if it’s anger at 
the press or something else.” 


Movie section 


The Boston Globe, finding movies 
wildly popular, introduced a Sunday 
movie section on May 20 as part of its 
ArtsEtc. package. 
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E&P and ANPA/TEC 


always a winning combination to reach hot prospects 
at the biggest buying event of the year! 


ANFPA Technical Exposition and Conference ees Las Vegas, Nevada June 16-20, 1990. 


Las Vegas with its bright, lights, excitement and stimulating night life, promises to be a very successful 
location for this year’s ANPA/TEC Show, June 16-20. To assist in your successful sales efforts before, during 
and after the show, advertise in E&P’s three special show issues and increase traffic at your booth and 
bottom-line sales for your company. 


E&P’s P lanning Issue-M. ay 19 This issue, published a month before the main event, 

is a favorite among conferesi@@ attendees. Printed in the form of a pullout section within the regular 

E&P issue, it is used by ogt xeaders to plan their r conventigiy time. Within the Planning Issue are list- 

ings of exhibit6rs and détails on What théy platilto exdsibit, There is also editorial emphasis on “what's 
new’ in the industry and what spegiélor intetesting products can belex at the show. Your ad here will reach 
high-quality prospects who plaff their fithe carefully and will therefore ensure high-quality traffic at your exhibit. 
SPECIAL OFFER — Find out about our “Exhibitor's Personal Memo” offer for the Planning Issue! It’s a new feature 
designed to bring manufacturers and buyers closer together. Call your local E&P ad rep and get all the details! 


DEADLINES: Space —May4 Ad Material —-May7 


E&P’s Conferenc e Issue — J une 16 This “at the show” issue will not only reach 

important prospects at the ANPA/TEC but will also reach those E&P subscribers who couldn’t make it 

to the show or who are influential in making the final decisions on what to buy on the recommendations 

of those who attended the conference. This double exposure gives your advertising message impact and 
added mileage at a time when the minds of the entire newspaper industry are at the height of the “shopping mode”. 
The NEWS/TECH environment of this issue provides the ideal showcase for your products and enhances your ad 
message with the conference attendees and at newspaper plants and offices around the country. 


DEADLINES: Space—June1 Ad Material —June 4 


E&P’s Post Conference Issue — June 23 Your ad in this issue serves to welcome 
your prospects home the very next week after the conference. Your ad will act as a “sales call” 
follow-up to your sales efforts at the conference and leave a strong impression on the minds of the 
returning attendees; plus—the immediacy of the editorial will create an atmosphere for your ad that 
will provide exhibit recall and move the readers to take action! The editorial in this issue will focus on the highlights 
of the convention and re-caps the many seminars and meetings. This issue is the right setting for your ad to impress 
those prospects and decision makers who did not attend the conference but who need to know what you have to 


offer in the way of new products and services. DEADLINES: Space—June13 Ad Material—June 15 


DON’T GAMBLE WITH YOUR ADVERTISING DOLLARS— 


Get maximum exposure and advertising benefits by placing your ad in all three 
E&P ANPA/TEC SHOW ISSUES! 
Sales Offices 


New York Chicago Los Angeles San Francisco Toronto 
212 - 675 4380 312-641-0041 213 - 382 - 6346 415 - 421-7950 416 - 833 - 6200 


Editor & Publisher 45r Ry = 


11 West 19th Street, New York, NY 10011-4234 ANPA Bureau 








BARNEYSCAN CORP., Alameda, Calif., brought out 
its CIS*3515 Professional 35mm Scanning System, which 
replaces the CIS*3510 system. According to the firm, the 
new system’s enhanced optics provide a 25% improve- 
ment in image sharpness and color registration. Scanning 
with a rigidly controlled fiber optic light source gives 
distortion-free images in true color. 

Prices for the Macintosh and PC/AT version are 
unchanged. CIS*XP Extended Image Processing Soft- 
ware with QuickScan is included for the Mac version only. 
Barneyscan will retrofit CIS*3510 customers who cal! 
before June 30 for $695. The same date holds for the 
company’s program that allows users to trade in any 
qualifying 35mm scanner and receive up to $6,500 toward 
purchase of the CIS*4520 Multi-Format Production Scan- 
ning System. 

* * * 

DYNARIC INC., Fort Lee, N.J., offers an automatic 
version of its AM-80A strapping machine, with solid-state 
electronics, adjustable dual tension cycle, strap accumula- 
tor with its own feeding mechanism, powered tabletop, 
two adjustable photocells, external “dial-a-tension” con- 
trol and oil-less mechanism. 

By arranging photocells in customer-preferred posi- 
tions, the AM-80A, using its powered tabeltop, can auto- 
matically place up to two straps on a package without an 
operator’s presence. It offers the option of switchable 
placement of one, two or no straps per carton. 

Various arch configurations accommodate of an array 
of possible packaging. It is available in “4”, ¥%" or 4” non- 
metallic strap sizes and is rated for up to 25 strapping 
cycles per minute, depending on package size. 


* * * 

EASTMAN KODAK CO., Rochester, N.Y., will soon 
begin customer testing of its direct digital color-proofing 
system based on proprietary dry laser technology. The 
company said the product delivers customer-approval 
quality on coated production stock. It is designed to elimi- 
nate photo processing and color separating for purposes of 
creating color proofs by imaging directly from prepress 
system data. General availability is scheduled for summer 
1991. 

Kodak’s DDCP will support color electronic prepress 
system interfaces from Scitex, Hell, Crosfield, Dainippon 
Screen, Dainippon Ink and Chemical and Kodak. It will 
also support all standard tape formats. Simulation of a 
printed page is achieved by specifying such variables as 
screen rulings (65-200 Ipi), screen angle, solid area den- 
sity, dot shape and dot gain. The dry laser system can 
write information at resolutions up to 1800 dpi. 

Designed for unattended operation, the system uses an 
intermediate receiver wrapped around a drum and auto- 
matically loads four color donors and two specialty colors. 
The laser sends an impulse for each appropriate color dot 
and exposes all the colors individually onto the receiver, 
which then drops into a hopper. An operator retrieves the 
medium, puts it in contact with the coated stock and places 
the resulting “sandwich” in the laminator. After less than 
two minutes, the laser-generated color image is trans- 
ferred to the coated stock and the operator peels away and 
discards the receiver. 

The DDCP unit measures approximately 3’x5’. It yields 
up to six A3-size proofs per hour and supports two-up 





On the supply side . . 


pagination or double spreads. Maximum image size is 
12%%x19%. 

At the same time, Scitex Corp. Ltd. announced 
agreement with Kodak for cooperative development and 
marketing of DDCP equipment. The Scitex microWhisper 
raster image processor was integrated with Kodak’s new 
proofer, providing an interface to color electronic pre- 
press systems and applying screens to images. The inte- 
grated product will be solely distributed by Scitex to its 
customers, with applications and maintenance support by 
Kodak. 

Scitex said it will continue to market the ink-jet printer 
from Bedford, Mass.-based Iris Graphics. The Kodak and 
Iris products “are differentiated by price and perfor- 
mance, and fulfill different proofing application needs,” 
according to Scitex. 


* * * 


CAMEX INC., Boston, Mass., released its AdStylist 
Macintosh-based display ad application package, offering 
connectivity to desktop publishing packages and to the 
high-end Camex Breeze and SuperSetter. 

AdStylist accepts standard file formats from other 
Macintosh applications and allows access to several on- 
line clip-art libraries. In a Macintosh networked environ- 
ment, it can output PostScript files directly to an Apple 
LaserWriter or other PostScript-compatible imaging 
devices. Files can also be sent to the Camex prepress 
system, for high-resolution imaging on the SuperSetter, 
saved on the production database for pick-up as page 
elements in the Camex pagination system or called to 
Breeze workstations for modification, with all text and 
graphic structures intact. 

Systems are available as complete Macintosh IIcx 
workstations or software-only for upgrades of existing 
hardware, with intallation, on-site, classroom and audio 
training. Also on-site support and three-level telephone 
support. By agreement with Nynex, end-users will have 
hardware support through local Nynex computer centers. 

* * * 


REINHOLD BERNTSSON ELEKTRONIK AB, 
Gothenburg, Sweden, introduced the Swedgleam 2000 
gluing system for newspapers, consisting of tanking equip- 
ment, injectors and a microprocessor control unit with 
simplified control panel and software. The system auto- 
matically applies glue to the correct pages according to a 
preset program. It can be installed on all types of web 
presses with few changes to exisung equipment. 

Simplified control unit and software enable training in 
less than five minutes, according to the company. It has 10 
gluing programs, and glue string patterns can be changed 
in midrun. The system can be easily stopped for skip 
gluing to accommodate removable pages or pages of dif- 
ferent format. With every stop, a burst of solvent auto- 
matically cleans glue nozzles. 

The tank unit that contains the glue and cleaning solvent 
can be located at a distance fom the press. The micro- 
processor control unit also monitors pressure levels from 
the glue and cleaning solution tanks to the nozzles, report- 
ing any irregularities on an LCD readout. To keep air out 
of the system, automatic shutdown occurs if tank levels or 
system pressure drops below acceptable levels. 
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TECHNICAL BRIEFS 








Sli expands into 
Italian market 


System Integrators Inc. announced 
it is Opening operations in Italy 
through its System Integrators Eu- 
rope subsidiary. 

Milan-based System Integrators 
Italia S.p.A., which also will market 
SII publishing systems in Spain, will 
be headed by managing director Carlo 
A. Valente. A physical chemist, Val- 
ente’s background includes positions 
with Crosfield, Olivetti, General 
Electric, Honeywell, Itek and 
Hastech. 

SII also announced the return of 
Jean-Marc Acquaviva to System Inte- 
grators, France S.A. He most 
recently was general manager of Man- 
nesmann Alfa Systems’ French oper- 
ations. The company’s U.K. subsid- 
iary recently added Mike G. Lee, for- 
merly of Crosfield and Hastech, as 
managing director. 


Valenti named 
Telerate president 


Dow Jones & Co. announced the 
appointment of Carl M. Valenti as 
president of its Telerate Inc. subsid- 
iary, a global provider of electronic 
financial information. 

It was also reported that Telerate 
senior exccutive vice president John 
D. Jessop had resigned from the com- 
pany. 

As a Dow Jones senior vice presi- 
dent, Valenti had overall responsibil- 
ity for the direction of Telerate and 
the Dow Jones Information Services 
Group, of which he remains president 
and publisher. He joined Dow Jones 
in 1966 as a programmer/analyst. By 
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1978 he had become the company’s 
technical director. Two years later he 
was appointed vice president of the 
Information Services Group. He was 
promoted to president in 1987 and 
was named publisher last year. 


Dangelmaier named 
president at M.E.G. 


Effective Mar. 15, Helmut John 
Dangelmaier became president of 
Matériels Equipments Graphiges 
(M.E.G.), succeeding Daniel Fla- 
ment, according to a recent an- 
nouncement by Rutherford, N.J.- 
based M.E.G. (U.S.) Inc. 

Dangelmaier said his firm, which 
manufactures auxiliary equipment 
for web presses, will give top priority 
to research and development, in 
house and in cooperation with press- 
makers. He said that emphasis is a 
change that is reflected in a revision of 
company policy. 


Cybergraphic 
update 


Cybergraphic Systems Inc. 
announced installation and expansion 
of systems at publications in the U.S. 
and overseas. 

The So. Melbourne, Australia- 
and Bedford, N.H.-based firm also 
reported Sun Microsystems’ SPARC- 
station | now runs its newspa- 
per production software, as do PCs, 
Sun’s 3/80 and Apple’s Macintosh. 
The company described it as “the 
platform of choice for News Layout 
and Ad Makeup functions.” 

The compact unit exploits reduced 
instruction set computing to offer pro- 
cessing power of 12.5 million instruc- 
tions per second. Cybergraphic said 
users will obtain three times the per- 
formance of the Sun 3/80 or four times 
the performance of the Mac II, with 
H&J exceeding 10,000 characters/ 
second and drawing functions almost 
instantaneous. It features built-in 
Ethernet, up to 16 MB of memory, up 
to 208 MB of disc storage and sup- 
ports for color and monochrome high- 
resolution display (16” and 19”). 

The Hagerstown (Md.) Daily Mail 
purchased Editorial and Editorial 
News Layout, Wire, Classified and 
Classified Pagination and Display Ad 
Booking systems. Also, Cyber- 
graphic will integrate its Display Ad 
Makeup with the Mail’s Collier-Jack- 
son Layout Dummying program. 





MicroVAX 3400 dual-host 
fileservers will power a mixture of 
Cybergraphic cgs 150E and 1S50GE 
terminals, Macintosh IIs and PCs run- 
ning on an Ethernet network. The 
Macs will process photos scanned 
into the system on an ECRM Auto- 
kon; artwork will be input on a Xerox 
7650 Pro Imager. 

The Chronicle of Higher Educa- 
tion, a professional job placement 
newspaper in Washington, D.C., 
ordered Cybergraphics Classified and 
Classified Pagination, Display Ad and 
Accounting systems. The installation 
automates production of more than 90 
classified pages per issue (and classi- 
fied in The Philanthropy, anew publi- 
cation). The Chronicle noted poten- 
tial for growth to 200 workstations 
running on a MicroVAX 3400 and 
addition of a remote site in New York. 

According to Cybergraphic, The 
Captial, Annapolis, Md., is fully pagi- 
nating and has totally integrated its 
publishing system. A custom conver- 
sion program retrieves classified ads 
from the paper’s System Integrators 
Inc. classified system. The Capital 
will expand from 50 to 140 terminals, 
adding Cybergraphic’s editorial pro- 
gram to existing Classified, Display 
Ad and Page Makeup functions. The 
paper already uses Cybergraphic 
accounting software. Two VAX 8350 
fileservers power the system. 

An installation comprising produc- 
tion, classified and editorial systems 
went into Suburban Newspapers, 
Aukland, New Zealand, publisher of 
weekly, biweekly and triweekly 
newspapers. The system is based ona 
pair of DEC MicroVAX 3300 comput- 
ers serving 41 terminals on an Ether- 
net network. 


The Press, a Christchurch, New 
Zealand, daily of up to 96 broadsheet 
pages, also aims for full pagination, 
with 200 networked PCs and Cyber- 
graphic workstations powered by two 
DEC VAXes. Display advertising 
runs on high-resolution Mac II work- 
stations. 

In Australia, the Lauceston (Tas- 
mania) daily tabloid, The Examiner, 
installed a 70-terminal system with 
the goal of full pagination and han- 
dling of accounting for its publica- 
tions group. It is the first to use Cy- 
bergraphics’ second-generation Cir- 
culation and Payroll System. 

Also in Australia, Cumberland 
Newspaper Group expanded its Cy- 
bergraphic system to more than 300° 
terminals, doubling its size. Two 
remote production centers, each with 
typesetters and more than 40 work- 
stations, are going on line over T1 
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data links. The upgrade allows publi- 
cation of more than 34 mastheads ina 
2,000-page-per-week production 
cycle. 

The Fiji Times is installing Cyber- 
graphic publishing and accounting 
systems. Hardware consists of 27 
workstations running on a MicroVAX 
3100. 


NAPIM re-elects 
Flint; Ault Award 
goes to Baker 


Flint Ink Corp. president H. How- 
ard Flint II was re-elected president 
of the National Association of Print- 
ing Ink Manufacturers during its 76th 
annual convention. 

Upon re-election, Flint spoke of 
continuing to fight for measures to 
achieve a clean environment that are 
“economically and operationally 
realistic for our members.” 

At the same convention, NAPIM 
presented U.S. Printing Ink Corp. 
president Ronald C. Baker with the 
industry’s highest honor, the Ault 
Award for contributions to the 
advancement of the printing ink 
industry. Among other professional 
activities, Baker has served as a 
NAPIM officer and director for the 
last 12 years, including two terms as 
its president, from 1987 to 1989. 

The award was presented by Flint, 
who said “the industry has been 
richly rewarded” by Baker’s hard 
work, leadership and commitment. 
Baker entered the industry as a junior 
lab assistant with Flint Ink. The for- 
mal citation noted Baker was with 
U.S. Printing Ink through the mid- 
1960s as a research chemist and plant 
superintendent, was dimissed for his 
attempts to rectify internal plant 
problems, then was rehired several 
years later by the same executive who 
fired him. In the interim, he put Sin- 
clair & Valentine into the news ink 
business and managed that com- 
pany’s largest manufacturing facility. 
Back at U.S.P.I. in 1972, he rose 
through the executive ranks, becom- 
ing president in the late 1970s. 


New Haven 


wraps stacks 


The New Haven (Conn.) Register 
has installed six Muller-Martini 
Model FW4S film wrapping machines 
with side-sealing capability. The 
machines apply and seal plastic film 
wrapping to stacks of newspapers and 
other publications. 

The installation at the 105,000-cir- 
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culation Ingersoll paper complements 
a PrintKoll buffer and storage system 
for daily on-line inserting installed 
earlier this year. The PrintRoll con- 
tains four Biliner Model 308 inserters 
that route completed newspapers to 
four counter stackers. Stacks are then 
fed to the FW45, where they are 
wrapped, sealed if the weather 
requires it, strapped and routed to 
delivery trucks. 

For inclement weather, extra-wide 
film is wrapped around the stacks, 
completely sealing the edges for full 
protection from rain or snow. Narrow 
film is used on dry days to save film 
and energy costs. Wrapping protects 
top and bottom products and prevents 
inserts from slipping out. The stroke 
of the sealer bar automatically adjusts 
to individual bundle size to keep pace 
with stacker output and reduce film 
use. 


Linotype may 
get Hell 


Linotype AG said talks are under 
way concerning a possible transfer of 
Dr.-Ing. Rudolf Hell GmbH, a 
wholly owned subsidiary of the West 
German industrial firm Siemens AG, 
to Linotype, also under West German 
ownership since its acquisition from 
Allied Corp. several years ago. The 
merged enterprise would become 
Linotype-Hell AG. 

According to the report from 
Linotype, Siemens would be joined 
with that company for shares in 





Linotype, which “would give Siemens 
these shares by means of an increase 
in share capital, precluding sub- 
scription rights for current share- 
holders.” 

It expected Siemens would receive 
approximately a third of Linotype’s 
increased capital and said indepen- 
dent auditors will determine Hell’s 
value and the Linotype shares to be 
issued in exchange. 

The companies develop and market 
prepress systems — Hell primarily in 
the area of color reproduction and 
Linotype mainly in imagesetting, 
although both companies have signif- 
icantly broadened their product lines 
in recent years. 

The Dr. Hell Co. recently reorgan- 
ized, one result of which was the crea- 
tion of the Information and Publishing 
Systems Division of Hell Graphic 
Systems. Both companies have U.S. 
subsidiaries based in Suffolk County, 
N.Y. 


Ad insert printer 
installs TintPrep 


Printco Inc., a national printer of 
color retail advertising inserts based 
in Greenville and Niles, Mich., has 
installed three complete TintPrep 
workstations, two TintScript and 
TintProof workstations, flatbed input 
scanners, a laser imagesetter, a digital 
proofing system and custom soft- 
ware. 

TintPrep is a line art tinting and 
separation system. 
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the Iranian hostage crisis was quickly 
lost in the drama and competition of 
this new event. In their quest to beat 
the competition, the networks sent 
their superstars to Beirut, a device 
known as “bigfooting” whereby the 
resident and knowledgeable local cor- 
respondent is squashed into oblivion 
by the presence of a network’s super- 
star. 

TWA 847 became a media circus, 
and at one dramatic point Shiite gun- 
men had to discharge their weapons in 
order to preserve order at a press 
conference that had all the decorum 
of a school of ravenous barracudas 
encountering dinner in the open sea. 
If that scene was the most dramatic 
and most memorable, it was so only 
because it came to symbolize the 
media’s excesses. The media showed 
poor judgment at a number of points 
throughout the episode. 





appear to be only half-free for the 
British media can be subjected to 
prior restraint, but the similarities 
between the American and British 
media far overshadow their differ- 
ences. 


Both function in liberal democra- 
cies that cherish as a primary value 
the media’s independence from gov- 
ernment intrusion, even if that value 
is Sometimes practiced in the breach. 


For Britain, as for America, the 
major issue has been television cover- 
age of terrorism. The intimacy, imme- 
diacy and reality of the electronic 
media elicit both a mental and visceral 
reaction that the print media cannot 
duplicate, and it is the impact of this 
that has greatly concerned British 
governments since “the troubles,” as 
they were called, began in Northern 
Ireland in the late 1960s. 

All British governments — and not 
just the Thatcher government — 
have attempted to influence the Brit- 
ish Broadcasting Corporation (BBC) 
through either its director general or 
the chairman of its board of gover- 





If journalists do not have more common sense and 
more ethical restraint, then the media’s freedom —and 
ours as well — is in grave danger. 





It is one thing to depict media 
excesses. It is far and away another to 
prescribe an effective solution. 


Some have suggested that the 
media would act more responsively if 
the media saw terrorism as threaten- 
ing the social and political founda- 
tions of the society itself. How do the 
media report terrorism in a democra- 
tic society under siege? And would 
those experiences provide lessons for 
the American media’s conduct of 
their business? To explore those 
issues I examined the behavior of the 
media in the United Kingdom. 

The British experience 


Britain’s experience with media 
coverage of terrorism casts these con- 
cerns against a backdrop where ter- 
rorist violence threatens the very 
integrity of the political system. 

For that reason, the British experi- 
ence, which tugs and pulls between 
concerns of freedom and order in a 
society that is directly under siege, 
might provide us with lessons about 
our own strengths and vulnerabilities. 

After all, media excesses might be 
tolerated when the reporting is from 
Beirut and the threat is to hostages 
and not to the very viability of the 
social and political system. 

To Americans, the British media 








nors. generally, albeit not exclu- 
sively, to prevent the broadcast of 
televised interviews with terrorists 
involved in the conflict in Northern 
Ireland. 


There is, however, little concern 
about interviews with terrorists 
whose targets do not “ivolve the 
integrity of the United Kingdom as a 
political structure. The director gen- 
eral of the BBC never need fear that 
his phone will ring over a forthcoming 
program on SWAPO, the PLO, or even 
the dreaded Abu Nidal’s Black June. 

The BBC, an independent but gov- 
ernment-funded corporation, is seen 
as more vulnerable to such influences 
than the IBA, the Independent Broad- 
cast Authority, which awards com- 
mercial franchises. However, the 
IBA too is pressured to use its legal 
power to prevent networks from 
broadcasting programs, or, more 
commonly, to edit those it sees being 
in conflict with the public interest. 

The government has pressured the 
IBA from time to time, but govern- 
mental concern is widely preceived as 
disproportionately directed against 
the BBC, which is seen as conveying 
special legitimacy on those it inter- 
views. 

By American standards, the British 





government’s intrusiveness into the 
media’s conduct of their own affairs is 
appalling. From the government's 
perspective, however, the argument 
against interviewing terrorists is that 
a terrorist is an advocate of murder 
and such interviews are an incitement 
to commit murder in the future as well 
as a reward for having done so in the 
past. 

For their part, the British media 
argue that such interviews enable the 
public to see the advocates of vio- 
lence for what they really are and that 
the average viewer is revolted by ter- 
rorists’ arrogant justifications of mur- 
der. 

The idea of dragging the media 
before the courts for interviewing a 
terrorist is as appropriate a topic of 
discussion for the British as it is 
frightening to Americans. Nothing so 
separates the American media from 
the British as a common mispercep- 
tion of what “freedom of the press” 
means. 

In January of 1972, for example, 
The Times (London) lavished praise 
on Ben Bradlee, editor of the 
Washington Post, and the New York 
Times’ Abe Rosenthal for their vigor- 
ous defense of the press against what 
the Times (London) called the savage 
attacks against the media launched by 
Vice President Spiro Agnew. 

Mindful of a controversy sur- 
rounding the BBC’s defense of jour- 
nalistic freedom against the British 
government, as the government 
attempted to quash a televised pro- 
gram on Ulster, the Times concluded 
that freedom of the press might be 
good for the Americans but not for the 
BBC. The BBC, the Times reasoned, 
was a public corporation and, thus, 
had an obligation not to challenge the 
government. 

However, the BBC was challenging 
the government and persisted in doing 
so. 
Too frequently we confront what 
might appear to us to be the zealotry 
of the media to commit excesses and 
to defend those excesses in terms of 
traditional values of freedom of 
inquiry. What we forget to consider 
is — the other side of the issue — the 
harm that comes from the zealotry of 
government censorship wrapped in 
the garb of the public interest. 

For every widely publicized epi- 
sode when the media and the British 
government have come into conflict 
over a program on terrorism that the 
media aired over strong government 
objection, there are numerous, less 
publicized episodes when programs 
are not prodiced, not aired, or 
severely edited because of exchanges 
of letters, the threat of the Prevention 
of Terrorism Act, and parliamentary 
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criticism. All of this results in a 
creeping and insidious censorship. 

A society under siege, in many 
ways, needs a critical and, yes, objec- 
tive media more so than a society 
whose viability is not threatened. For 
siege itself produces societal reac- 
tions that are not in keeping with 
respect for individual liberty. 

British society is best served by the 
continued vitality of its free media so 
that these issues — and the more 
recent ones concerning the killings at 
Gibraltar and the alleged collusion 
between the British Army and Protes- 
tant terrorists — see the light of pub- 
lic debate both within the halls of 
Westminster and across British air- 
waves. 

In the face of such controversial 
issues that tear at the democratic 
fabric of Britain, she has been better 
served by their vigorous debate in the 
media than by those who would ulti- 
mately seek to censor these topics 
from public discussion. 

The primary lesson for the Ameri- 
can media is that as terrorism 
increasingly becomes a direct threat, 
there will be those in government who 
will desire some American version of 
the Prevention of Terrorism Act. It 
might start out innocuous but, like the 
Prevention of Terrorism Act, its inter- 
pretation will become more severe 
and its impact more insidious as the 
threat grows. 

To restrict the media’s freedom is 
to concede a victory to the terrorists. 
For ultimately, a society under siege 
will have all sorts of attacks on its 
basic liberties, and it will need 
free — and, yes, responsible — 
media to make the public aware of 
the costs to balance freedom with 
order. 

Terrorism and freedom do not exist 
well side by side. Few societies, even 
the most democratic, are going to 
avoid taking vigorous action and 
sometimes shortcutting civil liberties 
to defend themselves. Yet, such 
actions can be as threatening to demo- 
cratic viability as the acts of terror- 
ists. 

If journalists do not have more 
common sense and more ethical 
restraint, then the media’s free- 
dom — and ours as well — is in 
grave danger. 

American journalists might find 
themselves struggling as the British 
do to balance the responsibilities they 
have to their craft and to democratic 
traditions while evading the threat of 
an ever-intrusive government. 

What the journalist loses in this 
process fades in comparison with the 
price the rest of us will pay in the coin 
of individual liberty. 

Freedom has to be tempered with 








responsibility. It is best tempered 
with the responsible exercise of jour- 
nalistic ethics and not with the intru- 
siveness of government bureaucracy. 

Britain’s bureaucratic intrusive- 
ness into the media’s conduct of their 
affairs has created the ridiculous situ- 
ation whereby the Provisional IRA 
have less difficulty running for Parlia- 
ment than getting on the BBC. 

It is a situation that causes anguish 
in Britain. It is a situation that those in 
the American media who least desire 
it may, through their own reckless- 
ness, cause to occur. 

Let us hope that the American 
media can remember Mark Twain’s 
advice on the issue — if I may inter- 
pret with some liberty. The blessing 
of freedom of the press was given to 
the American people with the corres- 
ponding blessing of the good sense to 
know when not to abuse it. 





Changes 
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the membership is the installation of 
personal computers in all depart- 
ments. Up to six months ago, the only 
Ad Bureau department that used 
computers was the research depart- 
ment. 

The Ad Bureau also intends to set 
up a customer service desk, as well as 
conducting telephone training for its 
own staffers, about whom some mem- 
bers said telephone etiquette was not 
a strong point. 

The Ad Bureau plans a complete 
overhaul of its communications pro- 
grams, Forman explained, and will 
attempt to make its material more 
timely and valuable to its members. 

The dues structure of the Bureau is 
not, however, being examined. 


“We have a very difficult task,” 
Forman said. 

With a variety of members, each 
with their own needs, the Bureau 
must find a happy medium to be able 
to satisfy as many of its members as 
possible. 

“We've been told we're not doing 
enough,” he added, likening the 
Bureau changes to those being under- 
taken by other service industries that 
serve clients who are facing difficult 
economic times. 


Price hike 


The Lewiston, Maine, Sun-Journal 
raised its newsstand price to 50¢ from 
35¢. The Sunday cover price of $1 did 
not change. Its last single-copy 
increase was in 1987. 





Hostage release is 
most-followed story 


To the public, the most interesting 
story so far this year is the release of 
two American hostages, according to 
a survey for Times Mirror Co. 

Times Mirror’s monthly measure of 
public attention to top new stories 
found that 46% of those surveyed fol- 
lowed “very closely” the release of 
Robert Polhill and Frank Reed. 

Other stories followed closely were 
Earth Day, 31%; Lithuanian indepen- 
dence, 27%; the Hubble telescope 
and the census, 24%; and inflation 
and interest rates, 18%. Moscow’s 
May Day protests and Cambodia’s 
civil war were followed closely by just 
9% of the people surveyed. 

Directed by Princeton Survey 
Research Associates, the survey was 
based on telephone interviews with 
1,218 adults the first week in May and 
has a margin of error due to sampling 
within 3%. 


Store promotions 
outstrip coupons 


Print media carried 263 billion cou- 
pons from packaged goods manufac- 
turers in 1989, up 4% from 1988, while 
in-store promotions grew by 12%, 
according to Summary Scan!, a divi- 
sion of Advertising Checking Bureau 
Inc. 

The data indicate that manufactur- 
ers shifted promotional spending into 
bonus packs, rebates and other in- 
store incentives, the group said. 

The findings continue a trend from 
1987 in which coupons in the media 
have grown at about half the rate of in- 
store promotions. For 15 years ear- 
lier, coupon growth far outstripped 
in-store promotions. 


Georgia press 
foundation gives 
student grants 


The Georgia Press Educational 
Foundation Inc. will award 49 schol- 
arships worth $33,900 to 1990-91 jour- 
nalism students. 

Scholarships recognize academic 
achievement and interest in newspa- 
per journalism. 

The foundation gave $3,500 to the 
Henry W. Grady College of Journal- 
ism and Mass Communication to fund 
scholarships for its annual workshop 
for high school students and teachers. 
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By David Astor 


Publicity about the upcoming Dick 
Tracy movie helped bring the “Dick 
Tracy’’ comic strip 29 new clients as 
of May 23, according to Tribune Me- 
dia Services vice president/sales 
John Matthews. 

The heavily budgeted film — 
scheduled to be released June 15 by 
Walt Disney Pictures — stars Warren 
Beatty and Madonna and also report- 
edly includes appearances by Dustin 
Hoffman, Al Pacino, and James 
Caan. 

“‘We’re very hopeful that the movie 
will be as successful as we think it will 
be,” said Matthews, who noted that 
this would be good news for papers 
running the “Dick Tracy” comic. 

TMS vice president/editor Michael 
Argirion agreed that the film could be 
very helpful to the strip. “Obviously 
the movie brings it back into the pub- 
lic eye and exposes a new generation 
of followers to ‘Dick Tracy,’” he 
remarked. 

TMS is not just relying on film- 
related publicity to increase the 
“Dick Tracy” client list, which now 
stands at over 200 newspapers world- 
wide. Matthews said TMS sent a mass 
mailing promoting the strip to papers 
in mid-May (after over 15 of the new 
clients had already signed on) and fol- 
lowed up with telephone sales calls 
this past week. 

Ina letter to editors that was part of 
the mailing, Matthews wrote, “I’m 
not going to pull any punches. This 
summer’s movie sensation should be 
in your daily newspaper.” 

Some papers that were already run- 
ning “Dick Tracy” have placed the 
strip in a more prominent position on 
their comics pages. And Argirion 
noted that some clients may be doing 
their own promotions and contests 
connected with “Dick Tracy.” 

The strip itself will begin a story 
line June 4 that has Dick Tracy going 
to Hollywood to appear in a film 
about his life. A crime is subse- 
quently committed on the movie set. 


The name Dick Tracy® and the characters appearing in 
the hted comic strip are the pi of Tribune 
Media ices. All rights reserved. ©1 MS 


Coming to a theater near you. 


“Dick Tracy” is now written by 
mystery novelist Max Allan Collins 
and drawn by Dick Locher, who is 
also a Pulitzer Prize-winning editorial 
cartoonist for the Chicago Tribune 
and TMS. 

Locher was once an assistant to 
Chester Gould (1900-1985), who 





Upcoming ‘Dick Tracy’ film aiding comic 


created “Dick Tracy” in 1931 and 
saw the comic attain a client list of 550 
papers and a readership of over 65 
million people at its peak. 


The upcoming movie is not the first 
time “Dick Tracy” has hit the big 
screen. There were a number of films 
and serials in the 1930s and 1940s — 
starring Ralph Byrd as the famous 
square-jawed detective — that are 
now available on video. 


Also available or coming soon are a 
lot of merchandised products and 
books. “Dick Tracy” expert Bill 
Crouch Jr. said the books include 
Dick Tracy: America’s Most Famous 
Detective edited by Crouch, The 
Authorized Guide to Dick Tracy Col- 
lectibles by Crouch and Lawrence 
Doucet, The Dick Tracy Casebook: 
Favorite Adventures 1931-1990 edited 
by Collins and Locher, Dick Tracy: 
The Secret Files edited by Collins and 
Martin H. Greenberg, Dick Tracy (the 
novelization of the movie) by Collins, 
Dick Tracy: The Making of the Movie 
by Mike Bonifer, Dick Tracy: The 
Official Biography by Jay Maeder, 
and more. 








Comic size increase 


While many newspapers are 
shrinking comics, the Youngstown 
(Ohio) Vindicator recently increased 
their size by 544% — without drop- 
ping any strips or panels. 








‘Life in Hell’ aided by ‘Simpsons’ 


“Dick Tracy” is not the only comic 
benefiting from the presence of 
another media property. Matt Groen- 
ing’s “Life in Hell” comic has more 
than doubled its daily newspaper 
client list since Groening’s wildly 
popular animated Simpsons show 
made its debut on the Fox network 
last December. 











Binky of ‘Life in Hell’ © Matt Groening. 





Acme Features Syndicate director of 


. Sales and syndication Sondra Robin- 


son said it used to be very hard pitch- 
ing the offbeat “Life in Hell” to most 
daily papers. “Now,” she added, 
“they know Matt Groening. They’re 
at least more open to [considering his 
comic].” 

About 13 daily papers currently 
carry “Life in Hell,” which stars an 
angst-ridden “everyrabbit” named 
Binky. Robinson said recently signed 
clients include the Boca Raton 
News, Riverside (Calif.) Press-Enter- 
prise, and Tampa Tribune, and earlier 
ones include the Anchorage Daily 
News, Baltimore Sun, Portland 
Oregonian, and San Francisco 
Examiner. 

Almost 200 other alternative week- 
lies, college papers, and foreign publi- 
cations also run “Life in Hell” — 
which originated in the Los Angeles 
Reader in 1980. 

Acme is based at 2219 Main St., 
Suite E, Santa Monica, Calif. 90405. 


—David Astor 
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Four editorial cartoonists have 
been added to North America Syndi- 
cate’s “Best and Wittiest” package. 

The expansion came after editors 
asked for “broader geographic rep- 
resentation,” “a more diversified 
point of view,” and “greater variety 
of style” in the package, according to 
NAS managing editor Thomas Pritch- 
ard. 

The four cartoonists are Brian 
Duffy of the Des Moines Register, 
David M. Hitch of the Worcester 
(Mass.) Telegram & Gazette, Joel 
Pett of the Lexington (Ky.) Herald- 
Leader, and Mike Smith of the Las 
Vegas Sun. 


Duffy won the 1985 and 1986 World 
Media Hunger competitions, Hitch 
received an illustration prize in the 
1989 New England Associated Press 
News Executives Page Presentation 
Contest and the 1987 Best Original 
Cartoon award from the National 
Newspaper Association, Pett was a 
1988 Pulitzer Prize finalist, and Smith 
won the Nevada State Press Associa- 
tion’s Best Editorial Cartoon com- 
petition two years in a row. 





Pritchard said NAS in coming 
months plans to add other cartoonists 
to the five-times-a-week package, 
which also includes Gary Brookins of 
the Richmond (Va.) Times Dispatch, 
David Horsey of the Seattle Post- 


Four are added to NAS’s editorial cartoon package 


Intelligencer, Mike Keefe of the Den- 
ver Post, David Wiley Miller of the 
San Francisco Examiner, John Tre- 
ver of the Albuquerque Journal, and 
Clyde Wells of the Augusta (Ga.) 
Chronicle. 





UFS is syndicating Koch column 


Ed Koch’s New York Post column 
is being distributed by United Feature 
Syndicate. 


Ed Koch 





Koch (profiled in E&P, March 10) 
served as New York City’s mayor for 
three terms before losing an attempt 
for a fourth last year. The 65-year-old 
lawyer has also been a U.S. congress- 
man, author, and more. 

The weekly Koch column com- 
ments on national and international 
issues, including urban problems, 
anti-Semitism, the Mideast, and the 
Nicaraguan elections. 








SHNS and CQ begin joint venture 


Scripps Howard News Service and 
Congressional Quarterly have 


announced a joint venture that will 
(Continued on page 60) 
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SMART MONEY 








Where business travel dollar goes 


Projected ratio of expenses for business travel services in 1986: 
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Copley News Service/Ken Marshall 


ONE PICTURE IS WORTH A THOUSAND READERS. 


Our Smart Money graphics don't just tell people how to save with 
savvy and spend with smarts. They show them. In two-column 
detail. With lively illustrations. And sometimes, humorous style. 

Smart Money graphics can help you beef up a food cost articie. 
Drive home a feature about car buying. Raise the roof om mortgage 


ee 
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spend on their pets. 
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costs. Even give your readers a bird’s eye view of how much they 


Call toll-free 800-445-4555* for a free sample of Smart Money, or 
our other infographics. Then you'll be able to picture how easy it 
will be to draw in more readers. 
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provide SHNS clients with a package 
of features, columns, and digests 
from CQ publications and the St. 
Petersburg Times. 

The Times Publishing Company of 
St. Petersburg owns the 45-year-old 
CQ operation, which is based in 
Washington, D.C. 

SHNS, also located in D.C., has a 
client list that has risen from 21 to 
over 360 the past five years. Clients 
receive 60 to 70 stories (about 50,000 
words) each day from 24 Scripps 
Howard newspapers and bureaus as 
well as seven other papers. 


‘Senior’ and ‘World’ 


Dr. Frank MacInnis is now entering 
his 10th year of self-syndicating 
“Senior Clinic,” which addresses 
medical, surgical, psychiatric, and 
social issues relating to older readers. 

The physician/columnist recently 
left his position as clinical director of 
the Geriatric Service at Alberta Hos- 
pital Edmonton after over 16 years, 
but will continue to consult for sev- 
eral Edmonton hospitals. He will also 
sit on a mental health review panel. 

Dr. MacInnis has worked as a Navy 
doctor in World War II, a teacher of 
medicine in Afghanistan and Tanza- 
nia, a Coin World columnist, and 
more. 

He is based at HFM Literary Enter- 
prises, P.O. Box 307, Edmonton, 
Alberta, Canada TSJ 237. His “Senior 
Clinic” appears in the U.S. and 
Canada, where Southam Syndicate 
helps with distribution. 

In other anniversary news, the 
monthly “World Travel Watch” fea- 
ture by Larry Habegger and James 
O’Reilly (profiled in E&P, August 13, 
1988) will turn five at the end of this 
month. 

Habegger is based at 10 Napier 
Lane, San Francisco, Calif. 941333. 


Golf and real estate 


An Educated Slice, a collection of 
golf-related “Peanuts” comics by 
Charles M. Schulz of United Feature 
Syndicate, is being published June 17 
by Topper Books. 

Also, Longman has released Dear 
Edith ...On Real Estate by Los 
Angeles Syndicate columnist Edith 
Lank. 


impact makes move 


Impact Visuals has moved to larger 








THANKS FOR TAKING 
ME OUT TO EAT, BATCH. 


WED LIKE ONE ORDER OF | 
SPAGHETTI NOODLES 


WATER! 











Down the hatch with a big-spending Batch. 


‘Batch’ comic features a bachelor. 


Two comic book cartoonists are 
self-syndicating a strip called 
“Batch.” 

“It’s the story of a bachelor, his 
family and friends, and his pet ferret 
Weazel,” explained Charles Mar- 
shall, who does the writing. “It’s 
about the trials and tribulations of 
being a bachelor in the 90s... .” 

Marshall — based at 530 Oak Court 
Dr., Suite 148, Memphis, Tenn. 38117 


— is best known as the writer of the 
Planet of the Apes monthly comic 
book series from Adventure Publica- 
tions. He’s also a humor columnist 
whose work has appeared in Comic 
Relief magazine. 

“Batch” artist Greg Cravens is a 
frequent collaborator with Marshall 
on comic books and has had his car- 
toons featured in The Memphis Flyer 
and Starlog. 








Hee ante 


bdo 


CONTENTED 


(kan-TEN* tid) 
Satisfied with one’s 
status or situation 











It sant all 


En 


Pg ing ai ng LATIN 





at 

















This comic offers a form of contentment. 


Vocabulary comic strip is offered 


“Sam Antics,” a vocabulary comic 
combining education and entertain- 
ment, is being syndicated. 


Carey Orr Cook’s once- or twice- 
weekly strip — which has appeared in 
Illinois, lowa, and Pennsylvania 
newspapers — features the charac- 
ters of Sam Antics (semantics), Dick 


Shinary (dictionary), Cinny Nym 
(synonym), Auntie Nym (antonym), 
Al Literation (alliteration), and 
Crossword the dog. 

Cook — based at P.O. Box 7727, 
Menlo Park, Calif. 94026 — is an insti- 
tutional broker by day. He has a lib- 
eral arts degree from Stanford and an 
MBA from Harvard. 








quarters at 28 W. 27th St., 
New York, N.Y. 10001. 


News about awards 


Mike Luckovich of. the Atlanta 
Constitution and Creators Syndicate 
has received the Overseas Press 
Club’s award for “Best Cartoons on 
Foreign Affairs for 1989.” There were 
about 50 entrants in the category. 

Another Creators editorial car- 
toonist, Herblock of the Washington 
Post, won an Exceptional Merit 


Suite 901, 


Media Award from the National 
Women’s Political Caucus. Also 
receiving an EMMA, in the newspa- 
per articles category, was Rochelle 
Sharpe of Gannett News Service. 


Barabak and Copley 


San Francisco Chronicle political 
reporter Mark Barabak has joined the 
Copley News Service bureau in 
Washington. 

The 30-year-old Barabak — who 





(Continued on next page) 
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(Continued from previous page) 
will concentrate on California 
regional issues — formerly worked 
for UPI in San Diego, Phoenix, and 
Los Angeles. He attended San Diego 
State University and California State 
University at Northridge. 


High ‘Q’ for Garfield 


Garfield is the number one comic 
strip/cartoon character among kids 
between 6-11 and teens between 12- 
17, according to Marketing Evalua- 
tions Inc. 

The Long Island, N.Y.-based mar- 
ket research firm’s “Q-Study” also 
found that the popularity of Garfield, 
created by Jim Davis of United Fea- 
ture Syndicate, is almost double that 
of the average comic strip/cartoon 
character. 

Tops in the November 1989 
survey’s 18-49 category was Bugs 
Bunny, whose media dossier includes 
a comic distributed by Newspaper 
Enterprise Association. 

And first in the 50 and over cate- 
gory was “The Family Circus” by Bil 
Keane of King Features Syndicate. 

In other “Garfield” news, the car- 
toon cat will turn 12 on June 19, team 
up with the National Safety Council 
to promote Halloween safety via 
nationally televised public service 
announcements, and continue to 
appear in the National Association of 
Colleges and Universities’ “Think 
College” video aimed at seventh- and 
eighth-graders. 

There are also “Garfield” tie-ins 
with the Literacy Volunteers of 
America, National Wildlife Federa- 
tion, and National Football League. 


Very taxing problem 


Over 10,000 accountants disgusted 
with incomprehensibly written tax 
regulations sent a copy of a recent 
Ann Landers column to the American 
Institute of Certified Public Accoun- 
tants. 

In the April 9 column, Landers ran 
a letter from an accountant who com- 
plained about tax code wording and 
offered a particularly confusing sec- 
tion as an example. The Creators Syn- 
dicate writer agreed that there was a 
problem, and suggested that accoun- 
tants “tear this column out of the 
paper, scribble across it ‘I agree,’ and 
send it to the [AICPA].” 

The letters were forwarded to 
House Ways and Means Committee 
chairman Dan Rostenkowski in the 
hopes that tax laws would be simpli- 
fied. 





Rich Little (center) performed for about 
600 guests at King Features Syndicate’s 
75th anniversary party during the 
recent American Newspaper 
Publishers Association convention in 
Los Angeles. With the impressionist 
were King president Joseph D’Angelo 
(left) and Hearst Corporation presi- 
dent and chief executive officer Frank 
Bennack. 


Coiumnist Carl Rowan of the Chicago 
Sun-Times and North America Syndi- 
cate is shown during his recent induc- 
tion into the inaugural class of the 
National Association of Black Jour- 
nalists’ Hall of Fame. On the left is 
another inductee, Norma Quarles of 
the Cable News Network. Rowan was 
also honored this spring at the Second 
Annual Big Brothers Service to Youth 
awards luncheon. (Photo by J. Miccolo 
Johnson.) 








Landers’ column and the response 
it engendered were mentioned in a 
Financial News Network piece. 


New UBP campaign 


Universal Belo Productions’ ad 
campaign to stimulate newspaper 





readership was formerly unveiled 
May 21 at the International Newspa- 
per Marketing Association conven- 
tion in New Orleans. 

The Universal Press Syndicate/A.H. 
Belo Corporation project (see E&P, 
March 10) features “Dear Abby” col- 
umnist Abigail Van Buren and the 
“Cathy” and “Ziggy” characters 
created by Cathy Guisewite and Tom 
Wilson. 

The campaign’s theme — “If 
You’re Missing the Paper, You Don’t 
Know What You’re Missing” — 
targets occasional newspaper readers 
via tv and radio spots, outdoor bill- 
boards, and print ads. The print ads 
also feature “The Far Side” by Gary 
Larson. 

Van Buren addressed the INMA 
convention’s opening luncheon May 
21. 


Paper drops Breslin 


At least one newspaper has 
canceled Jimmy Breslin’s column 
because of racial slurs he made about 
fellow New York Newsday staffer Ji- 
Yeon Yuh, a Korean-American 
reporter. 

Newsday suspended the Los 
Angeles Times Syndicate-distributed 
Breslin for two weeks without pay 
after the incident (see E&P, May 12). 

The Portland Oregonian was the 
paper dropping the column, accord- 
ing to a May 23 New York Times item. 
Oregonian editor William Hilliard 
stated, “Breslin revealed attitudes 
that have no place in the newsroom. 
And Breslin has no place in the 
Oregonian.” 


A series from ASAE 


The American Society of Associa- 
tion Executives has chosen News 
USA to syndicate a 12-month series of 
columns on the importance of associ- 
ations in American society. 

News USA — based at 1127 
National Press Building, Washington, 
D.C. 20045 — said its free monthly 
package of features is sent to every 
daily and weekly newspaper in the 
U.S. Frequent clients include the Chi- 
cago Sun-Times, Philadelphia 
Inquirer, and San Antonio Express- 
News. 


Client for San Diego 


One of the clients for Rick Horo- 
witz’s Creators Syndicate column (see 
E&P, May 19) is the San Diego Tri- 
bune, not the San Diego Union. 
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Leak 


(Continued from page 10) 





meeting between Thornburgh and 
Post editors and reporters quoted 
Thornburgh as saying he thought the 
criminal investigation into the leaked 
story was “probably not” worth the 
effort. 

Both investigations into the leak 
have found no basis for further inves- 
tigation and no basis for criminal 
prosecution. 

In his Washington Post meeting, 
Thornburgh reportedly said new pro- 
cedures have been developed for 
dealing with questions similar to 
those posed by CBS about the Gray 
investigation. 

In addition to the reassignments, 
Deputy Attorney General Donald B. 
Ayer resigned from the department 
three days earlier. Various reports 
cited managerial differences between 
Ayer and Thornburgh as the cause. 





Southam 


(Continued from page 31) 





Southam and 37% by Madison, will 
operate 14 weeklies in and around 
Vancouver that last year had 500,000 
circulation and $50 million in 
revenue. It will be run by David 
Perks, who will be chairman and chief 
executive and retain the title of 
publisher of Southam’s Montreal 
Gazette. 

The deal will be reviewed by the 
Canadian government but it is “cer- 
tainly legal,” said Southam spokes- 
man Tim Peters, who emphasized the 
arrangement had nothing to do with 
Southam’s morning and afternoon 
dailies in Vancouver. 


J school completes 
endowment funding 


The School of Journalism at the 
University of North Carolina at 
Chapel Hill has completed funding of 
a $500,000 endowment for the Walter 
Spearman Professorship and expects 
to fill the post by January 1991. 

Fund raising, begun in 1987, col- 
lected $333,000 and was enriched by 
$167,000 from the state. 

The professorship will supplement 
a faculty member’s salary and will 
fund support services. It is named for 
the professor who taught editorial 
writing and criticism during a 45-year 
career. He died in 1987. 








Profits drop at 
Murdoch empire 


The News Corp. Ltd. reported a 
$23-million loss for its third quarter, 
ended March 31. 

Excluding an unrealized loss of $32 
million from airline purchases in Aus- 
tralia, profits at Rupert Murdoch’s 
media company dropped 82% on the 
quarter to $8.3 million, from $45 mil- 
lion a year earlier, on revenues 2% 
higher to $1.6 billion. 

The quarterly results brought after- 
tax income for the nine-month period 
down 74%, to $93 million, compared 
with $384.8 million a year earlier. 
Revenue for the three quarters rose 
6.1% to $4.8 billion. 

The company blamed heavy losses, 
now decreasing, trom its Sky Televi- 
sion satellite network in Europe and 
the effects of a job action by pilots in 
Australia. Otherwise profits would 
have increased, it said. 

U.S. publishing results lived up to 
expectations. Fox Broadcasting 
Corp. and television stations 
improved results, the company said. 

Australian and Pacific operations 
posted 8% higher profits. 

United Kingdom newspapers per- 
formed “satisfactorily.” 


Maxwell to buy 
three U.S. tabs 


Robert Maxwell’s Mirror Group 
Newspapers Ltd. has announced its 
intention to acquire three U.S. 
tabloids best known for their racy 
headlines and positioning at super- 
market checkout counters. 

Maxwell has agreed to purchase the 
Sun, the Globe and the National Ex- 
aminer, reported combined circula- 
tion of 2.5 million, from Montreal- 
based Globe International Publishing. 
Terms of the deal were not disclosed, 
but the transaction is expected to be 
completed by mid-June. 

As the tabloids seem to be devour- 
ing each other, it was also recently 
announced that the National Enquir- 
er’s parent company had agreed to 
purchase The Star from Rupert Mur- 
doch’s News Corp. for $412 million. 

After the death of Generoso Pope 
Jr., Maxwell reportedly made a bid 
for the National Enquirer but lost to 
the current owner. 

In addition to beginning publication 
of The European, a weekly newspa- 
per covering the Continent, Maxwell 
announced he intends to buy a stake 
in Berliner Verlag, an East German 
publishing company owned by the 
Party of Democratic Socialism. 








Restructure 
(Continued from page 15) 





guised as a lateral move, the media 
company is ready to hire another 
newly minted, narrowly prepared 
graduate to fill the vacancy. 

“This process benefits the com- 
pany as the management sees it 
because it does not have to invest in 
all or most of its personnel for longer 
than a few years. This keeps salaries 
and other personnel-development 
costs down.” 

Blanchard suggests this viewpoint 
is shortsighted. “The media business 
needs to become more like universi- 
ties, not the other way around. The 
relentless march of technology and 
institutional change are eroding the 
industrial and occupational media 
pods. The distinctions are converging 
into information companies — the 
same business in which universities 
and colleges always have been 
engaged — the collection, processing 
and dissemination of information. 

“It is on this common need to 
address the realities of our age that we 
should begin to restructure our rela- 
tions with one another as equal part- 
ners in the information industry.” 





Secret 
(Continued from page 22) 





The publisher of the newspaper, 
Donrey of Nevada Inc., a subsidiary 
of Donrey Media Group, had sought 
reconsideration of the decision. 

Donrey argued that disclosure 
would damage relations with custom- 
ers, suppliers and unions not only in 
Las Vegas, but in the 73 other mar- 
kets in 21 states in which Donrey 
operates. 

In an agreement made in June of 
1989, the Review-Journal and the Las 
Vegas Sun said they planned to merge 
their business, circulation and pro- 
duction operations. 

— AP 


T&G starts insert 


The Worcester (Mass.) Telegram & 
Gazette has introduced a twice- 
weekly insert called Montachusett 
T&G to focus on local news in north- 
ern Worcester County. It is deliv- 
ered and sold in the area Wednesdays 
and Sundays and mailed to non-sub- 
scribers on Wednesdays. 
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Classified Advertisint 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES 
AVAILABLE 


ANNOUNCEMENTS 





COMIC STRIPS 


WEEKLY COMICS PACKAGE contains 2 
features. One is a strip THE GOLDEN 
DAZE starring a retired couple making 
humorous social comments on today’s 
America (possibly for your Senior 
Page?). And a panel called MUMS THE 
WORD with a different captionless 828 
cartoon for each week of the year. 6 
strips & 60 panels in this package. 
Recent subscribers are Sarasota Sun 
and Valley Star in Canyon Lake, CA. See 
my profile in syndicate section of E&P’s 
4-21 issue. To inspect package call 
(906) 482-6234. Dan Rosandich 
GREAT LAKES FEATURES, Box 410, 
Chassell, MI 49916. 


EDUCATION 


“College Knowledge” - a Q/A column 
addressing the issues of college/ 
h.s./adult students and parents. Seen 
weekly by over 3 million. Free trial 
period. (609) 779-2904. 


HUMOR 


IN A NUTSHELL. Give your readers a 
[good laugh and keep them coming back 
or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten island, NY 
10314, (718) 698-6979. 


MOVIE REVIEWS 


HAVE A BETTER FILM CRITIC than the 
competing daily. Top flight reviewer 
offers discerning weekly editors 
critiques at reasonable cost. M. Gold- 
berger, The Citizen, 1138 N. Broad St., 
Hillside, NJ 07205. (201) 352-0800. 




















PROMOTIONS 


Publishers who purchased our ‘SAY NO 
TO DRUGS’ coloring book told us new 
ways to produce revenue. Minimum 
$18,000 for small weekly. A daily 
$30,000 plus. (901) 795-6428. 


PUZZLES 


PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzies 
24515 California Ave. #12, Hemet, 
CA 92343 Phone (714) 926-4843. 


NEWSPAPER PEOPLE 
TRUST 
E&P CLASSIFIED 
ADVERTISING 


ceciesiiiiadaaameadiinial 


ANNOUNCEMENTS 























BUSINESS OPPORTUNITIES 


Advertising, exclusive dealership. Net 
40 - 50K yearly. No inventory, mini- 
mum overhead. We train and consult. 
1- (800) 330-0808. 


A Florida monthly newsletter since 
1973 seeks investor or partner/editor. 
Sale considered. Write Box 4687, 








Editor & Publisher. 


BUSINESS OPPORTUNITIES 


INVESTORS — PARTNERS sought for 
eastern Pennsylvania community week- 


ly, near city, prime market. Estab- 7 


lished, growing. 25,000 circulation. 
Reply to Box 4661, Editor & Publisher. 


NEWSPAPER APPRAISERS 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Halli Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 











‘Brochure. Bolitho-Sterling Newspaper 


Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas Citv. MO 64111. 








NEWSPAPER BROKERS 


“Ist in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pegasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


“300 sold since 1959” 
W.B. GRIMES & CO. 





Larry Grimes 

PO Box 442, ee MD 
(301) 507-6047 

Dick Smith-Southern 

(601) 627-7906 

Power Search Inc. 

(609) 751-4141 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consulting-Brokerage 








NEWSPAPER BROKERS 


BILL MATTHEW COMPANY conducts 


professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 eg re Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
we oe Sales - ae 
8937 Laguna Place W: 
Elk Grove, CA 95758 (916)684- 3987 


Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consulting 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 


DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 


Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 





























JAMES MARTIN & ASSOCIATES 
Phone (614) 889-9747 
FAX (614) 889-2659 


NEWSPAPER BROKERS 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 


FAX (205) 566- 0170 


KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 








MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 





MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 


Michael D. Lindsey 
Media Consultants, Inc. 


PO Box 650 
ae WY 82331 (307) — 8177 
R 3465 S. Oleander D 
Chandler, AZ 85248 (602) g99- 3698 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consuitants 
215 ——s Dr., — 101 

Destin, FL 3254 
RUPERT PHILLIPS (904) 837- 4040 














ATTENTION ADVERTISERS 


Please note that E&P’s offices 
will be closed on: 


Wednesday, July 4, 1990 
Independence Day 


Please send your ad copy in early to meet 
the Friday, June 29th, 12 noon (EST) 
deadline for the July 7th issue. 





EDITOR & PUBLISHER for May 26, 1990 





R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


NEWSPAPER CONSULTANTS 


PUBLISHERS RESOURCE 
Complete equipment broker. Compos- 
ing, Camera, Press, Mailroom, Techni- 
cal and operational services. Large dail- 
ies and weeklies. Representing 
Publishers for 30 years nation wide. 
(602) 776-8405. 


NEWSPAPERS FOR SALE 


4.5 Million Yearly Gross. Weekly Shop- 
per. Excellent cash flow, Zone 9, price 
7 Million Cash. Box 4667, Editor & 
Publisher. 


A Midwest county seat weekly. 
$500,000 gross 3 unit newsking press. 
3,700 weekly. = 000 includes 
building. Call Way 

Webster & jeunes (214) 340-2266. 


A Midwest "s19 group. 3.4 million 
total gross. million newspaper 
—. $1.7 million printing gross. Cash 
low $800,000. $4,950,000. Call Jim. 
Webster & Associates (214) 340-2266. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


INDUSTRY SERVICES 


INDUSTRY SERVICES 





NEWSPAPERS FOR SALE 


NEWSPAPERS FOR SALE 


CIRCULATION SERVICES 


PRESSROOM SERVICES 





ALABAMA: Weekly. Needs hands-on 
owner. Gross, $110,000. Sales price, 
$115,000. Terms: $13,500 down, 
balance 7 years, 9%. 


KENTUCKY: Three weeklies in close 
proximity offer unique sales, circula- 
tion, and management opportunities. 
Four-unit press included. $448,000 
gross. Price $550,000. Attractive 
terms. 


NORTH CAROLINA: Weekly. Coastal 
area. Needs sales-oriented on-site 
owner io tap market potential. Circ., 
5,500 paid. Gross, $120,000. Sales 
price, $120,000. $50,000 down, 7-yr. 
terms. 


SOUTH CAROLINA: Group of two week- 
lies, one monthly. Includes 3-unit Goss 
Community press. Gross, $289,000. 
Sales price, $250,000. $75,000 
down, 15-yr. terms. Severe health prob- 
lem forces sale. 


TEXAS: Two weeklies, plus monthly 
business tab, plus seasonal shopper. 
Southern Texas. Beautiful resort area. 
Lots of growth. Solid foundation. Gross, 

236,000. Sales price, $275,000 
50% down, 15-yr. terms. 


MEDIAAMERICA BROKERS 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326, (404) 364-6554 
Lon W. Williams 





A Texas Cash Cow! Shopper doing 
$1,000,000 gross. Excellent opera- 
tion. Excellent future. 1.1 million 
includes real estate. 

Webster & Associates (214) 340-2266. 


Coastal weekly, profitable. Paper and 
market have good growth record. Very 
nice operation. Highly motivated seller. 
Going for 70% of gross revenue. Quali- 
fied buyer can have for $35,000 down 
and flexible terms. Reply to Box 4690, 
Editor & Publisher. 


First $300,000 takes tabloid for 
seniors currently published in 8 region- 
al editions. Everyone says it’s a gold 
mine, but I’m tired. Advertising whiz 
would make it sing. Price includes 
desktop equipment, outdoor racks, 
brain-picking sessions. (614) 
761-3808. 


For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 


TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950. 


KENTUCKY unopposed county seat 
legal weekly, 2,450 paid, plus 4,000 
TMC. Macintosh equipped. 1989 Gross 
$265,000. Price $230,000-$40,000 
down, remainder at 8%, 5.5 years. Call 
Hank Bond (606) 289-2464. No 
brokers. 


NEW JERSEY - Eastern Weekly. Strong 
market. Long track record. 
MISSISSIPPI - Two weeklies. Solid 
markets. 
Contact: Larry Grimes 
W.B. Grimes & Company 
(301) 507-6047. 


Zone 2 weekly second class/requested 
legais. Growing market gross over 
$600,000. Established over 15 years. 
Best offer over gross. Box 4684, Editor & 
Publisher. 


























Classified Advertising 
Editor & Publisher 
11 West 19th St. 
New York, NY 10011 
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SOUTHERN BUYS 


TENNESSEE -- Strong contender in 
growing competitive market. 3600 paid 
circulation. $350,000 
ALABAMA -- Nice, nice county seat 
weekly with established TMC products. 
Owner retiring. $335,000. 
ARKANSAS -- Under-developed weekly 
in town destined for growth. Ideal for 
starter. 150,000. 
GEORGIA -- Assume debts and pay 
sma!! down payment for county seat 
weekly. $ ; 
DEEP. SOUTH -- Gorgeous city maga- 
zine serving prime metropolitan area. 
$500,000 


SOUTH -- Call for confidential briefing 
on other listing offered from $150,000 
to $15,000,000. 

JIM —— SERVICES 


Ox 
Troy, Alabama 36081-1088 
(205) 566-7198 


NEWSPRINT FOR SALE 
LOW COST TRUCKING 





We are the sales agent for 30 reliable, 
well financed motor carriers who 
provide LOW BACKHAUL RATES on 
these truckload shipments that origi- 
nate in Eastern Canada or Eastern USA 
and which are destined to any of the 48 
states and Mexico. 


Save hundreds of dollars on each truck- 
load... even if you are buying with 
freight prepaid by your vendor. Call 
Vanessa Freight Sales, at 
1-800-Vanessa. 


NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 











Experienced publisher seeks estab- 
lished small newspaper with stable 
future. Any location. Write Box 4688, 
Editor & Publisher. 


PUBLICATIONS WANTED 


independent financially qualified fami- 
ly man seeks profitable weekly or semi- 
weekly, preferably county seat, in 
southwest. Minimum annual sales 
$200,000 - up to $700,000. Princi- 
pals only. Write PO Box 796575, 
Dallas, Texas 75379. Confidentiality 
protected. 








INDUSTRY 
SERVICES 


CIRCULATION SERVICES 








15. 
Daily + Sunday Guaranteed Order 
THE PHONE ROOM INC. 
“Gold Bond Starts” 

Call Today: 1 (800) 836-8140 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 











A newspaper deserves 
THE BEST 
Telephone Sales & Door Crew Company 


in the 
UNITED STATES. 
We are that 
MPANY! 
LEVIS NATIONAL, INC. 
(201) 263-1500 





Award-winning circulation expert can 
solve your problems. Telemarket, carri- 
er promotions, TMC, Distribution, 
budget. 20 years experience. Available 
Zone 5 and 7. Bob (715) 854-3232. 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 





A 
DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 





KEVIN S. PAPPERT 
(313) 673-9533 


“NO!” 
Your newspaper is not too small, nor too 
big to engage a national telemarketing 
firm to supply you with a steady source 
of new start orders at the pace you want! 
ASK US, “ant te RESPONSE 


BE, 
“YES! WE CAN!” 
(216) 434-4466 
PRO STARTS 








THE 
PHONE 
ROOM INC 


Ce | 





VER-A-FAST CORPORATION 
1-800-327-8463 
COLOR SEPARATIONS 











Color 
your 
newspaper 


Superior quality 
color separations 
for newspapers 


separations up to 4 col. x 12 in. 


24 hours 
turnaround available 
Laser generated color seps. 
Electronic image retouching. 
prepress services 


time and price information 
available upon request. 
800-228-3483 
800-422-1164 /Pa 
717-784-2121 
717-784-9226 fax 
Please ask for Dick Kashner 
+1 PRESS-ENTERPRISE 
COLOR DIVISION 
Bloomsburg, PA 17815 





jt a special low price. 











NEWSPRINT CONSULTANTS 


MIDWEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue producin 
consultation and training, with over 38 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 





EQUIPMENT 
& 


SUPPLIES 


CAMERA & DARKROOM 
3M DEADLINER/PYROFAX FILM 
RECYCLING 





J.G. SERVICES 
6770 NORTHWEST DAFFODIL LANE 
PORT ST. LUCIE, FL 34983 
(407) 879-9119 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 








COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 





MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 





; Cutler-Hammer mailroom equipment. 


NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


FIRST OFFERING of one 5 into 1, 
model “acs — Martini inserter - 
available 

INLAND (913) 492-9050. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


MISCELLANEOUS 


STAT CAMERA & TYPESETTER 
Advertising Agency has surpius equip- 
ment for sale. Compugraphic 7500 
Editwriter Typesetter including film 
strips. Plus an Agfa Repro Master 1100 
Stat Camera. Best offer. Call (212) 
peer 1667 9 am to 5 pm M-F. Ask for 

ackie. 


NEWSPRINT FOR SALE 
28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


—FIRST LINE QUALITY — 
Newsprint, High-brite uncoated ground- 
wood, Coated groundwood, and much more. 
Manufactured to your specifications. 
Contact: George Pappas, VP National Sales 
Lewmar Paper Co. 
386 Park Ave. South, Suite 210 

New York, NY 10016 

Tel. (212) 889-0600 

FAX (212) 889-0889 
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EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


__EQUIPMENT & SUPPLIES _ 





PRESSES 


PRESSES 


PRESSES 


PRESSES 





BEST OFFER: Compugraphic Advan- 
tage || excellent for back-up or spare 
parts, Universal Videosetter and Uniset- 
ter with grids, fonts and spare parts kit. 
Call Jeff Asbach (218) 741-5544. 





Mycro Tek 1100 Plus Front end w/dual 
10 mb HD, (5) Newstouch II terminals, 
laser and line printer I/F, a Ad, Sort- 
ng and Billing S/W, $10, 

B WEBER. (216) 831- 0480. 
FAX. (216) 831-1628. 





PRESSES 


2 HARRIS V15D PRESSES: 1986 4 
unit; 1984 8 unit w/2 folders, 2 Martin 
splicers, TEC C12 ovens, sheeter & 
imprinter. Mr. Newman (913) 
362-8888. 








4 unit NewsKing. Good condition. 
Payoff bank note. Call Jim. (912) 
244-4471 





BALDWIN (2) COUNT-O-VEYORS 
MODEL #108 


(Electronic) 5 years old, running every- 
day, can demonstrate. Price $14,000 
each. Call (301) 327-5600. Ask for Mr. 
Trump. 





CURRENT LISTINGS 
22” cutoff 

Goss Colorliner, 31 print couples (8 
footprints), double 160 page 
folder, 50” RTP’s, 1990 

Goss Metro, 10 units, 1 deck 

Goss Metro, 5 units, 3 decks 

Goss SSC folder, balloon 


22-3/4” cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 8 units, 3-color, 
Goss Urbanite, 5 units 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series folder 
Goss SC, 8 units, 1973-83 
Goss Community, 4 units, 1975 
Goss SC folder 
M.A.N. UniMan 2/2, 4 units, 2 decks 


Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 
SSC, and Urbanite folders 


ONE Corporation/Atianta 
(404) 458-9351 FAX (404) 458-5836 





GOSS 

7-Unit Community, SC folder, small 
daily - pristine condition 

2-Unit Community, 1967 oil, wkly. 
available now 

1-Unit Community, oil lub, weekly - 
excellent condition 

Add-on SSC Community 1978 

3-Unit 500 Series Urbanite 

2-Unit Signature with folder, 22-3/4” 

2-Unit Signature with folder, 23-9/16” 

HARRIS/COTTRELL 

7-Unit Harris V22 w/upper former, 
available now 

6-Unit Harris/Cottrell V22 w/JF1 

5-Unit Harris V-15A 1974/86 JF7 

JF7 folders and add-on units 


KING 
8-Unit/2-folder News King, w/KJ8As, 
1984 


4-Unit News King, available now 
2-Unit News King, available now 
Add-on units, folders and upper formers 
MISCELLANEOUS 
Inserters, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 
INLAND NEWSPAPER MACHINERY 
CORPORATION 


Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 





GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parallel. 60 
HP Fincor motor and controller avail- 
able March Ist. 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


GOSS COMMUNITY 
REBUILT 





Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 


GOSS COMMUNITY 
6-unit, SC folder, single web ribbon 
deck, motorized comps, motorized circ. 





reg. 
6-unit, SC folder, crosshead, double 
parallel, motorized comps, motorized 
circ. reg. 
SC folders with tape delivery 

© mono units - 30 available 


8-unit SSC 21-1/2” press, 1 4-high, 2 
2-highs, 2 SSC folders, ribbon deck, 
full motorization closed ioop register 
systems, 2 tandem Martin splicers and 
decking, clutches 

MISCELLANEOUS 

2-Enkel tandem splicers 

2-Enkel single splicers, right angle turn 
bars with blowers 
Baldwin count-o-veyors, 108s, 104s 
4-custom built three-knife trimmers 
1-Maren Bailer system 

GOSS URBANITE 
4-floor units 
4-stacked units 
1-folder (includes all platforms) 

DEV 1400 HORIZON (HEATSET) 

2-4-highs 
2-ribbon decks 
2-folders, full motorization/closed loop 
register systems, vertical ovens, chill 
rollers. Can be seen running, warranty 
available. 
DEV 1400 HORIZON STACKED UNITS 

22-3/4" CUTOFF 
5-units available, all rebuilt, full 
warranty 


DEV Industries, Inc. 
Contact: Randy Coakly 
1 (800) 548-1641 
FAX (708) 860-7049 


Goss Urbanite presses wanted for 
purchase - large & small, all ages. 22” 
and 22 3/4” cutoffs required. |Immedi- 
ate payment available. Call Angela 
Culpepper at ONE Corporation (404) 
458-9351. 


- HARRIS M1000 PRESSES 
- URBANITE PRESS, 1000 SERIES, 
22-3/4” C/O, FLOOR & STACKED 


UNITS 
- METRO 2:1 FOLDER, 22-3/4” C/O 
- URBANITE & SU FOLDERS 
- CARY AUTOPASTERS 
- 150 HP MOTOR & CONTROLLER 
- ENKEL/AMAL SPLICERS 


STAR INTERNATIONAL CORP. 
TEL: (414) 377-9422 
FAX: (414) 377-3655 


HARRIS NC 400 
8-units with 2-JF-40 folders. 21” cut- 
off. Completely remanufactured in 
1990. Can be shown in production. 
Available with warranty. 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 Coastline ae 
Sanford, FL 3277 
(407) 321-3505 Fax aon '330- 7556 
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ONE GOSS MK II PRESS 22 3/4” 
8 - Units, digital reels 
4 - Color humps 
1 - Single 3:2 Imperial folder 
New SCR motor and drive in 1986 
ONE GOSS MK V 22 3/4” (S/N 4018) 
8 - Units 
4 - Color humps 
3 - Half decks 
1 - Double 3:2 folder 
2 - Angle bar nests 
8 - 42” digital reels 
INLAND cnt, MACHINERY 


CORPORAT! 
(913)492-9050 Fax (913) 492-6217 


PRESSES 
Goss Urbanite Folder-918. 
Goss Urbanite Units 
Goss Urbanite Rollstands 
Goss Urbanite Drives 
Goss Urbanite 1/4 folders 
Goss Urbanite Balloon formers 
Hoe -— 3-2 folder 23-9/16” 





Hoe Balloon Formers 

Goss Balloon Formers 

Guilmout Quarterfolder and Trimmer 

Goss RTP’s 40 and 42 inches 

Goss Mark 1 Half Decks and Hump 

Goss Mark 2 Half Decks and Humps 

Goss Double 2-1 folder 22-3/4” C.0O. 

Goss Skip Slitters all C.O. 

Goss Portable Ink Fountains 

Hoe Skip Slitters all C.O. 

Paper roll track and roll dollies 

We stock spare parts for most presses 

We do press rebuilding 

We do machinery moving and erecting 
Northeast Industries, Inc 

(213) 256-4791 FAX (213) 256-7607 


PRICE REDUCED 
FOR IMMEDIATE SALE 
4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. 
Inland Newspaper Machinery Corp. 

(913) 492-9050 Fax (913) 492-6217 








Press 22 3/4” 


GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





SAVE MONEY ON TRADE-IN PRESSES 

4-Unit Goss Comm. w/Comm. folder 

5-Unit Goss Community press (1974) 

4-Unit Goss Community press (1976) 

6-Unit 1968 Harris V15A 

6-Unit 1972 Harris V15A w/upper 
former 

4-Unit 1974 Harris V15A w/JF15 folder 

5-Unit Web Leader w/8 web folder 

5-Unit 1976 News King w/KJ6 folder 

7-Unit 1970 News King w/KJ6 upper 
former 

6-Unit 1970 News King w/KJ6 

1-1981 Web Leader Quadra-Color unit 

1-1967 Goss SC folder, 1/2 & 1/4 pg 

KJ6 News King folders with 20 or 30 hp 

JF7 folder w/20 hp press drive 

Add-on units for News King, Harris, 

Goss, Web Leader Equipment offered 

“as-is” or reconditioned, delivered and 

installed. 

WEB PRESS CORPORATION 
Midwest Office (816) 373-8892 
FAX: (816) 373-9045 
4824 Pebble Beach 
Lee’s Summit, MO 64064 
Contact: Terry Morton 


WEB OFFSET PRESSES 





8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

3 aes — Il units as Add on, 
22-3/4" 

4 Units Manis V-25, JF-4 folder, 1/2, 
1/4 D.P. 


1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
series press, 22-3/4” by 36” double- 
width 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 Coastline Road 
Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 


W & H FLEXO 
WILL CONSIDER ALL OFFERS 
4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, doubie 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. 
Inland Newspaper Machinery Corp. 

(913) 492-9050 Fax (913) 492-6217 








Fax your ad 
to E&P! 
(212) 929-1259 








Pap Editor & 


FAX# 212 929 1259 





Deadline for line ads, 
extensions and cancellations: 


Tuesday, 12 noon (EST) 
for the current week’s issue. 


11 West 19th Street » New York. NY 10011 + 212675 4380 ANPA 


ABP pm 


Audit 
Bureau 











————————————————— 
EQUIPMENT & SUPPLIES 





HELP WANTED 


HELP WANTED 


HELP WANTED 





SCANNING EQUIPMENT 


ACADEMIC 


ADMINISTRATIVE 


ADMINISTRATIVE 





FOR SALE: Limited supply of Muirhead 
K660/661 High Speed Facsimile Scan- 
ners and Recorders. Used by newspap- 
ers throughout the world as one of the 
most reliable systems for reproducing 
high quality newspaper size negative, 
these systems are completely recondi- 
tioned. Complete refurbishing services 
are also available. Contact: 
Carl Wolff 
Dow —_- Company, Inc. 


Ox 
Princeton, NJ 08543-5203 
Fax (609) 520-5203 


WANTED TO BUY 


(2) Single Width Pasters suitable for 
use on a 1200 ft. per minute press. 
Must be in good operating condition. 
Contact: 








Erv Rough 
Pressroom Manager 
3185 Lackawanna Ave. 
Bloomsburg, PA 17815 
(717) 784-2121 
9-5 p.m. 


WANTED TO BUY 
Used Muller Martini with memory and 
eject tray: 5 into 1 or 6 into 1. 





Also looking for extra pockets for same 
machine. 


Contact James Hutchinson 
Phone No. (301) 953-7202 
FAX No. (301) 953-7220 





The darkest hour in any 
man’s life is when he sits 
down to plan how to get 
money without earning it. 
Horace Greeley 


HELP 
WANTED 


ACADEMIC 


Broadcast Journalism - Position to 
teach courses in broadcast journalism 
sequence and advise campus FM radio 
station. Master’s required, PhD 
preferred, in addition to teaching and 
professional experience. Application 
review will begin July 1. Send resume, 
letters, transcripts to Tom Whitehead, 
Journalism Coordinator, Northwestern 
State University, Natchitoches, LA 
71497. EOE/AA. 


English/Communications: Instructor, 
tenure-track position to teach and serve 
as hands-on advisor to a weekly campus 
newspaper. Master’s and experience in 
newspaper and/or magazine writing and 
editing, publication design, desktop 
publishing required. Doctorate and 
experience with internal publication 
preferred. Send resume and letter of 
application by June 15, 1990, to 
Personnel Office, North Adams State 
College, North Adams, MA 01247. An 
EEO/AA employer. 


MT. SAN ANTONIO COLLEGE 

(Walnut, CA - L.A. Area) 
Open, full-time Journalism Instructor 
position, Fall 1990. A Master's degree 
required. Responsibilities include 
teaching journalism courses and over- 
seeing production of campus newspap- 
er. All applicants must submit complete 
District application packet (District 
application, resume, 2 letters of recom- 
mendation, and unofficial transcripts) 
by 4:30 p.m., 6/18/90. Call (714) 
304- S611, X4225 for application and 
job notice. 
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GANNETT PROFESSOR OF JOURNAL- 
ISM. 9-month renewable appointment 
starting August 1990. Full professor 
rank and salary plus Gannett stipend. 
Must have established distinguished 
record in newspaper reporting or edit- 
ing. Must have at least bachelor’s 
degree in Journalism, and, all other 
things being equal, preference given to 
holders of advanced degrees. Teach 
four classes each semester including 
minimum of two news-editorial skills 
courses. Serve as academic adviser for 
undergraduates, as member of faculty 
committees, and assist school’s direc- 
tor in promoting liaison with profession- 
al journalists through seminars, work- 
shops, and other means. Application 
deadline June 15 or until filled. Send 
application and supporting materials to 
Dr. George T. Arnold, Chair, Gannett 
Search Committee, School of Journal- 
ism, Marshall University, Huntington, 
WV 25755-2622. The W. Page Pitt 
School of Journalism is accredited by 
ACEJMC, has 8 full-time faculty 
members, approximately 400 undergra- 
duate majors and 50 graduate students. 
Sequences offered in news-editorial, 
magazines, broadcast journalism, publ- 
ic relations, advertising, journalism 
education, and Master of Arts in Jour- 
nalism. An equal opportunity affirma- 
tive action employer. 


ITHACA COLLEGE 


ROY H. PARK 
SCHOOL OF COMMUNICATIONS 
Manager Student Publications 


Manage, coordinate and administer the 
activities of THE ITHACAN, the College 
weekly student newspaper, and other 
designated publications. Coordinate 
and train staff in the use of desktop 
publishing facilities, darkroom, and 
photostat camera equipment. Develop, 
prepare, supervise, and monitor the 
budget for the newspaper. B.A. in 
Communications or related discipline 
required. Master's Degree and profes- 
sional writing/editing experience 
desirable. 

Apply to: Thomas W. Bohn, Dean, Roy 
H. Park School of Communications 
Ithaca College, 953 Danby Road, Itha- 
ca, New York 14850. 


Preference given to applications 
received by June 30, 1990; however, 
position will remain open until filled. 
Ithaca College is an Equal Opportunity/ 
Affirmative Action Employer. 


ITHACA — 


ROY H. PARK 
SCHOOL OF COMMUNICATIONS 
The Roy H. Park School of Communica- 
tions seeks candidates for a tenure- 
eligible position beginning August 15, 
1990 in print journalism. 








Successful candidate must be able to 
teach and develop courses in print jour- 
nalism including newswriting and re- 
porting, editing and related specialties. 
In addition, this individual wil! have the 
opportunity to provide leadership in a 
new journalism program. 


Ph.D., Masters degree in print journal- 
ism, or other appropriate terminal de- 
gree with successful teaching and pro- 
fessional experienced required. Rank is 
open, depending upon experience and 
qualifications. 


Send vita and statement of interest to: 
Professor Alan Schroeder, Chair, Print 
Journalism Search Committee, Roy H. 
Park School of Communications, Ithaca 
College, Ithaca, NY 14850 (607) 274- 
3242. Screening of applications will be- 
gin immediately and will continue until 
the position is filled. 


Ithaca College is an Equal Opportunity/ 
Affirmative Action Employer. Women 
and minorities are encouraged to apply. 





16,000 daily with TMC in mid-America 
needs a senior ad director or general 
manager with strong sales and market- 
ing abilities, and enough experience to 
be responsible for over-all daily news- 
paper operations. Ideal candidate is an 
ad director ready to move up, or a small 
daily GM. We need an energetic motiva- 
tor who can lead a good team. 
Outstanding small city living, ag based 
economy. Good compensation package 
includes bonus, profit sharing and 
attractive benefits. Send letter, resume 
and salary requirements to Box 4654, 
Editor & Publisher. 


ADMINISTRATIVE MANAGER 





Home News Enterprises, a Columbus, 
IN, based newspaper group, has an 
immediate opening for an Administra- 
tive Manager. Primary duties of this 
position include administering person- 
nel policies, wage and salary programs, 
employee benefit programs and over- 
seeing credit and collection functions at 
all locations. 


Job requires four years college or five 
years of job related experience. Applic- 
ant must have excellent written and 
verbal skills, strong training and presen- 
tation skills, an in-depth understanding 
regarding all facets of human resources 
management. 


HNE owns and operates award winning 
newspapers in 6 different communities 
in Indiana. HNE currently employs 460 
full-time and part-time people. 


Please send a resume and cover letter to 
Jeff Brown, Vice President, Home News 
Enterprises, 333 2nd St., Columbus, 
IN 47201. 


Comptroller for Florida’s fastest growing 
community newspapers. Sun Newspap- 
er Group. 18 community newspapers 
with 240,000 circulation around Orlan- 
do. Experience only. Competitive salary 
and benefits. (407) 292-7190. Ask for 
Jim McCotter. 


GENERAL MANAGER OR PUBLISHER 
at daily newspaper. Progressive family- 
owned group wants a special person for 
top executive position at 16,000 circu- 
lation newspaper located in High Plains 
region. Operation is well-equipped and 
highly computerized. Job requires 
proven newspaper industry manage- 
ment, marketing and people skills. 
Applicants need a background of 
success in profitability, quality 
improvement, team building and 
community development. Competitive 
base salary plus generous incentive 
plan and goud benefits. Send resume 
including recent salary history to Box 
4676, Editor & Publisher. 


GENERAL MANAGER for 4 paper group 
in Northern Ohio. Position reports to 
president of family owned parent 
company. $1 million per year sales 
volume is growing. Excellent staff of 20 
in place. Advertising background a 
must as corporate sales management 
responsibilities are also a possibility. 
Apply by resume including salary 
history to President, Gazette Publishing 
Company, 107 North Sandusky Street, 
Bellevue, OH 44811. 


General manager for 21 year old enter- 
tainment paper. Oversee sales, circula- 
tion, production. Expand into new 
cities. $33,000 salary. Letter, resume: 
Good Times, Box 303, Roslyn, NY 
11576. 


NEWSPAPER GROUP seeks exper- 
ienced weekly publisher for Zone 9 
award-winning weekly. Strong sales and 
marketing background necessary in this 
thriving coastal community. Closely- 
knit group provides excellent opportuni- 
ty a Send resume to Box 
4689, Editor & Publisher. 




















PUBLISHER/GENERAL MANAGER 


Innovative, successful Fax Newspaper 
in two cities wishes to expand to new 
cities. Candidate will be involved in all 
aspects of the business but should 
possess a strong sales and promotional 
background in the newspaper industry. 
Zone 5. Send resume and salary history 
to Box 4679, Editor & Publisher. 





RFD Publications, Inc., publishers of 
weekly newspapers and commercial 
printers in the Pacific Northwest, has 
an immediate opening for a Manager of 
Information Systems. 


The MIS manager will advise and assist 
user departments to manage their own 
resources in the areas of traditional data 
processing, real time shop floor data 
collection, production monitoring 
systems, and text and graphics 
processing. 


The specific qualifications are to assist 
in buying, installing, and maintaining 
hardware and accessories, provide 
input toward the selection of software, 
and negotiate contracts pertaining to 
same, manage installation and training, 
administer third party contracts for soft- 
ware development and maintenance, 
and prepare software specifications. 


The required background specifies that 
a Bachelor's degree in Computer 
Science or Information Processing or 
equivalent experience be attained, 
along with a minimum of five years 
experience with various systems, a solid 
technical base with IBM mid-range 
computers, good verbal and written 
communication skills, proven follow-up 
ability for compiex projects, and a will- 
ingness to accept responsibility and 
work independently. Publishing and/or 
printing background highly desired. 


We offer a competitive sa:ary in addition 
to excellent benefits including profit 
sharing. If you are looking for a chal- 
lenge and would like to relocate to the 
beautiful Pacific Northwest, please 
send your resume to: 


RFD PUBLICATIONS, INC. 

Attn: Personnel Department 

9600 SW Boeckman Road 
Wilsonville, OR 97070 


Society of Professional Journalists 
EXECUTIVE DIRECTOR 





Experienced administrator to direct the 
activities, programs and national head- 
quarters staff of the Society of Profes- 
sional Journalists and the Sigma Deita 
Chi Foundation. 


The executive director will supervise the 
Society’s new headquarters near 
Depauw University, Greencastle, IN. 
He/she will coordinate its 300-plus 
professional and campus chapters and 
various national committees, be respon- 
sible to the Society’s board of directors 
and have responsibility for publishing 
QUILL magazine. 


Background in journalism and know- 
—_ of current journalism issues is 
preferred, but candidates must have 
strong experience in finance and 
management. Fundraising, member- 
ship development, marketing skills and 
an ability to inspire support within the 
Society and the industry are desirable. 


Send letter of application, resume and 
references to: 
SPJ Search Committee 
c/o Frank Gibson 
The Tennessean 
1100 Broadwa 
Nashville, TN 37202 


Deadline for applications is June 15. 


EDITOR & PUBLISHER for May 26, 1990 
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HELP WANTED 


HELP WANTED 





ADMINISTRATIVE 


ADVERTISING 





MANAGEMENT 
EXECUTIVE 
Publishing/printing firm, daily, week- 
lies, plus 24 hour 7-day commercial 
printing operation seeks experienced 
shirt-sleeve executive to join team of 
president & vice president general 
manager. Diversified capabilities 
required. Advertising and printing 
sales, finance, circulation, new techno- 
logies and employee relations. Good 
opportunity for right individual. Send 
resume, salary required to PO Box 

4436, Great Neck, NY 11023. 


WANTED: General Manager for group of 
weekly newspapers in California. Shirts- 
leeve, uphill job. Expect no mercy. Box 
4692, Editor & Publsiher. 


ADVERTISING 











Copy 












































No. of Insertions: Amount Enclosed: $ 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 





LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 
Add $6.50 per insertion for box service. Add $4.25 per insertion for box service. 


Count as an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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AD TRAINER WANTED 

Want “hands on” ad manager on small 
or assistant manager on small daily 
newspaper to train our staffs. We in 
turn, will train you to become a general 
manager in one to two years. Salary is in 
the mid-thirties and travel is required. If 
this job is right for you, please write me 
and tell me why you're right for us. 
Michael C. Bush, Park Newspapers, 
Inc., PO Box 550, Terrace Hill, Ithaca, 
NY 14850. 


ADVERTISING ACCOUNT EXECUTIVES 
needed. Come sell with America’s 
number one advertising sales team. 
Contact Earl Rush at the Orange County 
Register (714) 953-4982. 


ADVERTISING SALES 
The Toledo Blade has an opening for an 
experienced advertising salesperson in 
its retail division. Send resume and 
salary history to Bernie Urbina, 541 
Superior, Toledo, OH 43660. 


ADVERTISING DIRECTOR 


THE SIX-DAY PM Beloit (WI) Daily 
News has an opening for an ad director. 
An experienced manager-motivator who 
believes in a strong staff training prog- 
ram and superior service to accounts, 
can expect an excellent compensation 
package featuring generous incentives. 
Prior experience in print advertising 
sales is a requirement. Call or write 
William D. Behiing, Publisher, Beloit 
Daily News, 149 State St., Beloit, WI 
53511, (608) 365-8811. 


ASSISTANT AD DIRECTOR 
Strong sales experience with the ability 
to manage a staff of display and classi- 
fied personnel. Willing to accept the 
challenge of a competitive market. 
Training and motivational skills 
required. Resume to Advertising Direc- 
tor, Wabash Plain Dealer, PO Box 379, 
Wabash, Indiana 46992. 


DIRECTOR OF ADVERTISING 

















Committed to be among best of breed, 
32,600 daily with deep commitment to 
individual, customer and team values. 
Seeks leader with minimum of 5 years 
management experience firmly 
grounded in sales development and 
training, creative selling and promotion, 
organizational and motivation skills, 
budgeting, goal-setting, communica- 
tion and problem solving and innova- 
tion. College degree in Advertising/ 
Marketing preferred. Send resume 
together with cover letter to Messenger- 
Inquirer, PO Box 1480, Owensboro, KY 
42302. Attention: Human Relations. 


RETAIL ADVERTISING MANAGER 


For 24,000 daily with 24,000 TMC in 
southwestern Ohio. Great opportunity in 
good area. Demonstrated leadership 
skills and marketing understanding 
required. Send resume to Robert W. 
Murphy, Publisher, Middletown Jour- 
nal, PO Box 490, Middletown, OH 
45042. 








Display Advertising Manager for subur- 
ban group in southwestern Zone 2. 
Supervise outside staff of 8 and handle 
major accounts. Sales background and 
two plus years management or supervis- 
ory experience with a community or 
daily. Prefer someone with a formal 
training/systems background and the 
ability to apply sales management 
systems to train and motivate the staff 
in this highly competitive market. 
Salary to $34k, bonus potential $6k, 
relocation included. Send a cover letter 
detailing your training and background, 
highlighting your accomplishments 
along with your current resume. Include 
details (including ail benefits) of your 
current compensation package. Incom- 
plete submissions will not be consid- 
ered. This is a current opening. Reply to 
Box 4665, Editor & Publisher. 





SALES MANAGER 


We're looking for an aggressive, highly 
motivated individual to manage the 
sales department of our weekly consum- 
er newspaper in Northern Vermont. 
Candidates must have a minimum of 
five years managerial experience, must 
have experience with retail, promotion 
and free distribution products. Creativi- 
ty and the ability to motivate others is 
essential. This position offers a compe- 
titive compensation package. Send 
resume and cover letter to Box 138, 
Fairfax, VT 05454. 


ART/GRAPHICS 


ART DIRECTOR 

Art director needed for major newspaper 
feature syndicate in New York metropo- 
litan area. Solid illustration skills a 
must. Macintosh, PC literate; manage- 
ment skills a plus. Salary/low 30's, 
excellent benefits. Non-smoker 
preferred. Please send resume to Box 
4682, Editor & Publisher. 


ARTIST 











The Express, judged one of the 14 best 
small city-newspapers in the country, 
seeks a newsroom artist who excels in 
illustration and has experience or train- 
ing in newspaper design and graphics, 
including color work. Macintosh profi- 
ciency a plus. 4 year college degree 
required. Letter, resume and samples to 
June Gladfelter, The Express, PO Box 
391, Easton, PA 18044-0391. 


GRAPHICS EDITOR for 22,000-circu- 
lation daily in growing market. We need 
someone with style, vision and real 
talent who can create top-quality 
computer-assisted illustrations, maps, 
etc. Must be able to draw freehand and 
be proficient in MacDraw, Adobe IIlus- 
trator, Pagemaker; helps if you're famil- 
iar with Microsoft Excei and Word. 
You'll also supervise the paper’s 
appearance and help page designers 
with their layout, so you must know 
good page design. Understanding of 
journalism essential. Please, no 
temperamental artists. Mail letter, 
resume, samples of work to: Bill Bucha- 
nan, Managing editor, Daily Republic, 
PO Box 47, Fairfield, CA 94533. 








Photographics Editor 


Search reopened for a versatile self- 
starter with a gift for design, graphics 
and photography to fill newly created 
position. Candidate will be a key part of 
the management team, supervising 
graphic artists and photographers and 
helping to shape the appearance of this 
43 000-circulation daily in southcent- 
ral Pennsylvania, recently judged best 
in the state in its circulation category. 
Send letter, clips and resume to: 
Managing Editor James McClure, 1750 
Industrial Highway, York, PA 17402. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ART/GRAPHICS 


CIRCULATION 


EDITORIAL 


EDITORIAL 





Great opportunity for someone who 
wants to make the move to a challeng- 
ing job. A major Southwest newspaper 
is looking for someone with experience 
to fill a full-time position generating 
charts and informational graphics. 
Proficiency at design and Macintosh 
capabilities a must. Send samples and 
resume to: The Houston Post, Susan 
Barber, Editorial Art Director, PO Box 
4747, Houston, TX 77210-4747. 


News artist and designer with Macin- 
tosh and color experience to join editor- 
ial art department of growing AM daily 
serving North Carolina’s Research 
Triangle. Duties will focus on info- 
graphics, illustration and color. News- 
paper preparing for offset conversion. 
Send resume and clips to: Graphics 
Editor, Durham Morning Herald, 115 
Market St., Durham, NC 27702. 








Classified Advertising 
(212) 675-4380 





CIRCULATION 


CIRCULATION DIRECTOR. We are a 
growing and aggressive 7 day publica- 
tion, in an extremely competitive mark- 
et and are looking for a circulation pro 
to direct our marketing effort. We need 
someone with a proven track record, in 
saies and service, and a desire to 
succeed. We offer a competitive salary 
and benefits package as well as the 
opportunity for advancement. Zone 5. 
Send resume and cover letter to Box 
4668, Editor & Publisher. 


CIRCULATION MANAGER 


NORTHERN CALIFORNIA community 
daily seeks experienced person for posi- 
tion as circulation manager. Our circu- 
lation is ABC audited, and the circula- 
tion department is well organized for 
growth. Flexibility, leadership and 
organizational skills are required. Must 
be able to generate steady circulation 
increases in a growing market and 
provide excellent delivery service to 
subscribers. Management experience in 
competitive markets preferred. Send 
your resume and salary requirements to 
Box 4693, Editor & Publisher. 


CIRCULATION DIRECTOR 











Growing 17,000 circulation, 6-day 
daily seeks a manager to help us grow to 
a 25,000 circulation daily. Our ideal 
candidate has a solid background in 
circulation and is a good people mana- 
ger. We offer a good salary package 
including MBO and 401 (k) plan. Send 
resume, cover letter and salary require- 
ments to: Gloria J. Stonecipher, Gener- 
al Manger, The Daily News, PO Box 
870, Batavia, NY 14021. 


CIRCULATION MANAGER 

Well —— take-charge manager 
needed for progressive seven-day news- 
paper of 24,000 in southwestern Ohio. 
Competitive salary and benefits and 
great career opportunity. Send resume 
to Robert W. Murphy, Publisher, 
Middletown Journal, PO Box 490, 
Middletown, OH 45042. 


Circulation Sales Manager 








A major metropolitan daily newspaper 
in the Midwest is seeking a highly moti- 
vated individual with a minimum of 3 
years experience in Circulation Manage- 
ment at newspapers. The candidate 
selected should possess experience in 
staff development, budgeting, custom- 
er services, and sound work experience 
in a union environment. Prefer college 
degree in Business or Marketing. We 
offer an excellent salary and an excep- 
tional benefits package. Send cover 
letter, resume and salary requirements 
to: Box 4645, Editor & Publisher. 
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Circulation manager for Zone 5, 
12,000 daily. Sales promotion and 
customer service background a must. 
Salary and bonus $28,000, no ceiling. 
Send resume and salary history to Box 
4672, Editor & Publisher. 


HOME DELIVERY MANAGER 





The individual we seek will be a self- 
starting team player who enjoys super- 
vising and training in the field as well as 
within the department. The successful 
candidate will possess a minimum of 3 
years management, have a sound work 
experience in a union environment and 
possess excellent motivational, commu- 
nication and organizational skills. 
Duties will focus on service and collec- 
tions for our 7-day AM 38,000 daily, 
45,000 Sunday newspaper. Salary 
range is $25-29,000. Submit resume 
and salary history to Melony Baker, The 
Tribune Star, PO Box 149, Terre Haute, 
IN 47808. 


Home Delivery Saies Manager 





A major metropolitan daily newspaper 
in the Midwest Is seeking a Home Deliv- 
ery Sales Manager with a minimum of 3 
years experience in all areas of Home 
Delivery including sales contests and 
incentives. College degree with market 
experience is a real plus. We offer an 
excellent salary and an exceptional 
benefits package. Send cover letter, 
resume and salary history to: Box 4646, 
Editor & Publisher. 





COMMUNICATIONS 





COMMUNICATIONS DIRECTOR 
Knight Foundation is relocating its 
headquarters from Akron to Miami and 
expanding its staff. New positions 
include communications director, 
responsible for annual report, quarterly 
newsletter, press releases and other 
information functions. Employment 
effective September-October 1990. 
Send resume and salary history to: 

Creed C. Biack, President 
KNIGHT FOUNDATION 
One Cascade Plaza 
Akron, OH 44308 








DATA PROCESSING 


SYSTEM MANAGER/ANALYST 
Metropolitan 7-day 100,000 plus 
circulation newspaper seeking compu- 
ter system manager/analyst experienced 
on IBM 38/Multi Task system with full 
knowledge of RPG-3 and COBOL 
languages. Experience with PC’s a plus. 
Individual will be responsible for func- 
tions of data processing department, 
interfacing with all departments and 
users, along with writing of programs. 
Would prefer individual with a four year 
degree and 3-5 years newspaper experi- 
ence. Excellent salary and benefits 
package. Send resume with salary 
requirements to Box 4653, Editor & 
Publisher. 





EDITORIAL 


Arts & Entertainment Editor 
Must have minimum 10 years’ reporting 
and editing experience in a competitive 
daily market, demonstrated expertise in 
arts & entertainment. Send resume, 
clips, brief letter summarizing philoso- 
phy of arts & entertainment coverage to 
JoAnne Lambkin, Assistant to 
A.M.E./Personnel and Development, 
San Jose Mercury News, 750 Ridder 
Park Drive, San Jose, CA 95190. 


ASSOCIATE EDITOR needed for month- 
ly transportation industry trade maga- 
zine. Job includes some travel and 
coverage of some technical subjects. 
Preferred candidates will have at least 
three years writing experience. Send 
resume and writing samples to Rick 
Anderson, PO Box 66010, Houston, 
Texas 77266. 











ASSISTANT EDITOR 
Maryland Gazette twice weekly 37,500 
ABC, 120,000 plus pages per week, 
heavy editing, layout experience neces- 
sary. Across river from Baltimore. Excel- 
lent salary, superb company. Write 
Edward D. Casey, Executive Editor, 
Capital Gazette Newspapers, PO Box 
911, Annapolis, MD 21404. Phone 
calls ok. (301) 268-5000. 


ASSISTANT MANAGING EDITOR 





The Standard-Examiner, an award- 
winning 57,000 circulation PM daily, 
has an immediate opening for an inno- 
vative newsroom leader committed to 
journalistic excellence and community 
service. If you are an accomplished 
editor with solid news judgment, super- 
visory experience, and a record of 
accomplishments, let’s talk. Send a 
cover letter, with complete resume and 
references to: 


Brian Mertz, Managing Editor 
The Standard Examiner 
455 23rd Street 
Ogden, UT 84401 





BANKING/FINANCE REPORTER 


Minneapolis/St. Pau! Citybusiness, a 
weekly business newspaper, is seeking 
a reporter with experience in covering 
banking and finance. Business writing 
experience is a requirement. Send 
resume to Editor, Citybusiness, 5500 
Wayzata Blvd. Suite 800, Minneapolis, 
MN 55416. 


BUSINESS COPY DESK needs to 
update resume file. Inquiries welcome 
from aggressive editors who can finesse 
copy, layout and/or wires for the south- 
east’s most progressive, attractive and 
readable business section. Reply to Box 
4651, Editor & Publisher. 


BUSINESS EDITOR 








Highly professional news editor for 
Knight-Ridder business daily covering 
world trade and transportation. Work 
with 3 person desk over seeing editing 
operations of The Journal of Commerce. 
Help edit in-depth Special Sections, 
oversee projects and help run world 
wide news operation with staff bureaus 
in Brussels, London, Montreal, Hong 
Kong, Tokyo, Seattle, San Francisco, 
Los Angeles, Kansas City, Chicago, 
Atlanta, Boston, and Washington. 
Competitive salary, benefits. Good news 
judgement, editing and rewrite skills, 
trade or transportation knowledge, busi- 
ness news experience, and solid sense 
of news ethics all pluses. Good upward 
mobility. Send resume to Robert 
Frump, Manging Editor, The Journal of 
Commerce, 110 Wall Street, New York, 
NY 10005. 


BUSINESS WEEKLY seeks experienced 
real estate reporter. First consideration 
to NY, PA, MA, VT candidates. Resume 
and clips to: Marlene Kennedy, editor, 
Capita!. District Business Review, PO 
Box 6609, Albany, NY 12206. 


CITY EDITOR 








Zone 4 suburban 7-day daily needs an 
experienced city editor who knows how 
to manage young reporters and who 
knows how to assign stories subscribers 
want and need. Don’t apply if you can’t 
edit, write, train young reporters and 
consistently meet deadlines. Salary: 
$30,000 plus benefits. Send resume to 
Box 4659, Editor & Publisher. 





City Editor: Daily and Sunday with 
11,000 circulation in Central Michigan 
seeks person to oversee six-member 
staff. Some reporting involved. Send 
resume and clips to Fred Strohl, Editor, 
Morning Sun, Box 464, Mt. Pleasant, 
MI 48804-0464. 





CITY EDITOR/OTHER EDITORS 
Small daily just half hour west of subur- 
ban Omaha has vacancy for city editor 
and perhaps other editorial positions. 
Must enjoy editing and be able to imple- 
ment ideas for contempory page layout. 
We want editors who are enthusiastic 
about promoting local news but also 
have an ability to know which world, 
national and regional events to include 
on front and inside pages. Send resume 
to Gene Fadness, Managing Editor, 
Fremont Tribune, PO Box 9, Fremont, 
NE 68025. No calls please. 





COPY EDITOR 


Experienced copy editors wanted. Appl- 
icants should have accurate copy edit- 
ing skills, with a flair for writing 
succinct, clear headlines. Layout and 
pagination experience desired. We offer 
an excellent salary (24-41K) and an 
exceptional benefits package. Please 
send resume and work samples to: 
Rosemary Kovacs, Night Managing 
Editor, The Plain Dealer, 1801 Superior 
Avenue, Cleveland, OH 44114. 


COPY EDITOR 

Growing AM in Hudson Valley seeks 
experienced desk person. Strong gram- 
mar, headline, layout skills preferred. 
Excellent salary, benefits. Send resume 
and clips to Sam Daleo, Managing 
Editor, Daily Freeman, 79 Hurley Ave., 
Kingston, NY 12401. 








COPY EDITOR - Growing AM in Hudson 
Valley seeks experienced desk person. 
Strong grammar, headline, layout skills 
preferred. Excellent salary, benefits. 
Send resume and clips to Sam Daleo, 
Managing Editor, Daily Freeman, 79 
Hurley Avenue, Kingston, NY 12401. 





COPY EDITORS/ASSITANT EDITORS 
The Lansing State Journal is seeking 
experienced copy editors and assistant 
editors to ad creative spark to a solid 
and experienced copy desk team. We're 
looking for creative, aggressive editors 
who want to work hard and move up 
quickly at an award-winning newspaper 
in a vibrant and growing university and 
state capital community. Design skills a 
must and high standards on word edit- 
ing expected. Technical savvy desire- 
able. Top pay, great opportunity for 
advancement with a Gannett newspap- 
er. Send resume and clips to Tom Calli- 
nan, Editor, Lansing State Journal, 120 
East Lenawee, Lansing, MI 48919. 


COPY EDITOR/REPORTER 
Ohio’s best weekly seeks proven jour- 
nalist to help lead experienced staff. 
Advance to news editor next fall. 
Competitive salary, excellent communi- 
ty. Send resume, cover letter, clips to: 
Dave Lange, Chagrin Valley Times, PO 
Box 150, Chagrin Falls, OH 44022. 








COPY EDITOR - with experience in page 
layout, with good news judgment in all 
sections of the newspaper, including 
page 1. Must possess speed and accu- 
racy in editing and headline writing, as 
well as layout. Send cover letter, 
resume and tearsheets to Jim Willis, 
Managing Editor, Birmingham Post- 
Herald, PO Box 2553, Birmingham, AL 
35202. 





COPY EDITOR 


Full time position available to edit, copy 
write headlines, design pages and 
supervise page makeup. Applicants 
must have minimum 2-3 years experi- 
ence, knowledge of A/P stylebook, good 
command of English grammar, spelling, 
page layout and design. Flexible days 
and hours. Send cover letter with 
resume and clippings to: Lesher 
Communications, Inc., Judy/Personnel, 
PO Box 5088, Walnut Creek, CA 
94596 


EDITOR & PUBLISHER for May 26, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





Community-oriented journalists: we're 
i resumes for future positions 
at our 52 Midwest and West publica- 
tions. Send resume (no phone calls): 
T.J. Morrow, editorial director, Brehm 
Communications, PO Box 28429, San 
Diego, CA 92128. 


Copy Editor - One full time and one part 
time position open on daily Greenwich 
newspaper - Times Mirror subsidiary. 
Candidates must have excellent 
language skills. Editing and layout 
experience desired. Qualified candi- 
dates should send resume to J. Ruddy, 
Greenwich Time, 75 Tresser Blvd., 
Stamford, CT 06904. (Please indicate 
whether interested in part or full time 
position.) 


EDITORIAL PAGE EDITOR 
Experienced in writing editorials, know- 
ledge of central Montgomery County 
(PA) helpful. Independent 30,000 
circulation daily with two open editorial 
pages. Send resume and writing 
samples: C. E. Shelton, Editor, Times 
Herald, Norristown, PA 19404 


EDITOR/REPORTER: 
Fast-growing weekly newspapers in 
Queens, New York, seek self-starter to 
edit and report local news. Excellent 
opportunity: community reporting in big 
city atmosphere. Experience with 
Macintosh preferred. Call Steven Blank 
at (718) 229-0300. 


Editor/reporter for small country weekly 
in East Texas. Photo, darkroom, paste- 
up experience desireable. Salary to 
$15,000 plus life/health insurance. 
Reply to Box 4669, Editor & Publisher. 


ENTERTAINMENT EDITOR 


For a booming 160,000 daily in Califor- 
nia’s fastest growing county. Come with 
bright ideas, experience, hands-on 
knowledge, energy. Send full resume to 
Sally Ann Maas, The Press-Enterprise, 
Box 792, Riverside, CA 92502-0792. 


Executive Business Editor 
Direct business coverage of Silicon 
Valley's primary newspaper. Must have 
minimum 10 years’ experience report- 
ing and editing in a competitive daily 
newspaper market, demonstrated 
expertise in business areas. Send 
resume, samples of writing and 
sections, to JoAnn Lambkin, Assistant 
to A.M.E./Personnel and Development, 
San Jose Mercury News, 750 Ridder 
Park Drive, San Jose, CA 95190. 


Experienced copy editor needed for 
8-person desk on daily in suburban 
Philadelphia. Layout capability a must; 
strong headlines and ability to work with 
reporters necessary. Send letter, 
resume and six clips to Box 4686, 
Editor & Publisher. 


FASHION COVERAGE 


























The Fort Lauderdale News/Sun-Sentinel 
is looking for someone to cover fashion 
with depth and flair. Send resume, 10 
writing samples and statement of philo- 
sophy to: Robin Doussard, Features 
Editor, Fort Lauderdale News/Sun- 
Sentinel, 101 North New River Drive, 
Fort Lauderdale, FL 33301-2293. 


FEATURES EDITOR 


Knight-Ridder’s lively Philadelphia 
newspaper, the Daily News, seeks an 
experienced editor to supervise a 
department that focuses on entertain- 
ment coverage, but also produces the 
Food/Home and Health sections. We're 
looking for distinctive ideas and the 
ability to nurture distinctive reporting, 
writing and editing. If those are your 
strong suits, send a letter, resume and 
two sections demonstrating work you’re 
proud of to: Saundra Keyes, Managin 

Editor, Philadelphia Daily News, 40: 

N. Broad St., Philadelphia, PA 19130. 








FEATURES WRITER 


Knock my socks off, please! If you've 
got clips to prove you’re a dynamite 
reporter and writer - and ideas to match 
- you may be the — person to anchor 
our newspaper’s fast-paced lifestyle 
department. You should be able to 
handle in-depth projects and quick 
features on trends, local people, food, 
fashion, community issues and the arts. 
Stylish writing, and ability to generate 
ideas and follow them through, a must. 
Newspaper or magazine experience with 
emphasis on features preferred. Open- 
ing is at 60,000-circulation daily in 
New York/New Jersey metro area. Send 
resume and clips to Box 4683, Editor & 
Publisher. 





FOOD EDITOR 


The Fort Lauderdale Sun-Sentinel is 
looking for a Food Editor to write for and 
produce its weekly Food section. Candi- 
dates should send 10 writing samples, 
10 sections (if you currently oversee a 
section), and statement of philosphy for 
Food sections. Send material to: Robin 
Doussard, Features Editor, 101 N. New 
River Drive, Ft. Lauderdale, FL 33301. 


GENERAL ASSIGNMENT REPORTER 
for Hudson Valley community weekly in 
expanding suburb located 1 1/4 hours 
from New York City. Immediate. Box 
4685, Editor & Publisher. 


LAYOUT AND COPY EDITOR for aggres- 
sive 50,000-circulation suburban daily 
tabloid. Experience in computer pagi- 
nation and Macintosh graphics 
preferred. Send letter, resume, and 
work samples to Chris Powell, managing 
editor, Journal Inquirer, 306 Progress 
Drive, Manchester, CT 06040. 


MANAGING EDITOR 











Unique opportunity to fill the Number 
One newsroom position at The Daily 
News, Batavia, NY. We're looking for a 
good newsperson to coach, lead and 
inspire the news staff of this growing 
17,000 circulation newspaper. If you 
want to help lead a good daily newspap- 
er to greatness, we want to hear from 
you. Batavia offers a quality of life with 
excellent schools, tremendous recrea- 
tion opportunities and close proximity 
to a number of metropolitan areas. The 
Daily News offers competitive salary, 

MBO, and 401 (k) plan. Send your 
ane with cover letter and salary 
requirements to: Gloria J. Stonecipher, 
General Manager, The Daily News, PO 
Box 870, Batavia, NY 14021 


MANAGING EDITOR - High-quality 
small daily needs hard-working manag- 
ing editor. This is community journal- 
ism at its best. Apply immediately to 
Bruce Buchanan, Parsons Sun, Box 
636, Parsons, KS 67357. (316) 
421-2000. 








MANAGING EDITOR 


MEN’S HEALTH, an award-winning 
bimonthly magazine from the world’s 
largest health and fitness publisher, is 
looking for an experienced Managing 
Editor. Creativity, organization and 
sharply-honed editing skills are essen- 
tial on this exciting job with a high- 
profile growing magazine. Pleasant 
location one hour from Philadelphia and 
less than two hours from NYC. Excellent 
benefits. Send resume and salary 
requirements to: 


Personnel Dept. (ME-EP) 
RODALE PRESS, INC. 
33 East Minor Street 
Emmaus, PA 18098 
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NEWS EDITOR: A California newspaper 
group seeks a night news editor for a 
small daily in Southern California. 
Professional newspaper experience 
editing wire copy, writing headlines and 
handling page design required. Send 
resume and clips to: Executive Editor 
Howard Decker, Vista Press, PO Box 
2168, Vista, CA 92083. 





Nation's largest producer of business 
publications seeking full-time journalist 
to cover thriving decorative accessory 
segment for weekly publication and six- 
times a year specialty supplement. 
Opportunities for career advancement 
with this North Carolina-based Cahners 
division. Minimum of three years’ daily 
newspaper experience required. Inter- 
est in business journalism and experi- 
ence in merchandising and home furn- 
ishings fashion helpful. Send resume to 
Decorative Accessory Repor- 
ter, PO Box 2754, High Point, NC 
27261. 





NEWS EDITOR 


Tired of churning out zoned edition 
after zoned edition? Weary of bone- 
chilling weather and frigid working 
conditions? Come to our small news- 
paper that has a big staff on Florida’s 
east coast. The atmosphere is warm and 
the competition is hot. For this No. 3 
position in the newsroom, you should 
have: (1) at least five years of copy desk 
experience; (2) two years of supervisory 
experience; (3) superior ability to edit 
wire and local copy and to design pages; 
(4) ability to motivate other editors; (5) 
adoration of local news; (6) commit- 
ment to excellence. We offer competi- 
tive pay and benefits. Send resume, 
clips, and references to Byron Gray, c/o 
Vero Beach Press-Journal, PO Box 
1268, Vero Beach, FL 32961-1268. 


Page Designer/Copy Editor 
Immediate opening for a strong page 
designer and copy editor on a Features 
desk which prides itself on teamwork 
and excellence in producing lively 
Style, Travel, Food, Fashion and Calen- 
dar sections for The Houston Post. Must 
excel in page layout (color section fronts 
and inside pages), possess strong copy- 
editing and headline-writing skills, pay 
close attention to detail, have 3-5 years 
daily newspaper experience. Send 
resume, samples of color and b&w 
layouts, headlines, editing, including 
section fronts and inside pages, along 
with three professional references and 
cover letter stating how your abilities fit 
our needs, and date of your availability 
to: Lori Schaeffer, Chief, Features 
Design & Editing Desk, The Houston 
Post, Houston, Texas 77210-4747. 








Who supplies another with 
a constructive thought has 
enriched him forever. 

ALFRED A. MONTAPERT 





REPORTER 

A 180,000-plus circulation Florida 
Metro needs an enterprising general 
assignment reporter. This job requires a 
reporter who can find the compelling 
and the offbeat, and match the writing 
to the story. A minimum two years daily 
experience required. Send cover letter, 
resume and clips by June 6 to: John 
Burr, Assistant Metro Editor, The Flori- 
da Times-Union, PO Box 1949F, Jack- 
sonville, FL 32231. 


SPORTS COLUMNIST 





Zone 4 suburban 7-day daily is looking 
for an experienced sports columnist 
who can get the stories behind the 
scores. Our readers want to know about 
this area’s professiona! and major 
college teams. Salary: $30,000 plus 
benefits. Send resume and six clips to: 
Box 4660, Editor & Publisher. 


SPORTS COPY EDITOR 

The Anchorage Daily News is looking for 
a talented copy editor to be a leader in 
producing our sports sections. This job 
not only requires good editing and head- 
line writing skills but also ability in the 
use of color, | oe gee and design. A 
minimum of five years daily editing 
experience is required. Send resume, 
work samples and reference list to: 
Human Resources, Anchorage Daily 
News, PO Box 149001, Anchorage, 
AK, 99514-9001. 

The roe Daily News is an Equal 
Opportunity Employer. 


SPORTS WRITER. Growing twice week- 
ly in central Florida. Must thrive on 
covering prep sports. Send resume and 
clips to News Gazette, PO Box 422068, 
Kissimmee, FL 34742. 


Sportswriter, entry-level, sought by 
Massachusetts Daily. We cover high 
schools and colleges in a sports-minded 
community. New England area applic- 
ants preferred. Send resumes to: Dave 
Metcalf, Sports Editor, The Transcript, 
124 American — Drive, North 
Adams, MA 01247. 


STAR - America’s brightest family 
weekly - seeks hard-hitting reporter for 
our New York and Los Angeles teams. 
Write News Editor, STAR, Box 4694, 
Editor & Publisher. 

















The Express, judged as one of the best 
small-city newspapers in the country by 
the American Society of Newspaper 
Editors, is looking for a copy editor to 
join our staff. Please send resume and 
examples of headline writing and layout 
to: Bruce Frassinelli, Managing Editor, 
The Express, Box 391, Easton, PA 
18044-0391. 


The Daily Gazette, a 70,000 circulation 
daily is looking for experienced copy 
editors. Send resumes to Orazio Otta- 
viano, ME, 2345 Maxon Rd, Schenec- 
tady, NY 12301. No phone inquiries, 
please. 














CA 95540. 


MANAGING EDITOR 


Successful, national, satellite television monthly trade 
magazine seeks experienced Managing Editor. Editorial 
experience involving satellite television and/or cable televi- 
sion a definite plus, as is hands-on telecommunications 
experience. Located on the scenic California North Coast, 
this large publishing company offers a competitive salary 
and an attractive benefits package. Submit resume with 
salary history, salary requirements, and non-returnable 
work samples to: Personnel Director, PO Box 690, Fortuna, 
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HELP WANTED 





EDITORIAL 


EDITORIAL 





The Arizona Republic is looking for 
candidates for an assistant features 
editor. 


This editor needs to bring strong word 
skills, organizational abilities and a 
keen appreciation of design and visuals. 


We are looking for an additional editor 
to assist our features department team 
as it takes on new projects and sections. 


The Rupublic is a 7-day a week news- 
paper with daily circulation of 360,000 
and Sunday circulation of 575,000. 


Women and minorities are encouraged 
to apply. 


Send resume to: 


Howard Finberg, assistant managing 
editor/features 
The Arizona Republic 
PO Box 1950 
Phoenix, AZ 85001 





invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 





The Tulsa Tribune, a 67,000 circula- 
tion afternoon newspaper with a 
commitment to excellence on hard- 
news stories and lively features, is seek- 
ing an experienced assistant city editor 
who can teach and motivate reporters 
and bring fresh ideas. The editor would 
work with three other assistants and the 
city editor in overseeing a news staff of 
22 


Contact Pearl Wittkopp, mma *, 
Editor/News, The Tulsa Tribune, P 
Box 1770, Tulsa, OK 74102. No calls 
please. 





WANTED: ; 

General Assignment reporter with at 
least 2 years daily experience for east- 
ern Washington paper which wins jour- 
nalistic prizes while also serving its 
community. Send clips, resume, refer- 
ences to Jack Briggs, Managing Editor, 
Tri-City Herald, PO Box 2608, Tri- 
Cities, WA 99302. 


WIRE/DESIGN EDITOR 


Seven-day, 25,000 daily in comfortable 
small town seeks person with sharp 
creative and editing skills and solid 
news judgment to handle wire, super- 
vise copy editors and coordinate design. 
Good people and planning skills a must. 
Send work samples, clips, resume to 
Steve Gray, Editor, Monroe Evening 
News, PO Box 1176, Monroe, Mi 
48161. 








Zone 1 Sunday paper is seeking a self- 
starter who can write clearly and with 
sparkle on the most complex topics. 
Must be aggressive, level-headed, have 
an analytical approach and be able to 
generate good story ideas. Three years 
experience minimum. Send resume and 
your three best clips to Box 4691, 
Editor & Publisher. 





FREELANCE 


EARN $500 
REPORTERS/EDITORS can earn $500 
for each article of 750-900 words 
published by FineLine, the Newsletter 
on Journalism Ethics. If you've faced a 
difficult ethical dilemma in your career, 
send it to FineLine. 

For information, 1-800-736-0897. 


WRITER/INTERVIEWER to write biogra- 
phical career articles for educational 
guidance periodical. Please send 
resume and samples of published writ- 
ing to: Ms. Jone Meyer, Editor, Voca- 
tional Biographies Inc., PO Box 31, 
Sauk Centre, MN 56378. 











LIBRARY 








LIBRARIAN 

Entry-level position in busy automated 
newspaper library available immediate- 
ly. Duties include referencing and 
indexing news stories. On-line search 
coursework or experience desired. 
Schedule includes Sundays and some 
evenings and holidays. Please send 
resume and salary requirements to The 
Syracuse Newspapers, Personnel 
Department, PO Box 4915, Syracuse, 
NY 13221. Attn.: Ad #100. 











Editor for Pacific 
STARS AND STRIPES 


E&P Classified 








It’s Your 
People-To-People 
Meeting Place 


Find your editor, advertising manager, art- 
ist, sales representative, circulation man- 
ager, public relations or production person 


A rare opportunity for a seasoned editor in the top 
editorial position at the Pacific STARS AND STRIPES 
headquartered in Tokyo, Japan with bureaus in 
Japan, Korea, Republic of the Philippines, Okinawa, 
Guam and Washington, DC. The newspaper is a 
Depart: 1ent of Defense newspaper with an overseas 
circulation of 35,000 plus to military servicemembers, 
DoD civilians and their families in the Far East area. 
Salary range for the position is $50,342 to $76,982 plus 
allowances and benefits. This wll be a three year 
employment agreement which may be renewable. 
The successful applicant must have extensive experi- 

ence as a senior U.S. daily newspaper editor. i 
Resumes must be received (not postmarked) in theDe- 
partment of the Army Community and Family Support 
Center, MWR Staffing Branch, Rm 1222, 2461 Eisen- 
hower Ave., Alexandria, VA 22331-0523 not later than 
June 25, 1990. 


with an ad in Epiror & PUBLISHER. We 
reach the working journalists you want to 
reach, every week...113,000 strong. 


Rates and order form in Classified section. 
All mail and calls go to: EpiroR & PuB- 
LISHER, 11 West 19% St., New York, NY 
10011, (212) 675-4380. 














When you need Classified, 
we’re here—every week! 
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POSITIONS WANTED 





PHOTOGRAPHY 


SALES 





PHOTO INTERNSHIP 
Summer and/or fall terms. 40 hours per 
week. The Evening Star, 118 W. Ninth 
St., Auburn, IN 46706. (219) 
925-2611. 


PRODUCTION/TECH 
EXPERIENCED NEWSPAPER 
PRESSMAN 





Must have experience on web fed rotary 
(double width) press. Prefer experience 
on Goss double width letter press and/or 
offset presses. 


We offer: a modern Pressroom, excel- 
lent starting salary, paid holiday & vaca- 
tion and insurance. 


Send a summary of your experience, or 
call (713) 220-6223 for additional 
information. The Houston Chronicle, 
801 Texas Avenue, Att: Employment 
Department, Houston, Texas 77002. 


MANAGER/SALES 


Daily newspaper venturing into shopper 
business. Need manager/sales person 
to aggressively market and sell product. 
Position will handle a fer accounts, 
generate new business and supervise a 
staff of 9 sales, complsing and distribu- 
tion people. Tremendous growth oppro- 
tunity and promtional possibilities for a 
hard charger willing to roll up sleeves 
and get the job done. Compensation 
and fringes excellent; future opportuni- 
ties are even better. Zone 5. 

For consideration, forward resume and 
salary requirements to: Box 4696, 
Editor & Publisher. 

EOE 


POSITIONS 
WANTED 








LEAD PRESSMAN 
Web offset tabloids, half-tabs with glue. 
Must do set-up, maintenance, quality 
control. New presses. Zone 2. Box 
4674, Editor & Publisher. 


PRESS FOREMAN 
Immediate opening for an experienced 
pressman with supervisory skills for one 
of Southern California’s fastest growing 
newspapers. Goss Urbanite experience 
preferred. Excellent benefits and salary. 
Send resume to Box 4648, Editor & 
Publisher. 


PRESS/MAILROOM 

SUPERINTENDENT 
Zone 2 daily seeks an experienced 
pressroom manager to supervise an 
urbanite press-mailroom facility. If you 
are a cost conscious proven leader that 
has a passion for quality and knows how 
to work with people to produce top- 
notch commercial printing, we want to 
talk to you. Good salary, benefits and 
opportunity. Send resume including 
salary history to: Box 4670, Editor & 
Publisher. 


PRODUCTION MANAGER 
Web offset tabloids, half-tabs. Deal 
with many small publishers. Schedul- 
ing, customer service, plant and vehicle 
maintenance. New presses. Zone 2. 
Box 4673, Editor & Publisher. 


WANTED: 

Pressroom foreman for midwestern 
offset newspaper facility. Goss Urbanite 
and or Community experience neces- 
sary. Benefits package. Salary 
commensurate with experience. Must 
be willing to relocate. Send resumes to 
Box 4671, Editor & Publisher. 


PROMOTION 


We need someone that has three years 
or more experience. Can put together 
media kit from local research. Use 
computers to make sales presentations 
and sales pieces. Budget, work with ad 
agency and run staff of three. We are a 
60M daily in Chicago suburbs. Send 
resume and salary requirements to Don 
Gunn, VP Marketing, 5959 S. Harlem, 
Chicago, IL 60638. 


SALES 


SALES 

Sales opportunity that could generate a 
double income for an aggressive sales- 
person. This position involves selling 
both advertising and printing to Sioux 
Falls area businesses. If you have 
experience in these two fields, your 
opportunity would be even greater start- 
ing out with our established list of 
clients. Many benefits plus bonuses. 
Send cover letter with resume, in confi- 
dence, to Sioux Falls Shopping News, 
PO Box 1184, Sioux Falls, SD 
57117-1184. ATTN: Pam 





























ACADEMIC 


President/General Manager with proven 
track record in all phases of the news- 
paper profession seeks permanent posi- 
tion with chain/independent newspap- 
er. Over 20 years as a CEO, bilingual 
(Spanish) with expertise in managing/ 
leading a multicultural staff. Prefer 
Zones 3 and 4 but would consider a 
suitable position in other Sun Belt 


areas. 
Box 4640, Editor & Publisher. 








ADMINISTRATIVE 


Bo Smith, Publishers’ Auxiliary GM 6 
years, quadrupled ad sales. NY Times, 
Worrell group. Well-rounded, civic- 
minded publisher. Profit, turnaround 
specialist. Relocate. Also interested in 
buying paper. (703) 430-3592. PO Box 
2743, Reston, VA 22090. 


PUBLISHER/GENERAL MANAGER 
Strong management, marketing and 
financial background. CEO experience 
both paid/free weeklies & dailies. 
Proven ability. Eager for challenging 
opportunity. David Baur 
(716)359-2718. 











__ ADVERTISING 


Experienced Ad/Marketing Director 
seeks position with daily. Top revenue 
producer and staff trainer. Strong on 
promotions! Chuck Pullins, (505) 
296-1409, 11213 Morris Place, Albu- 
querque, NM 87112. 





POSITIONS WANTED 
EDITORIAL 








Entertainment writer/editor with vast 
reporting experience seeks writing or 
editing post with magazine or quality 
paper. |’m versatile, driven, and will 
relocate. 

Box 4677, Editor & Publisher. 





ART/GRAPHICS 


Illustrator: color; black & white; editor- 
ial; political; conceptual; dynamic with 
typography; fast. 

Box 4644, Editor & Publisher. 








Newspaper award-winning art director, 
designer, illustrator ends sabbatical. 
Prefers spot in or within 1 1/2 hours 
New York City. 

Box 4643, Editor & Publisher. 





CIRCULATION 


Aggressive, enthusiastic professional 
with forte in motivation and marketing 
seeks new challenge in competitive 
area. People oriented with diversified 
experience in every aspect. Team buil- 
der and an award winner who leads by 
example. Has established solid consis- 
tent growth while reducing expense and 
turn-over. Excellent references, track- 
record. Willing to relocate. 

Box 4657, Editor & Publisher. 








Manager at major metro seeks bigger 
challenge. 19 years experience at three 
publications. Excellent references. 
Highly motivated - people oriented. 
Strong in sales, training and develop- 
ment. Results oriented. For specifics 
write Box 4680, Editor & Publisher. 





Successful Sales/Promotion 
Professional, Gannett trained. Past 
three years operating own marketing 
company. Seeks progressive corporate 
culture to excel. Call (407) 336-0629. 





EDITORIAL 





Full-time GA/part-time police reporter 
at 80,000/4 edition daily wants new job 
as police reporter/features writer. | 
come equipped with camera/police 
scanner. Unattached, can relocate 
anywhere, work any shift. 

Box 4695, Editor & Publisher. 


GIVE ME A BREAK - Daily news editor 
seeks move up ladder. Layout, head- 
lines, editing, editorial writing, 
management abilities. B.A. profession- 
al journalism, 12 years in business. Call 
Richard Cornett at (702) 322-4971. 


Talented writer/editor with 11 years of 
sports experience on California daily. 
Quake refugee now residing in North- 
west. Will relocate. (206) 822-1390. 


Talented, hard working pro seeks a 
challenging writing/reporting position in 
the metropolitan New York area. Strong 
newspaper and magazine background 
covering business, political and medi- 
cal issues. Call Sue (212) 779-0076. 


TIME TO STEP UP 
Reporter with 2 1/2 years’ daily experi- 
ence seeks general assignment spot on 
20,000-25,000 daily in West or 
Midwest. Call lan at (619) 375-1377 
evenings. 

















FREELANCE 


COPYWRITER. Circulation/ad sales 
soar! Satisfaction guaranteed. Afford- 
able. 301/942-4479. 


PHOTOGRAPHY 


Freelance b/w spot illustrations by SND 
award winner. For info, samples call 
(213) 222-4871. 














COPY EDITOR with journalism degree 
and 1 1/2 years experience on 
30/40,000 daily seeks move to large, 
well-designed paper. (915) 366-6357. 











Photographer with 2 years daily news- 
paper experience seeks staff position 
with 30,000 + circulation, anywhere in 
the USA. 

Call Deirdre at (914) 895-3698. 





E&P Employment Zone Chart 


Use zone number to indicate location 
without specific identification 
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SHOP TALK AT THIRTY 








By Abraham H. Miller 


In war, truth is the first casualty. In 
terrorism, truth never makes it to the 
casualty list. Its death silently pre- 
cedes the first act of violence. 

Warfare is about taking political 
power through force of arms. Terror- 
ism is about seizing political power 
through force of propaganda. Terror- 
ist violence is a facade behind which 
is concealed political and military 
impotency. 

A terrorist leader is in a sense a 
dramatist. He produces violent spec- 
tacles designed to create the illusion 
of power through horror. What the 
terrorist lacks in real power, he com- 
pensates for in the production of 
attention-riveting visuals. Terrorism 
is theater played on the world stage 
for an audience of eager journalists, 
preferably those holding a camera. 

The relationship between terrorists 
seeking publicity and journalists 
seeking news is at times called sym- 
biotic, as the purveyors of violence- 
laced propaganda and the dissemina- 
tors of news feed off one another. 


It is this relationship — this pro- 
duction of violence for the camera — 
that presents the media with difficult 
ethical choices. Terrorists push the 
media into that gray area where dis- 
tinctions blur between reporting the 





(Miller is a Bradley Resident Scholar 
at the Heritage Foundation and profes- 
sor of political science at the University 
of Cincinnati. The above is excerpted 
from a speech he presented at the Her- 
itage Foundation earlier this year.) 
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news and becoming part of the news, 
and frequently journalists have to ask 
themselves whether certain terrorist 
events would occur if not for the 
media’s willingness to report them. 

To ask that question, however, is 
not to suggest, as some regrettably 
have, that if the lens were to be 
capped, terrorism would somehow 
miraculously cease. Although terror- 
ists do covet publicity, that is not their 
only motivation for violence. Terror- 
ist violence is used for vengeance and 
as an instrument of negotiation. 

Beyond that, capping the lens, even 
if legally permissible, is increasingly 
becoming bureaucratic whimsy. The 
same technology that makes contem- 
porary terrorism live drama increas- 
ingly puts that drama beyond the 
effective reach of the censor, a fact 
that is underscored by recent events 
in Eastern Europe. 





Terrorism and the media: lessons from the British experience 


ment hour, when freedom of speech 
would not be infringed upon if it did 
not run beyond prime time. Or there 
might be freedom of speech zones, 
the West Coast on alternate Tuesdays 
and the East Coast on Mondays and 
Fridays. 

Of course, there would be decency 
rules, which would prohibit negative 
comments about both government- 
approved terrorist groups and state 
sponsors of terrorism. As the 
approval list would change fre- 
quently, it would be appropriate to 
check for updates with the State 
Department to see which terrorists 
were “in” and which were “out.” 

For those who believe the bureau- 
cracy is incapable of such machina- 
tions, I suggest a short visit to the 
closest university that has adopted a 
so-called “decency standard.” 

Although I strongly believe that we 





If there is any doubt about terrorists’ ability to 
function without the media, one only need be 
reminded that two of the most effective terrorist 
organizations on record, the Sicarii and the Zealots, 
functioned in the first century A.D. 





If there is any doubt about terror- 
ists’ ability to function without the 
media, one only need be reminded 
that two of the most effective terrorist 
organizations on record, the Sicarii 
and the Zealots, functioned in the first 
century A.D. (And, as even most 
American high school students know, 
that was before Dan Rather came to 
CBS.) These groups did rely on the 
propaganda of the deed, which they 
achieved by killing their victims in 
broad daylight on holy days amid 
large crowds whose word-of-mouth 
accounts spread fear. 

Properly framed, the issue before 
us is not whether the media should 
cover terrorism, but how it should 
report it. The corollary question, of 
course, is who should decide how the 
media go about their business. 

If we are justifiably horrified at 
what havoc government can wreak 
with economic policy, contemplate 
momentarily what the bureacracy 
could do if unleashed on the media. 
We might find that the media’s rights 
under the First Amendment resemble 
nothing so much as First Amendment 
rights at some of our universities. 

There would be the First Amend- 





conservatives do not desire to take 
the government out of the economy 
and put it into the newsroom, I also 
know that the risk of the tragic occur- 
ence is the result of the media’s own 
reckless disregard of basic journalis- 
tic ethics. 

Journalists of every stripe appear to 
learn ethics in the classroom and 
forget that they were meant to apply 
to something other than the final 
examination. As one thoughtful news 
expert put it, when we get discussions 
out of the classroom and into the 
boardroom, we will know then that 
ethics will have some influence on 
behavior. 

The media are their own enemy. 
Nothing has been a greater threat to 
the media’s continued access to their 
constitutional rights than their cover- 
age of terrorism and, most notably, 
their coverage of the hijacking of 
TWA Flight 847 to Beirut (June 1985). 
This event brought into focus, more 
than did any prior event, the media’s 
general unwillingness to distinguish 
their rights from their responsibilities. 

Whatever the media might have 
learned from their earlier coverage of 

(Continued on page 56) 
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Coming July 1: 
anevenciearer — 
view of Washingto 

and the worid 


For in-depth analysis as well as daily news, no one covers Capitol Hill like 
Congressional Quarterly. And beginning July 1, no one will bring you CQ’s insight and 
expertise more succinctly than the Scripps Howard News Service. 

At the same time, the Scripps Howard News Service will also introduce its clients 
to the outstanding foreign and domestic coverage of the St. Petersburg Times. 

Every day you'll get a tightly edited sampling of CQ’s unique perspective: features 
from its Weekly Report and Daily Monitor, a “box score” of bill status updates, a weekly 
“heads up” preview, and more. From the Times will come the best of that day’s news, 
commentary, features and sports. 

These new elements are in addition to Scripps Howard’s daily package of news 
stories, features, columns and editorials from our 24 papers and bureaus and from seven 
other renowned regional and international newspapers. 

For a clearer understanding of Washington and the world, call Irwin Breslauer at 
(212) 580-8559. Your readers will enjoy the view. 
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